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Online News Audience Larger, More Diverse

NEWS AUDIENCES INCREASINGLY POLITICIZED

Despitetumultuous events abroad, the public’ s news habits have beenrdatively stable over the past
two years. Yet modest growth has continued in two important areas — online news and cable news.

Regarding the latter, the expanding audience for the Fox

News Channd stands out. Since 2000, the number of part Using Diff %

. . artisans Usin erent rces
Americans who regularly watch Fox News hasincreased by ! Ehe !
nearly haf —from 17% to 25% — while audiencesfor other || Percent who Total Rep Dem Ind

regularly watch... % % % %

cable outlets have been flat at bedt. Fox NewsChannd 25 35 21 22

CNN 22 19 28 22

oy MSNBC 1 10 12 12

Fox's vitdity comes as a consequence of another || ~\gc 10 9 1o 9

sgnificant change in the media landscape. Political || \genighiyNews 17 15 18 19

polarization is increasingly reflected in the public’'s news || CBSEveningNews 16 3 19 17

o - . ABC World N 16 15 20 12
viewing habits. Since 2000, the Fox News Channd’s gains oremens

" . NPR 16 13 19 17

have been greatest among politicad conservatives and || \awsHour 5 4 5 &

Republicans. Morethanhalf of regular Fox viewersdescribe || Reilly Factor 8 6 3 6

themselves as politicaly consarvative (52%), up from40% || Rush Limbaugh 6 14 2 4

. , — Larry King 5 5 6 3

four years ago. At the same time, CNN, Fox’s principa Daily Show 3 s 3 3

rivd, has a more Democrat-leaning audience than in the

past.

The public’'s evaluaions of media credibility dso are more divided dong ideologica and partisan
lines. Republicans have become more digrugtful of virtudly dl mgjor media outlets over the past four years,
while Democratic evauations of the news media have beenmaostly unchanged. Asaresult, only about half
as many Republicans as Democrats rate a variety of well-
known news outlets as credible — a list that includes ABC
News, CBS News, NBC News, NPR, PBS' s NewsHour

Republicans Turning to Fox
Percent watching Fox News regularly

withJdm Lehrer, the New Y ork Times, Newsweek, Timeand || 4% 35%
U.S. News and World Report. /U
%
/2%%/
5 . g sge . ) A\.
C.NN s once dominant credibility ratmgs have | 2 _%23/3-/ 23% 0%
dumped in recent years, mostly among Republicans and
]-0)/0 T T 1

independents. By comparison, the Fox News Channd’s

. . . . 2000 2002 2004
believahility ratings have remained steady — both overdl and o Republicans
within partisangroups. Nonetheless, anong those able torate —— Democrats




the networks, more continue to say they can bdieve dl or
most of what they hear on CNN than say that about Fox
News Channel (32% vs. 25%).

CNN Credibility Drops
But Still Leads Cable

Percent who believe al or most

The partisan nature of these ratings is underscored A% 7’#
by the fact that, while roughly the same proportion of % 32%
Republicans and Democrats view Fox News as credible, S:;ﬁ 25%
Fox ranks as the most trusted news source among | 20% 2%

Republicans but is among the least trusted by Democrats.

10)/0 T T T T 1
1996 1998 2000 2002 2004

The biennid news consumption survey by the Pew
Research Center for the People and the Press finds that
ideology and partisanship aso are at work in other media
choices and attitudes. The nationwide poll of 3,000 adults, conducted April 19-May 12, 2004, finds that
the audiences for Rush Limbaugh's radio show and Bill O'Reilly’s TV program remain overwhemingly
consarvative and Republican. By contrast, audiences for some other news sources — notably NPR, the
NewsHour, and magazines like the New Y orker, the Atlantic and Harper’ s—tilt libera and Democrétic,
but not nearly to the same degree.

—¢— CNN —0— Fox —a&— MSNBC|

The sgns of greater polarization in news choices

come againg abackdrop of overal sabilityin thepublic's Growing Credibility Gap
preferences. Loca TV news continues to be the most Republicans Democrats
popular medium, but regular viewership isill belowlevels || Believealor 100 ‘02 04 ‘00 02 '04
. . . most from... % % % % % %
recorded in the mid-1990s. Smilarly, reported levels of || cgsNnews 27 17 15 36 33 34

regular newspaper reading and viewing of network || ABCNews 2 17 17 37 31 35
, , NBC News 29 19 16 37 31 29
evening news broadcasts have not recovered from their

decade-long dump, though they have not declined further. S;I(NNGNS ch. 22 22 gg ;13 gg ;1451
MSNBC 24 22 14 36 30 29

The traditional newsoutletshave falledto expand || NPR 20 16 15 36 24 33

their audiencesdespitethehigh level of interet inthewar || Sappn 3 o 20 % 2 a0
in Irag, which has led to an uptick in theamount of ime || ../ s m. 46 35 23 40 29 29
Americans spend on the news. Moreover, therehasbeen || NY Times - - 14 - - 3

_ , il
asharp rise in the percentage of Americans who say they Daly peper b 18 16 3% =

dosdy follow internationa news most of the time, rather || B3 on those who can rate each organization




than just when important devel opments occur. The number
tracking overseas news closely mogt of the time has
increased from 37% in 2002 to 52%, which appearsto be
driven by the broad interest in the conflict in Irag,.

Withmost other mediatrendsflat, the steady growth
in the audience for online news stands out. Internet news,

Percent watching regularly

Cable Competition Tight

3%

25%
22%

2%

10% A

once largdy the province of young, white maes, now 0% — . . .

attracts a growing number of minorities. The percentage of
African Americans who regularly go online for news has

1993 1996 1998 2000 2002 2004

—— CNN —0— Fox —&— MSNBC|

grown by about hdf over the past four years (16% to 25%).

More generdly, the Internet popul ationhasbroadenedtoincdude more older Americans. Nearly two-thirds

of Americansin their 50s and early 60s (64%) say they go online, up from 45% in 2000.

The survey finds that many Americans—
especidly older people —look for in-depthnews
coverage. Moreover, a mgority of college
graduates (55%) say they better understand the
newswhenthey read or hear it rather thanseeing
pictures or video. The durability of the serious
news consumer isreflected inthe steady numbers
of Americans who are regular consumers of news
from NPR, the NewsHour, C-SPAN, and
magazines such as the New Y orker, the Atlantic
and Harper’s.

For the mogt part, these audiences have
not increased inSze inrecent years, but they have
not suffered the long-term declines experienced
by newspapers and network evening news. In
addition, more speciadized newsoutlets — ranging
from the Weather Channel to rdigious radio —
adso have hdd ther own in the changing news
environmen.

Big Media Falters, Smaller and
Specialized Outlets Hold Firm

Regularly watch

read, listen to... 1996 1998 2000 2002 2004
Major news sources % % % % %
Local TV news 65 64 56 57 59
Network evening news 42 38 30 32 3H#
Newspaper yesterday 50 48 47 41 42
Network TV magazines 36 37 31 24 22
Time/Newsweek/lUSNews 15 15 12 13 13
In-depth news sources

National Public Radio 13 15 15 16 16
NewsHour 4 4 5 5 5
C-SPAN 6 4 4 5 5
New Y orker/Atlantic - 2 2 2 2
Fecialized news

Wesather Channel - 33 32 32 3An
ESPN - 20 23 19 20
Entertainment TV - 8 8 9 10
Business magazines 5 5 5 4 4
Religious radio 11 10 8 1
Get news online three

or more days per week 2 13 23 25 29

* From June 1995




Other findings:

. Beyond palitics, news habits are being subtly shaped by some basic preferences and attitudes
toward the news. About hdf (52%) like to get the news at regular times while nearly as many
(46%) are“newsgrazers,” who check in on the news from time to time. Grazersare younger, less
dedicated to the news, and have an eclectic news diet.

. The age gap in newspaper readership continues to widen. Six-in-ten Americans age 65 and older
say they read a newspaper on atypica day, compared with just 23% of those under age 30.

. Roughly three-quarters of Americans (76%) say they have adigitd video disc (DVD) player, more
than quadruplethe percentage inthe 2000 media survey (16%). But video cassette recorders have
not faded into oblivion — 92% of the public hasaVCR.

. The public continues to express skepticism toward news outlets and those who run them. More
thanhdf (53%) agreewith the statement “| often don’t trust what news organizations are saying.”
Nearly as many (48%) believe people who decide on news content are “out of touch.”

. Regular readers of literary magazineslikethe New Y orker and the Atlantic proved to bethe most
knowledgeable — 59% correctly answered four current events questions, a higher percentage than
any other news audience. The readership of these magazines dso has the greatest proportion of
college graduates. Readers of palitical magazines such as the Weekly Standard and The New
Republic rank second, dong withthe audiencefor Larry King Live. King' saudienceisnot aswell-
educated as the readership of literary or political magazines, but is considerably older.



Section | Where Americans Go for News

Americans news habits have changed little over the past two years. Network and local TV news
viewership has been largely stable since 2002. Daily newspaper readership remains at 42% (it was 41%
two years ago). And the percentage of Americans who listen to news on the radio on atypica day is
virtudly unchanged since the last Pew Research Center media consumption survey (40% now, 41% in
2002).

There are, however, a couple of _ _
Trend in Regular News Consumption:

noteble exceptions to this pattern of Television Sources
dability. The percentage of Americans who
May April April April April April
regularly turn to cable news channes has 1993 1996 1998 2000 2002 2004
edged up over the past two years. The | General categories % % % % % %
, Local TV news 77 65 64 56 57 59
overdl audienceforcable TV newsexceeds || ~ e Tv news _  _ _ _ 33 =3
that for network televison news by a || Nightly network news 60 42 38 30 3R A
- . Network TV magazines 52 36 37 31 24 22
narrow margin: 38% of Americanssay they || newwork morni g news _ _ 23 0 2 »
regulaly watch cable news chands, || cipe Networks
compared with 34% who regularly watch || Fox News Channel - - 17 17 2
CNN 3 26 23 21 25 2

the nightly news on one of the three major || ' o\ gc _ - a8 11 1 n

broadcast networks. InApril 2002, thetwo || CNBC - - 12 13 13 10
, o C-SPAN 11 6 4 4 5 5

audiences were nearly identical in 9ze —

33% for cable news, 32% for network

Evening News Programs

NBC Nightly News - - - - 20 17
news. So whilethe nearly decade-long dide || ABC World News Tonignt - - - - 18 16
. . . CBS Evening News - - - - 18 16
in network news viewership may have || (" 0 4 4 5 5 &

subsided, the networks now risk being
eclipsad by their cable competitors.

The other notable change is a rise in online news consumption. About three-in-ten (29%)
Americans now report that they regularly go online to get news, up from 25% in 2002 and 23% in 2000.
In addition, surveys by the Pew Internet and American Life Project have found the percentage who go
online for newson atypical day hasincreased by hdf over the past four years (from 12% to 18%y). A more
inclusve question on this survey found 24% saying they went online for news on the previous day.



Network News Audience Still Aging

Ovedl, locd tdevisonnews continues to dominate the American media landscape. Fully 59% of
Americans say they regularly watch the locd newsin ther area. Thisis down sgnificantly from the more
than three-quarters of American who regularly watched local news in the early 1990s, but is largdy
unchanged from 2000.

Roughly a third of the public (34%) now regularly watches one of the nightly network news
broadcastsonCBS, ABC or NBC. The tota audiencefor these broadcasts shrunk by about hdf between
1993 and 2000, but has remained fairly steady since then.

Nearly equa proportions of Americans report watching the individua nightly network news
programs. 16% regularly watchthe CBS EveningNewswithDanRather; 16% watch ABC sWorld News
Tonight with Peter Jennings, and 17% watch the NBC Nightly News with Tom Brokaw. Five percent of
Americans regularly tune into the NewsHour on PBS.

As has been the case for some time,

network news viewers are an aging group. A
magority (56%) of those age 65 and older say

Generations Divide over Networks and Cable

they regularly watchnightly network news; less || Watch regularly... 18-20 3049 5064 65+  Diff*
. . Nightly network news % % % %
than a third as many Americans under age 30 || 2004 18 26 43 56  +38
(18%) regularly watch these news programs. || 2002 3 2 4 58 +H4
And it isnot just the youngest viewerswho ae || caple TV news
tuning out the network news. Only about a || 2904 2 37 40 4+l
2002 23 31 41 38  +15

quarter of those age 30-49 (26%) are regular

viewers. The generatl on gap for network news * Represents the percentage point gap between the youngest and
oldest viewers.

viewership, already subgantid, has become

dightly wider over the past two years.

Cable Audience: Younger, More Republican

Cable news appears to be gaining ground on the networks. Theincrease in viewership of cable
news channds since 2002 has been broad-based. While the cable news audience is dightly older than
average, age differencesin cable viewership are not nearly as large as for network news. Furthermore,
cable news has made modest gains among 18-29 year-old viewers over the past two years. Today nearly
three-in-ten young people regularly tune into a cable news channel, compared with 23% in 2002.



The cable news audience is dightly more affluent and well-educated than the network news
audience. It also ismore Republican: 46% of Republicans regularly watch cable news compared with31%
who watch network news.

CNN has been the dominant cable news _ _
Trend in Regular News Consumption:

channel since its inception in 1980. But since Print, Radio and the I nter net
2002 the Fox News Channd has pulled into a
.. . . . Feb April April April April April
detigtical heat as its audience has continued to 1994 1996 1998 2000 2002 2004
grow. The Fox News Channdl isviewed regularly % % % % %N %
. , _ Newspaper" 58 50 48 47 41 42
by 25% of the public, up marginaly from22%in || News magazines 16 15 15 12 13 13
2002 and 17% in 1998 and 2000. By || Busnesmagazines 6 5 5 5 4 4
) ) Literary magazines 2 - 2 2 2 2
comparison, 22% of Americans regularly watch || pyjitica magazines - 5 9

CNN today, and thereis no upward trend in the

. ; . . Radio* 47 44 49 43 41 40
size of its audience. Roughly one-in-ten || —iinragiosons 162 13 13 14 17 17
Americans watch MSNBC regularly (down from || National PublicRadio 9 13 15 15 16 16
a peak of 15% in 2002), 10% regularly watch

Online news’ - 2 13 23 25 29
CNBC (down from13%in2002), and 5% watch

* figures based on use “yesterday” 2 from 11/1994
C-SPAN. % Online news at least 3 days per week 4 from 6/1995

Young People Shun Newspapers

The decade-long dide in newspaper readership has levded off. The percentage of Americans
reporting that they read a newspaper “yesterday” fdl from 58% in 1994 to 47% in 2000, and 41% in
2002. It now stands at 42%.

Newspapers Continuing

Newspaper readership among young people Generation Gap
continuesto be reatively limited. Among thoseunder age . .

. . Read a newspaper yesterday 96-04
30, just 23% report having read anewspaper yesterday. 1996 1998 2000 2002 2004  Change
This is down dightly from 26% in 2002 and stands in % % % % %

, 1829 29 28 29 26 23 -6
marked contrast to the 60% of older Americanswhosay || o049 49 45 43 37 39 10
they read a newspaper yesterday. Young people are || 5064 58 58 53 52 52 -6
. 65+ 70 69 63 59 60 -10
more apt to read a magazine or a book for pleasure on
adaily basis than they are to pick up a newspaper. Diff* 41 -41 -34 -33 -3

* Represents the percentage point gap between
Readership of news magazines, business the youngest and oldest age groups.




meagazi nes, literary magazines, and politica magazinesisunchanged from 2002: 13% of Americans regularly
read news magazines such as Time, U.S. News or Newsweek; 4% read business magazines such as
Fortune and Forbes; 2% read literary magazines such as the Atlantic, Harper’s or the New Y orker; and
2% read politica magazines such as the Weekly Standard or the New Republic.

Stable Radio News Audiences

The percentage of Americans who ligen to radio news has remained relaivey stable in recent
years. Four-in-ten say they listened to news onthe radio yesterday. Thisisvirtudly unchanged from 2002
(41%) and down only marginaly from 2000 (43%).

Tdk radio is holding onto its corner of the media market — 17% of the public regularly ligens to
radio shows that invitelisenersto cdl into discuss current events, public issuesand palitics. Thetak radio
audience remans adigtinct group; it ismostly mae, middle-aged, well-educated and conservative. Among
those who regularly listen to talk radio, 41% are Republicanand 28% are Demoacrats. Furthermore, 45%
describe themselves as conservatives, compared with 18% who say they are liberal.

Nationa Public Radio’s audience is holding steedy as well: 16% of Americansregularly listen to
NPR. In contrast to the tadk radio audience, the NPR audience is fairly young, well-educated and
Democratic. Fully 41% of regular NPR listeners are Democrats, 24% are Republicans.

More Go Online for News

One of the few upward trends in media consumption in recent years has been the percentage of
Americans who turn to Internet sources for news. As the public has moved away from traditional news
sources — local and network televison news, newspapers and, to a lesser extent, radio — online news
consumptionhasincreased dramaticaly. In 1995, just 2% of the public was going online at least three days
aweek to get news. That number had increased more than sixfold (to 13%) by 1998 and nearly doubled
agan (to 23%) by 2000. The growth has been dower since then, but gtill trending upward (currently at
29%).

The online news audience is young, afluent and well-educated. M ore men than women go online
to get news, but the gender gap has narrowed in recent years. The increaseinonline news use since 2002
has been particularly sharp among racial and ethnic minority groups. In 2002, 15% of African Americans
went online regularly for news. Today that figure has risento 25%. Among Hispanics, 32% now go online
regularly for news, up from 22% in 2002.



Where They Go: AOL, Yahoo, Network Sites

When going online for news, Americans for the most part rey on familiar names: 13% say they
regularly vigt the newspagesof AOL, Y ahoo or other Internet service providers, 10% say they go to the
webstes of the mgor broadcast and cable
news networks; and 9% go to the websiteof

their local paper. Fewer people say they go

I nternet News Sour ces

. . Hardly
0,
to the dtes of naional newspapers (6%), Ry Some everl DK/
while 3% go to online magazines like || Visitwebsites uarly fimes Never Ref.
. . . such as... % % % %

Sate.com or Nationd Review online. AOL or Y 30 News 13 17 20 *=100
Network TV news websites 10 19 71 *=100
. . Local TV/Paper websites 9 19 72 *=100
To put th@enumbersmpersp ective, National newspapers websites 6 13 80 1=100
as many people now say they regularly log Online magazine/opinion sites 3 7 90  *=100

on to the news pages of one of the maj or Percentages based on total population. The “hardly ever/never”
| nternet pl’OVidG'S as r®u| a.|y read news category includes people who do not use the Internet.

meagazines like Time or Newsweek (13%),

or watchthe Sunday morning talk shows (12%). And mary morepeople say they regularly go to these sites
than watch such well-known cable programs as the O'Rellly Factor (8% regularly) or Larry King Live
(5%).

Moreover, as many as 26% of Americans say they regularly vist one or more of these online Sites
—the news pages of the Internet service providers, network or local TV news websites, newspaper sites
or online magazines. That approaches the 36% who regularly watch one or more of the network TV news
broadcasts, though it lags well behind the overal audience for cable news programs (44%).

Like the online news audience generaly, the people who vist specific Internet news sites tend to
be young and well-educated. One-in-five college graduates (21%) say they regulaly vist the news pages
of AOL, Yahoo and other services providers, while 17% regularly go to the network TV websites. By
comparison, just 7% of those with no more than a high school education vist the news pages of AOL,
Y ahoo and similar services and the same number visits the network TV dtes.

Round-the-Clock News

In spite of shifting public preferences, the news remains a centra part of Americans' lives. Mot
people consume news morning, noonand night. Fully 71% say that, on atypica weekday, they start their
morning with some type of news. This hasbeenaconsstent pattern, as 68% of Americans said the same



in 2002 and 67% did so in 2000. The marning news habit is prevaent across most mgor demographic
groups. Y oung people areamongtheleast likdy to start their day withnews, yet 60% say that they typicdly
do. Callege graduates are among the most likdy to do so (79%). Internet users seek out news in the
morning a ahigher rate than non-Internet users.

Nearly three-quarters of Americans (73%)
_ o Internet’s Impact on

follow newsduring the course of the day. Thisis up Daily News Consumption
sgnificantly from61% two years ago. For the most

) . ) ) Internet  Not
part, the increase in daytime news consumption can || po you Total users  online
be seen across the board. Young people are less || WPically get news..x % ooo%
. ) ) In the morning 71 73 66
inclined than their older counterparts to seek out || puring the day 73 7% 69
news during the day. And coll raduates and || Around dinner hour 60 59 6l

"9 Y e _g . Late at night 63 63 63
Internet news users are among the biggest daytime
* Percent who report getting any kind of news at each time

NEWS consuMers. of Gy,

Six-inten Americans say they typicdly
read, watch or listen to the news around the dinner hour. This percentage has increased somewhat from
55% in 2002. More women than menget the news a this time of day. Y ounger people lag behind again,
but the educational and online differencesin morning and daytime news consumption are not evident at the
dinner hour.

Overdl, 63% of Americans say they read, watch or listen to the news late inthe evening. Getting
the news at that time has broad apped . L ooking across the demographic spectrum at men and women,
young and old, the college-educated and those with less than a high school diploma, no single group
dominates the |ate news audience.

During these late night hours, many young people are tuning into comedy shows such as David
Lettermanand Jay Leno. Those under age 30 are among the most likely to watch these types of shows—
17% watch Leno or Letterman regularly, compared with 8% of 30-49 year-olds and 12% of those age
50 and older.

10



Time Spent with the News
The amount of time Ameicans

gpend with the news has fluctuated only

Time Spent with the News “ Y esterday”

magindly in recent years. On average, || Average number 1994 1996 1998 2000 2002 2004
. . of minutes spent ...*
Americans spend alitle over an hour each || watching TV news 38 31 31 28 28 32
day (66 mi nutes) watchi ng, readlng or Reading a newspaper 19 19 18 17 15 17
] . o Listening to news on radio 17 16 16 13 16 17
ligening to the news. Thisisup somewha || Tota 73 66 65 58 59 66
from59 minutesin2002 but till lower than

* All averages are estimated, based on time spent watching TV news,
the 73 ml nutes reCOI’ded a decade ago, reading newspapers, and listening to news on the radio.

More time is spent watching televison
news than reading a newspaper or ligening to the radio. Americans spend an average of 32 minutes
watching televison news on any given day. Thisis up modestly from 28 minutesin 2002, but down from
ahigh of 38 minutesin 1994. Six-in-ten say theywatched TV news the previous day, and 31% watched
for an hour or more.

Americans spend far less time reading a
g Young Adults News Time Down

newspaper or listening to news onthe radio each day Sharply Over Past Decade
— 17 minutes for each. These figures have remained
--Average Minutes Yesterday* --
remarkably stable over the last 10 years. The average Jan April April April April April 94-04
amount of time spent reading the newsonlineis seven 1994 1996 1998 2000 2002 2004  diff.
, 1824 51 37 47 36 31 35 -16
minutes. 2529 62 53 50 50 48 45 -17

30-34 65 59 52 45 54 59 -6

- : 35-49 74 64 62 57 57 66 -8
Thedecreaseintime spent withthenewsfrom | soes 83 79 69 64 71 76 -7
5

1994-2004 has been driven dmost entirely by the || 65* % 89 9 8 81 85
changing behavior of young people. In 1994, 18-24 || « Al averages are estimated, based on time spent
year-oldswere spending onaverage 5L minutesaday | 1o, 2o s oS e o
watching TV news, reading newspapersor ligeningto

news on the radio. Those age 65 and older were

gpending an average of 90 minutes with the news —agap of 39 minutes. Today, 18-24 year-olds spend
35 minutes a day with the news. While that represents a modest increase from 2002 (from 31 minutes),
those age 65 and older spend around 85 minutes with the news on TV, radio and in newspapers. By this
measure, the gap between the oldest and youngest Americans stands at 50 minutes.
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When it comes to watching other televison
programming, reading magazines and reading books for
pleasure, young people are on equal footing with their

Internet’s Impact on
Traditional News Outlets

older counterparts. The gap comes on news-related
media, whichdoesnot seemto engage youngconsumer's.

The overdl decrease intime spent with the news
over the last 10 years has coincided with the increase in
Internet news consumption. Just 15% of those who go
online weekly for news say they are using other sources

Yesterday...
Watched TV news
1 hour or more

Read newspaper
1 hour or more

1 hour or more

Listened to radio news

T

otal
%
60
31

42
9

40
15

Internet  Not
user online

% %
58 65
27 41
42 41

8 10

44 33
16 14

of newsless, but there is clearly a link between Internet

useand consumption of traditiona media, especidly
televison news viewing. Among online users, 58%
report having watched TV news the previous day,
but just 27% say they spent an hour or more doing
so. By contrast, among non-online users, 65%
watched TV newsyesterday, with41% watching for
an hour or more.

Internet usage is not linked to newspaper
readership in the same way. Nearly equd
percentages of Internet usersand non-Internet users
(42% and 41%, respectively) report having read a
newspaper yesterday. And there are no sgnificant
differences in the time each group spent reading the
paper. But unlike TV news, Internet usersaremore
likely than those not online to listen to news on the
radio: 44% tuned into radio news yeserday,
compared to 33% of those who don’t go online.

The Media and Daily Life
Rdative to lifés other daly chores and

activities, news consumption takes up a significant
amount of time. On a typical day, Americans are

12

News and Daily Life

Did yesterday
Watched TV news
Read newspaper
Listened to radio news
Any news yester day’

Went online from home
Went online from work?
Total online yester day?
Online news yesterday

Watched non-news TV
Read a magazine

Read a book

Watched movie at home

Personal telephone call
E-mailed friend/relative

Family meal together
Prayed
Exercised/Ran/Sports
Shopped

Jan April April April April
1994 1998 2000 2002 2004

%
72
49
47
90

69
33
31

63

64
56
26
23

%
59
48
49
85

17
12
25

644
29
354

67

67

36
30

%
56
47
43
83

23°
13°
30°

57
26
35°

! For trending purposes, this measure includes only TV,
Newspaper and Radio news sources

2 pased on weekdays

3 from 6/1995

%
55
41
41
80

34
20
43

59
23
34
23

63
27

63
66
39
27

%
60
42
40
82

38
20
47
24

63
25
35
24

66
28

65
66
38
28

4 from 11/1997

® from Pew Internet and American Life Project 4/2000
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about aslikely to watch TV news asthey are to turn on the TV for entertainment programming. And the
proportion who make persond telephone cdls, have family meds together, and pray on atypicd day is
only dightly higher.

The Internet has also become a part of daily . .
Partisanship, |deology and

life for many Americans, and it is more than just Televison News
something people do a work. Nearly as many go
. ) ---Regular viewer of---
online from home on a typicd day as read a Nightly Fox
newspaper or listen to news on the radio. Using the Genera  Network News
. L. Public News CNN Channel
Internet at home isabout as common as exercising or % % % %
reeding books. Other activities that compete for || PatyID
. . . . Republican 29 27 25 41
Americans time these days indude shopping, || pemocra 35 39 44 29
emailing friends and family, reading magazines, and || Independent 26 % 5 2z
ctchi iesah Other/DK 10 8 6 8
watching movies a home. 100 100 100 100
Ideology
T Conservative 36 33 36 52
Politicization of Cable News Moderate 38 a4 39 30
In an era of deep-seated politica divisons, || Liberd 18 18 20 13
ves and liberdl : inaly choos Other/DK 8 8 5 5
conservatives iberds are increesingly choosing 100 100 100 100

sdes in their TV news preferences. The cable news
audience is more Republican and more strongly
consarvative than the public a large or the network news

audience. Amongregular cable newsviewers, 43% describethar Fox News Audience
political views as conservative, compared with 33% of regular Increasingly Conservative*
network news viewers, 37% of cable viewers are moderate, || percent 1998 2000 2002 2004
compared to 41% of network viewers, and 14% are liberal vs. || whoare.. % % % %
, Republican 24 29 3 41
18% of network viewers. Democrat 3% 32 35 29
Independent 33 29 2 22
. - Other/DK 7 10 9 8
Looking at specific cable networks, the contrasts are 100 100 100 100

evensharper. Asthe regular audiencefor the Fox News Channe
Conservative 40 40 46 52

has grown over the past Sx years, it has become much more || vioderate 4 33 32 29

consarvative and more Republican. In 1998, the Fox News || Libera 20 21 18 13
, . _ : . h

audience mirrored the public in terms of both partisanship and Other/DK 120 130 1§0 120

ideology. If anything, Fox viewersweredightly more Democratic
than the genera public. Since then, the percentage of Fox News

* Based on regular viewers
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Channel viewers who identify as Republicans hasincreased steadily — from24%in 1998, to 29% in 2000,
34%1in2002, and 41% in2004. Over the same time period, the percentage of Fox viewerswho describe
themselves as conservative has increased from 40% to 52%.

By contradt, the regular audience for CNN is somewhat more Democratic thanthe genera public
and dmogt identicd to the public in terms of ideology. The regular nightly network news audience largely
mirrors the generd public in terms of partisanship and ideology.

Radio is another news source where ideologicd bdiefs come into play. Republicans and
consarvatives are more likdy than Democrats and liberds to listen to news on the radio. Nearly hdf of

those who identify themsdlves as Republicans (48%)

report listening to the radio yesterday. This compares v ' deoloav Profil

r . uaience | aeolo rorie
with 38% of Democrats. And 45% of conservatives e
say they tuned into radio news yesterday, compared to Percent who are...

. . Of those who Conser Moder Lib
38% of liberds. The differences are much sharper for reqularly watch vaive ate ed DK
tak radio specificaly. Fully 24% of Republicans || read,orlisento.. % % % %

: , o Rush Limbaugh 77 16 7 0=100
regularly ligento radio shows that invitelisgenerstocal || , Reilly Factor 7 23 4 1=100
in to discuss current events, public issues and palitics. || Rreligious radio 53 26 12 9=100
Only about half as many Democrats (13%) regularly || FoxNewsChanel 52 30 13 5=100
ligen to these types of shows. Similarly, 21% of || BuSnessmagazines 49— 35 14 2=100

] ) ] ] Call-in radio shows 45 33 18 4=100
conservatives ligento tak radio compared with 16% | | o 8 41 15 6=100
of liberals. The partisan gep in thetalk radio audience || Morning news 38 39 17 6=100
has grown in recent years. In 2002, more Republicans || Pally newspaper r 4 17 55100

. . Network newsmags 37 40 17 6=100
than Democrats ligened to talk radio programs | poiitical magazines 37 29 29 5=100
regualy (21% vs 16%, respectively). Today | General Public 36 38 18 8=100
Republican attention has increased to 24%, while || cnn 36 39 20 5=100
Democratic interest has dropped to 13%. Lary King Live B4 16 8<100

CNBC 35 40 18 7=100

' _ . L ettermar/Leno 3 41 21 4=100

O’ Reilly Audience More Conservative News magazines 3 43 21 3-100

Rush Limbaugh's radio show attracts a || MSNBC 33 41 22 4=100

disproportionetely conservative audience: 77% of || Nightly networknews 33 41 18  8=100

: . . NPR 31 33 30 6=100
Limbaugh's regular listeners describe themsdves as

. o . NewsHour 22 a4 27 7=100
consarvative. This is up from 72% in 2002 and || Literay magazines 19 38 36 7=100

compares with 36% of the genera public who describe
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themsdvesintheseterms. Onteevison, the O’ Relly Factor drawsasmilar audience: 72% of O'Rellly’s
regular viewersare self-described conservatives. The O’ Rellly audiencehasbecome muchmoreideol ogica
in recent years. In 2002 far fewer regular O’ Rellly viewers (56%) described themsdves as conservative
and more were moderate (36% vs. 23% now).

Nationa Public Radio’ s audience has shownthe most sgnificant shift totheleft. Today, three-in-ten
regular NPR listeners describe themsalves as liberd — up from 20% in 2002. Stll, just as many describe
themsdvesas consarvative (31%) or moderate (33%). The only newsoutletswitha more liberd following
are literary magazines such as The Atlantic Monthly, Harpers and The New Y orker.

Regular newspaper readers are not highly ideologicd. A plurdity describes themselves as
moderates, and the number of liberds and conservatives mirrors those in the generd public. Smilarly,
weekly news magazines like Time and Newsweek appedl to readers across the ideologica spectrum.
Businessmagazines, on the other hand, attract a more conservetive audience. Political magazines like the
Weekly Standard and the New Republic are more widely read by conservatives and liberds, and areless
popular among politica moderates.

More Women Watch Network News The News Gender Gap
While consarvatives and liberads seek out _
1 . Men Women Diff
different news sources, men and women asohavethelr || regularly read, watch, % %
owndistinct preferences. Menare moreoriented toward || ''Stento..
. .. Newspaper* 47 37 -10
newspapers, radio news, cable televison news, and Radio news* 45 36 9
online news. Women are more loya to the mgjor TV || Newsonlinet 8 5 8
. Talk radio 21 13 -8
networks, asthey are far more likely than mentowatch || canle news a1 35 6
network morning shows like the Today Show and the
) . Local TV news 56 61 +5
networks news magazines, such as 60 Minutes and || Nightly network news 30 37 +7

Daeline. Inaddition, ahigher percentage of womenthan || Network newsmagazines 17 26 +9
. Network morning shows 16 28 +12
men now watch a nightly network newscast on CBS,
ABC or NBC. There was no gender gap on network || * Read newspaper / Heard radio news yesterday
) L. ) ) + Get news online at least 3 days aweek
news viewership in 2002 and only adight gap in 2000.
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Needing News for Work

Many Americansdo not just keep up withthe news because
they enjoy it or out of a sense of dvic responghility, but because
they need to for ther job. Roughly athird of working people (32%)
—say that it isimportant for their job to keep up with the news.

Fully 44% of working college graduates say keeping up
with the news is important for their jobs, compared with just 24%
of working high school graduates and 17% of those who have not
completed high schooal.

Smilarly, people with highincomesa somore oftensay they
follow the news because it is important for their work. Among
workers with household incomes over $75,000 annualy, 41% say
keeping up with the news is important. Fewer than three-in-tenin
any lower income category say the same about their jobs.

People who need news for their jobs are far morelikdy to
go online for news, and are heavier consumers of news a virtualy
al times of day —not just & work. Nearly half (48%) go online for
news at least three days a week, and three-in-ten are online for
news every day. Getting news in the moming is particularly
important for those withjobsthat require them to stay current. Fully
83% typicdly get newsinthe morning, and 78% say they get news
during the day aswell.

Y et those who need to keep up with the news for work do
not consider thisa chore. About two-thirds (65%) say they enjoy
keeping up withthe newsalot, compared with43% of those whose
jobs do not require them to follow the news.
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I's Keeping Up with the
News I mportant for Your
Job?

Yes No DK

% % %
Total 32 68 *=100
Men 31 69 *=100
Women 32 68 *=100

College Grad 4 56  *=100
Some College 31 69 *=100
H.S. Grad 24 75 1=100
LessthanH.S. 17 82 1=100

$75,000+ 41 59  0=100
$50-74,000 29 71 *=100
$30-49,000 28 72 *=100
$20-29,000 28 71 1=100
<$20,000 24 75 1=100

Based on those who are employed full
or part-time.

News Important for Job

Yes No
% %
Online for news
Every day 30 18
3-5 days/week 18 12
Weekly or less 28 36
Never/Not online 24 34
100 100
Enjoy keeping up
with the news
A lot 65 43
Some 30 45
Not much 4 8
Not at all 1 4
100 100
When do you have
the news on?
In the morning 83 65
During the day 78 70
Dinner hour 61 55
Later in evening 65 60

Based on those who are employed full
or part-time.




Section I1: The Changing Online News Audience

The nation’s online population has grown steedily over the past four years, as has the percentage
of the public that regularly gets news from the Internet. Two-thirds of Americans (66%) say they go online
to access the Internet or to send and receive email, up from 54% in 2000. During the same period, the
number of people who go online for newsat least three days a week has grown from23% in 2000 to 29%
today.

Asin previous surveys, Americans who
go online tend to be young and well-educated. Internet’s Growing Diversity
Y et there also are Sgns that the online population Regularly go
is becoming more diverse. Racid disparities in Go online online for news*
_ 2000 2002 2004 2000 2002 2004
Internet use have narrowed considerably over % % % % % %
the past four years. In2000, 55% of whiteswent || Al 54 62 66 28 25 29
online compared with just 38% of African || pmen 57 64 68 28 30 33
Americans. Two yearslater, thegapnarrowedto || Women 51 60 & 18 20 2
10 points, and stands at just five points today: || white 55 63 66 23 26 29
66% of whites and 61% of blacks say they go || Black 38 53 61 16 15 25
: Hispanic 52 60 66 21 22 3R
online.
18-29 74 76 8 30 31 36
. . 30-49 62 72 76 26 29 36
Y et9zableageand educationdifferences || 5564 45 59 64 19 24 28
in Internet use persist. Increasng numbers of || 65+ 18 21 24 8 7 8
young and even middle-aged Americans &€ || ojiceraduse 81 88 88 40 44 50
going online — a solid mgority (64%) of || SomeCollege 68 75 8 29 29 35
. , High School Grad. 41 52 56 13 16 18
Americans age 50-64 now areloggingontothe || | ianms. o0 22 27 s 7 8
Internet, up from45% four yearsago. But senior
. * Percent of al Americans who go online for news three or
dtizens have been dower to adapt; only about || more days per week

quarter (24%) go online, up modestly from2000
(18%).

And while many more high school graduates are going on the Internet thandid so four years ago,
growth has been much dower among those who have not completed high school. Just 27% of this group
goes online, compared with20% in 2000. Roughly twice as many high school graduates as those without
high school diplomas go online (56% vs. 27%), and Internet use is even higher among those who have
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attended some college (80%) or who are college graduates (88%).

Minorities Log On For News

Asthe overal base of Internet users has broadened, so has the population that regularly uses the
Internet as a source of news. Over the past two years, especidly, racia and ethnic differences in online
news consumption have lessened. Two years ago, 26% of whites and 15% of African Americans went
online for news a least three days a week; today, the gap isjust four percentage points (29% white/25%
black).

Nearly athird of Higpanics (32%) go online for newsat least three days aweek, whichisadightly
higher percentage than Americans generdly (29%). This represents a ten-point increase from 22% two
years ago.

Y et education continues to be the biggest single factor driving online news use, largely due to the
continuing gap in Internet access. Fully hdf of college graduates regularly use the web for news, compared
with just 18% of high school graduates and 8% of those
who didn’t finish high school. Wheneducationand age are
andyzed together, griking patterns emerge; about three-

quarters of male college graduates under age 40 (74%) Regularly go
online for news*

Education Drives Online News Use

regularly go online for news, compared with just 45% of 2002 2004 Change
femde college graduates in the same age category. That % % %
dwarfs the overdl eight-point gender gap inregular Internet Total » 2 +

0, 0 College Graduates

news use (33% vs. 25%). Men age 18-39 72 74 +2
Men age 40+ 44 48 +4
s Women age 18-39 39 45 +6
In addition, many more younger mae college Women age 40+ oo 4> +13

graduates (those 18-39) than those age 40 and older
Non-College Graduates
regularly go online for news (74% vs. 48%). Thereis no Men age 18-39 29 33  +4

such age difference among women college graduates Men age 40+ 16 18  +2

. . . Women age 18-39 20 27 +7
because of argpid growthinonline news use among femde Women age 40+ 12 15  +3
CO”Q]E greduatesage40 md Ol da - 420/0 regularly |Og on * Percent of al Americans who go online for news
for news, compared with 29% two years ago. three or more days per week

There has been little growthin Internet news use among the people withlessthanacollege degree,
regardless of age or gender. Among the younger age group (18-39), smilar percentages of non-college
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men (33%) and women (27%) go online for news at least three days a week. Both men and womenover
age 40 without a degree are the least likely to go online for news with any regularity (18% men, 15%
women). These numbers have increased only dightly in the past two years.

Online News and Daily Life

Despite the growth of the Internet news audience, going online for
the news has yet to become part of the daily routine for most Americans, Media Use Yesterday
in the same way aswatching TV news, reeding the newspaper or listening || pig this yesterday... %

to radio news. Watched TV news 60
Read a newspaper 42

Listened/radio news 40

Asked about their news use on atypica day (“yesterday”), just || Read abook 35

. . Read amagazine 25

under a quarter of Americans (24%) say they went online for the news. || ot news online o4

That compares with60% who watched TV news onthe previous day; 42%
who say they read a newspaper; and 40% who listened to news on the
radio. About the same number of people say the reed a magazine the previous day (25%) as went online
for news.

In addition, people spend far less time in getting the news online on a typica day than they do
getting news from traditiona sources. About half of Americans (51%) say they spent at least a haf-hour
watching TV news the previous day; roughly a quarter say they spent at least a half-hour reading the
newspaper (26%) and listening to radio news (25%). Just 7% say they spent that much time getting the
news online.

In part, these differences reflect the unique role the Internet plays indally life. While tdevison and
radio are sources of entertainment aswell as news, the Internet also serves as a means of communication,
aresearch tool and avirtua shopping center. Nearly as many Americans watched anewsprogramon TV
yesterday (60%) aswatched any other kinds of non-news programming (63%). But when it comestothe
Internet, fully 47% say they went online the previous day, but only haf as many (24%) got newswhenthey
werethere. More people say they emailed a friend or relative the previous day (28%) thanwent online for
News.
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| nadvertent News Consumers
It has become increasingly common for

Internet users to come across news inadvertently Bumping Into” the News Online

while online for other purposes. Fully 73% of Internet || Comeacross ~ Oct Apr Nov Oct Apr Apr
Users come across the newsthisway, up from 65% newsonline* 1996 1998 1998 1999 2002 2004

Yes 53 54 48 55 65 73
two years ago, and 55% as recently as 1999. No 45 45 51 44 35 27
Don't know 2 1 1 1 * *

100 100 100 100 100 100
More than eight-in-ten Internet users under
* Percentages based on Internet users.

age 30 (82%) say they inadvertently come across
news online, but this practice dso is common among

older people who go online. The only age group where it is not widespread is among the rdaively andl
segment of people age 65 and older who go online.

While large mgoritiesinnearly dl demographic groups report coming across news on the Internet
when not looking for it, there are some differences by race and ethnicity in how frequently this occurs.
African Americans (83%) and Higpanics(79%) are more likely thanwhites (70%) to accidentaly get news
online when logging on for other purposes.

Search Engines and the News

The Internet provides news to people not actively seeking it, but it aso enables those who are
interested in a particular topic to research it more deeply. Seven-in-ten of those who go online for news
(41% of Americans overal) say they have used search engines like Google or Y ahoo to get information
on news subjects in which they are interested. Roughly a third of the online news audience (34%) uses a
search engine at least weekly.

As might be expected, regular Internet news consumers employ these search engines most
frequently. Nearly hdf of thosewho go online for newsregularly —three days aweek or more— (47%) use
Google, Yahoo or agmilar searchengine at least weekly. And 12% of regular online news consumers (a
least three days aweek) do this every day.

A sizable minority of Internet news consumers (26%) aso get news viaemail updates or directly

to their computer screens. This percentage risesto 35% among those who go online for newsat least three
days aweek.
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I nternet News Use and Other Media
Most who go online at least weekly for the news (71%) say their use of other news sources has

not been affected by the Internet. The percentage who say they use other news sources less often (15%)

a0 has stayed farly stable in recent years, as has the
number who say their consumption of news from other
sources has increased as aresult of getting news online
(9%).

Consequences of Getting News
Online*

Using traditional 1995 1998 2000 2002 2004
Of thosewho say the Internet has reduced their || Sources of news %o %% % %

] ] About same 76 76 58 73 71
consumption of news from other media sources, nearly || Lessoften 2 11 18 12 15
half (47%) say they are using tdlevision less oftenand || Moreoften 4 8 10 10 9

i Some more, less 8 5 14 5 4
39% arereading the paper lessoften. Interms of actud || Don't Know o * *x x 1
100 100 100 100 100

behavior, however, the Internet appears to have a
sgnificantly greater impact on online users' TV news
time than on time spent on news from other sources.
Only about a quarter of Internet users (27%) say they

*Based on those who go online for news at least
weekly

spent an hour or more watching TV news on atypical day, compared with 41% of those who do not go
online. Both groups are equdly likely to have read a newspaper the previous day.

Online News | nterests

Weather isthe number one news interest of the online news audience, but interest in palitics and

international news is on the increase. About three-

quarters (76%) of al of those who ever go online for Weather Tops Online News I nter ests
news say they sometimes get weather information. That h

. . . Change
isup from 70% two years ago and 66% in 2000. This || ype of news 2000 2002 2004 ‘00_-34
represents 44% of dl Americans who sometimes get || sought online-... % % % %

. . . 0 Weather 66 70 76  +10
wesather information onling, up from 329 four years || suence& Hedlth 63 60 58 -5
ago. Politics 39 50 54  +15

International 45 55 H4 +9

Technology 5 54 53 -6

Over thelast four years, there also hasbeena || Business 53 48 46 -7

. . . Entertainment 4 44 46 +2

sharp increaseinthe percentage who logonfor politica || | 37 42 45  +8

news (up 15 points since 2000) and internationa news || Sports 42 47 45 +3
(up nine points). For the most part, these gains have || «percentages based on people who ever go online for

occurred across political and demographic groups. But || ™*°
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asisthe case withoverdl publicinterestin politicsand internationa news, there are major differencesbased
on education, gender, income and other factors.

Nearly two-thirdsof college graduates who go online for news say they sometimesget palitical or
international news (65% each) compared with only about four-in-ten with a high school educeation (42%
each). In addition, more men than women aso go onlinefor palitical and internationd news. And beyond
those two topics, men have higher levds of interest than women in going online for sports news and
business news. A greeter percentage of women than men go online for loca news and womenarejust as
likely as men to use the web for wegther, science and hedlth and entertainment news.

Public’s Strong Appetite for Technology
Americans continue to avail themsdves of a

. . The Public: Wired and Wireless
wide array of technology for business,

communication and entertanment. And with 1996 1998 2000 2002 2004

: : : Doyou ... % % % % %
incressing speed, some high-tech  products — Use a computer 58« 61 68 71 73
particularly home entertainment items—arebecoming || Haveahomecomputer 36 43 59 65 73
commonplace. As recently as four years ago, jugt || Soonine 2l 36 54 62 66
place. y years ago, | Subscribe to cable 69 67 67 66 64
16% of Americans said they had adigital video disc || Subscribe to satellite - - - -
(DVD) player. That percentage nearly tripled by Have a
2002 (to 44%), and has again increased sharply (to || VCR L
0 DVD player - - 16 4 76
76%). Cell phone 24+ - 53 64 68
Palm Pilot — - 11 14
DVRITiVo - - - 3 13

The use of digital video recorders, TiVo
being the most commonly known brand, has || * Figuresfrom June 1995.  ** Figure from Feb. 1994.
expanded quickly from a fraction of the population
two years ago (3%) to 13% today. Growth has been dower in older home technology items, like video
cassette recorders, which remain practicaly ubiquitous (92%0).

The number of Americans who subscribe to cable TV has dipped abit over the past decade, due
at least inpart to the prevalence of satellite TV asan option. Currently, 64% nationwide say they subscribe
to cable, and 25% subscribe to a satellite TV network suchasthe Dish or DirectTV. Satellite service has
been adopted by nearly hdf (47%) of thoseliving in rurd parts of the country, where just 38% have cable
(down from47% two years ago). But cable il has three to four times as many subscribers than satdllite
in cities and suburban aress.
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Digita communicationtools such as cdl phones and PAm Filots continue to expand in popularity.
Over two-thirds (68%) report owning a cell phone, up only dightly from two years ago (64%). A much
smdler proportion of Americans (14%) own aPam Rilot or other smilar product.

Cell Phone Use Growing Among Seniors

The growth of cdl phone use since the mid-1990s
shows how different age groups adapt to new technologies.
Over the past nine years, cell phone ownership has increased
dramaticdly across dl age groups, though older Americans

More Seniors Using Cell Phones

Percent with cell phone 2-year
1995 2000 2002 2004 Change

have been dower to adapt. Age % % % %
1824 28 53 69 66 -3
2529 27 66 74 71 -3

But in recent years, as cdl phone use has become || 3039 26 61 71 76  +5
, 4049 32 59 69 76 @ +7
widespread among younger people, overdl growth has 5050 24 55 70 73 43
dowed. By contrast, the growthincdl phone useamongthose || 60-69 17 43 53 60  +7
in their 60s — and especially those in their 70s — has been || 7¢7® 10 28 38 50 +12
80+ 7 21 24 32 +8
robust. Today, hdf of those age 70-79 say they have cell
phones, compared with just 38% two years ago. That isthe

largest increase for any age group over that period.
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Section I11: International News Audience Broader, Not Deeper

Over the past two years, there has beenadramatic riseinthe number of Americans who say they
closdy follow internationa news most of the time, not just when important events occur. For the firg time
snce the Pew Research Center began asking Six years ago, nearly as many Americans say they track
international news closdy most of the time (52%), assay that about national news (55%) and local news
(55%).

Clearly, the continuing violencein Irag isamagor factor behind the increasing interest inoverseas
news. Indeed, the shift has been especidly large anong several demographic groups that typicdly have
generdly shownlowlevesof interest inoverseas news not directly involving Americans — induding women,
minorities and less-educated Americans. These same groups have paid far closer attention to the war in

Irag than most other internationa news stories.

In that regard, the smal but growing group that .
. . . ) ) . Morelnterest in
expresses serious interest in newsoninternationd afars—those Over seas News
who follow this type of news very closaly — has not become
. . . Follow international
muchmore demographicaly diverse. Since2000, the percentage news' most of the time”
of Americans who follow news about internationd affairs very 2002 2004  Change
: % %
closely has grown from 14% to 24% — the largest increase || 1q 3; 5; +15
recorded for any category of news. But this core audiencefor || \1en 2 52 +10
news on internationd affairs continuesto be dominated by well- || Women 2 3l +19
educated maes. In 2000, about twice as many collegegraduates || White 37 82 +15
, . . . . Black 3B 57 +24
as people witha high school educationsaid they paid very close Hispanic 2 a5 13
dtentionto news on internationd affairs; that remainsthecasein | 14 59 26 40 +14
the current survey. 30-49 33 49 +16
50-64 43 62 +19
65+ 51 59 +8
Wider Audience for International News CollegeGrad. 47 57 +10
Two years ago, just 37% of Americans sad they || SomeCollege 36 52 +16
: , . , H.S Graduste 33 51 +18
followed international news mogt of the time, compared with || |\’ 55 16
61% who sad they pad atention only when mgor Republican 9 56 17
devel opments occurred. The bal ance of opinionhas shifted, and || Democrat 38 51 +13
now a52% magjority tracks internationa news most of the time. Independent ot i
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Thisghift hascome acrossthe demographic and poalitica spectrum, but hasbeenparticularly notable
among African Americans, women, and those with a high school education or less. Nearly six-in-ten
African Americans (57%) say they pay attention to foreign news most of the time, up from 33% in 2002.
The gender gap in internationa news interest hasdl but disappeared: narrow mgorities of men (52%) and
women (51%) now say they regularly follow overseas devel opments. And whileeducationremans amgor
factor inforegn news interest — and newsinterest generdly — differences on this score aso have narrowed.
About six-in-ten college graduates (57%) say they follow overseas newsmost of the time compared with
49% of those with a high school education or less; two years ago, the gap wasabout twiceaslarge (47%
college graduate/32% high schoal or less).

While growing numbers of Republicans, independents and Democrats say they routindy follow
internationd news, the biggest increase has come among Republicans (up 17% since 2002). Somewhat
more Republicans than Democrats and independents say they follow internationd news most of thetime
(56% vs. 51% for Democrats and independents).

International Attention Rises,

More Follow Foreign News ‘Very Closely’ But Education Gap Persists

Between 2000 and 2002, the number of
Americans who expressed strong interest in international news " very closely”  *00-'04
. h
affairsgrew by hdf (from14% to 21%). That number has 22/(:0 25)22 28/24 change

Follow international

increased again, to 24%, in the current survey. Total 14 21 24 +10
Men 20 26 28 +8
_ Wi 10 16 19 9

But muchof the increase has come among groups omen *

, . : White 14 21 24 +10
that dready were highly interested in news about || 5. 5 19 20 +5
international matters. In most cases, the education, age || 1559 10 15 16 +6
and gender differencesthat were evident in2000 havenot || 30-49 14 18 22 +8

od sanificantl 50-64 19 28 28 +9

naroved sgnificanty. 65+ 17 27 30  +13

College Grad. 21 33 36 +15

However, one notable development hasbeenthe || Some College 15 20 23 +8

, , H.S. Graduate 12 18 18 +6

sharp increase in the number of femae college graduates Lessthan HS. 0 10 17 7
age 40 and older who say they follow news about Men Age 40+

internationa affairs very cdosdy. This percentage has College Grad. 28 44 42 +14

nearly quadrupled since 2000 — from 10% to 37%. The Non-Coll. Grad. 22 24 28 +e
Women Age 40+

gender gap among college graduates age 40 and older has College Grad, 10 28 37 +27

narrowed condderably; from 18 points in 2000 to five Non-Coll Grad. 16 17 19 +3
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points in the current survey.

Foreign News I nterest: Iraqg Dominates

Beginning in the fdl of 2002, the Stuation in
) Iraq Stands Alone
Iraq has dominated the Pew Research Center’s
monthly news index. Since then, the high price of Following
T very closely
gasolineisthe only non-Iraq story to lead the monthly %
index (in April 2w4) News about the situation in Irag* (5-03) 63
' Current interest (4/19-5/12-04) 54
. . . Spread of SARS from Asia* (5-03) 39
Public attentiontothe | raqwar peaked inMay North Korea's nuclear program* (3-03) 34
2003 (at 63%), but has remained at ahighlevel since || Madid train bombings (3.04) 3
) . Israel-Palegtinian conflict* (9-03) 31
then. In the current survey, whichcovered aperiod of || capture of a Qaeda leader (3-03) 31
intense fighting in Irag and the revelaions of dbuse @ || Bush summit in Mideast (6-03) 20
Abu Ghraib prison, 54% said they were following || Eathquakein Iran (1-04) 16
Unrest and violence in Haiti (3-04) 15
devel opments there very d OQY- Libya ends weapons program (1-04) 14
Political instability in Venezuela (1-03) 5
Since the @I nning of 2003, the pUb| ic has * Date shows pesk news interest when question was asked
paid only modest attention to foreign news gtories, || ™" ™

with some notable exceptions. The spread of the

SARS epidemic in Asig, with its potentid ramifications for the health of Americans, drew widespread
attention last May (39% very cosdly). Nuclear proliferation (North Korea's nuclear program) has
condggtently drawn farly high public interest, as has the Mideast crigs and stories involving oversess
terrorism or d Qaeda.

But internationd storiesthat are perceivedto havelittle direct impact on Americanlivesand security
attract scant interest from the public. Thisis normally even the case for developmentsin nearby countries
like Haiti and Venezuda. In 1994, there was subgtantid interest in the U.S. invason of Haliti to restore
President Jean-Bertrand Aristide to power (38% very closdly).

Arigide sougter at the hands of anti-government rebel s this soring — and the dispatch of ardatively

smal number of U.S. forces to Haiti —drew much less attention (15% very closdly in March). In January
of 2003, fewer than one-in-ten Americans tracked developmentsin Venezuda very closdly.
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Section I V: Attitudes Toward the News

Most Americans pay only amoderateamount of attentionto what istraditionaly referred to ashard
news — coverage of internationa affairs, politicsand eventsinWashington, local government, and business
and finance. A amdler group of news consumers — less than a third of the public (31%) — conggently
focusesonthesetypes of stories. At the other end of the spectrum, about one-in-ten Americans (13%) do
not follow these subjects at al, preferring other kinds of news or no news at dl.

Over the past eight years, the hard news audience has ranged in size from alow of 24% in 2000
toits current level of 31%, withthe increase over the past four
yearsdrivenlargdly by therisein interest in internationa news.
While aminority overal, these hard newsenthusiastis make up

TheHard News Audience

amajority of the audiencefor anumber of news programs, and Attention to Hard News*

- , . High Moderate Low
expressdidinctly different attitudesand preferencesabout what % % %

they want in the news. 2004 st 56 132100

2002 30 57 13=100

2000 24 63 13=100

The attentive audience for politica, international and || 1998 29 60  11=100

o _ 1996 27 60 13=100

financid news tends to be better educated and middle-aged.

_ _ Men 37 51 12=100
Whites and blacks express comparable leveds of interest (32% || women 27 60 13=100
for whites, 35% for blacks), but Hispanics are less apt t0 || \white 30 56 12=100
follow hard news closdly (23%). Republicans pay somewhat || Black 35 50 15=100

_ _ Hispanic 23 59  18=100

more atention (at 38%) than do Democrats or independents
College Grad. 43 53  4=100
(30% each). Somecollege 33 57 10=100
High School 28 57 15=100
Y oung people — those age 18-24 — are congiderably || =M HS 16 58 265100
. . . 18-24 16 59  25=100
more likely than those in other age groups to be disengaged || o5 o9 19 67  14=100
fromhard news, with 25% saying they do not followany of the || 30-34 27 61 12=100
L 35-49 33 56  11=100
four types of news. More people in this age group pay N0 || 5564 2 50 8-100
attention to hard news than express strong interest (25% vs. || 65+ 35 53 12=100

16%). By comparison, far fewer people in ther late 20s (age || Republican 38 55 7=100
. . Democrat 30 60 10=100

25-29) are disengaged from hard news (14%). The highest Independent 30 514 16=100

level of atention is seenamong those aged 50-64, where 42% || +yign=toliows intl., national, local, and

aehi gh|y atentive. business news very/somewhat closely.

Low=follows none.
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Where Hard News Consumers Go

Most news organizations attract a
widerange of newsconsumers, indudingthe
hard news core and those who are less
interested in such news. But some stand out
for their high proportion of hard news
viewers and readers. Among the regular
audiences for broadcast programs, Rush
Limbaugh’ s radio show (56% éttentive), the
Sunday morning interview programs (52%6),
the NewsHour (52%), the O'Reilly Factor
(49%), and Lary King Live (48%) have
epecidly lage numbers of hard news
consumers.

In the print media, the regular
audience for business magazines stands out
for its high proportion of the hard news
consumers (68%). But so too do the readers
of politicd magezines such as the New
Republic and the Nationd Review (58%
attentive), the weekly news magazines such
as Time and Newsweek (52%), and literary
magazines such as the New Yorker, the
Atlantic Monthly, and Harper’s (51%).

And the regular audiences for news

from Internet sources also are
disproportionately made up of those
interested in hard news. Nearly six-in-ten
(58%) of thosewho logonto the websites of
nationd newspapers are hard news

consumers. Among thosewho regularly read

online political magazines such as Sae.com and the Nationa Review.com, 52% fdl into this category. So

Proportion of Regular Audiences
Following Hard News Closely

Nationa Average |GG 31%
TV News Sour ces
Rush Limbaugh [ 56%
Sunday morning news [INEIEGEGEEEEN 52%
NewsHour N 52%
The O'Reilly Factor [ 49%
Larry King Live NG 48%
MSNBC I 45%
C-sPAN N 45%
CNBC | 4%
ABC World News [ 44%
Fox News Channel [N 43%
TV news magazines [INNNEGEGEE 42%
CNN I 42%

NBC Nightly News [ 42%

CBS Evening News [IIENENEGNGNNNNNN 41%
Morning news shows [N 40%
National Public Radio [INNEGN 40%

Late Night Comedy [ 35%

Locd TV news NN 38%
EsPN I 35%
Religiousradio shows [INEEGEGEEE 35%
Wesather Channe! [ 34%
Entertainment news [ 33%
The Daily Show [N 23%
Univision I 20%
Print Sources
Business magezines I 65%
Political magazines (NG 55%
Weekly news magazines [INNEGEEEEN 52%0
Literary magazines (NN 51%
A daily newspaper [N /0%
Personality magazines [ 3770
Tabloids NG 33%
Internet Sour ces
National newspapers NN 55%
Online political magazines | 52%
TV newschannels [N 47%
Loca TV stations |GGG 46%
AOL/Yahoo News NG 43%
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do large proportions of the audiences for network TV news websites (47% highly attentive), local TV
websites (46%), and the news pages of Internet hosts such as AOL and Y ahoo (43%).

How People Like Their News

Beyond the types of newsthat interest peopl e, the choices made by news audiences are drivenby
two generd kinds of preferences. One is how they like to get the news, including choices with regard to
schedule and format. The other is what people want in news content, including choices among levels of
detail, ideologicd viewpoints, debate and argument, humor, and human interest.

Americans busy lifestyles, combined withon-demand news
The Check-In News

sources, means that people fit news into their schedulesin different Audience

ways. About hdf (52%) say they modtly get their news at regular
times of the day, while nearly as many (46%) say they are more the

Get most news...

At From
kind of personwho checks in on the news from time totime. These regular  timeto
attitudes have been stable since 2002. fimes  fime DK
% % %
Total 52 46 2=100
Older Americans express a preference for gettingthe news || 18-24 29 68 3=100
: . . - 25-29 41 58 1=100
at regular times, afunctionboth of the news habitsthey grew up with 30.24 43 5 0-100
and a more sttled lifesyle. By nearly two-to-one (65%-33%), || 35-49 53 46 1=100
those age 65 and older say they watch or listen to the news a ng’"’ Z: 2; ;figg
regular times. By contrast, the youngg respondentsilnthe surve.y— Collegegrad. 58 40 22100
those 18 to 24 —show exactly the opposite pattern, with68% saying || Somecollege 49 51 *=100
they generally check in on the news from time to time (just 20% || HSorless 51 47 2100
watch or lisen at regular times). Getting news on a more regular Lr:re;?ez‘s
scheduleis also characterigtic of college-educated people. High 65 33 2=100
Moderate 51 48 1=100
Low 23 73 4=100

Most Americanswatching TV newskeep theremotecontrol
handy, flipping to other channels when they are not interested in the
topic of the moment. Overdl, 62% of the public says they watch the news this way, a habit that has neither
grown nor dissipated over the past Six years. Even among those who get the news on aregular schedule
— asopposed to those who check infromtime to time — 54% say that the channel changer is often at hand.
Among the news grazers, a solid mgjority (72%) say they watch the news withther remotesat the ready.

Overdl, fewer than one-in-four Americans (23%) are seady news watchers, saying they watch
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on a regular schedule and don't flip channels. At the other end of the spectrum are 33% who truly graze
the news— checking infromtime to time when convenient, and ready to change the channe whenever they
don't find the subject interesting.

Appointment News vs. Grazing
People who get the news at regular times of the

News Grazers Watch L ess, Read

day make up the bulk of the audience for locd and L ess
network TV news broadcasts. Three-quarters (74%)

.. Get most news...
watch thelocal televison news regularly, and nearly half At From
(47%) regulaly watch the network evening news regular time to
programs. Regularly watch* % %

Loca TV news 74 42  +32

. Network eveni 47 18  +29

People who “check in” onthe newsarefar less || etwg:k ?GTS'EG;:ZAE% 0 13 :17

likely to watch broadcast and cable news, particularly the || Cable TV news 45 29 +16

. Morning network shows 30 15 +15

network evening news (only 18% watchregularly). There Sunday talk shows 17 6  +11

are Smilar gaps with respect to morning newsprograms, || National Public Radio 18 15 +3
Sunday tak shows, and network news magazinessuchas Regularly read”

60 Minutes and 20/20; each of these sourcesiswatched || Daily newspaper 63 45 +18

far more oftenby people for whomnewsispart of adaly || corr > ovpapers 44 28 16

News magazines 15 10 +5
schedule. And 63% of this group readsadaily newspaper || Network TV websites 11 9 2
. News pages of 1SPs 13 13 0
regularly, compared with 45% of those whose news b
. . *Percent saying they regularly get news from each
consumption is unscheduled. source

Radio and the Internet stand apart, however, as
relatively important sources for those who pick up newsfromtimetotime. Newsgrazerslisgento NPR at
about the same rate as those who get their news at regular times (15% vs. 18%). Grazers dso log onto
magor news websitesin roughly the same numbers as those who get news on a schedule.

I mages vs. Words
When asked to choose which way of getting the news provides the best understanding of major

news events, most Americans (55%) express a preference for seeing pictures or video footage showing
what happened; 40% say they learn more from reading or hearing the facts about what happened.
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College graduates express a preference for words over .
. ] . Best Under standing of
pictures (by 55% to 40%), while those with no college the News Comes Erom...
experience say they get a better undersanding from seaeing

. Sesi
pictures (by 64%-32%). The youngest survey respondents(18- di Ctu?(i Reading
24) prefer pictures by a two-to-one margin, but from ages 25 orvideo orhearing DK
. - % % %
and up, there is no association between age and preference for || 14 55 0 5100
pictures. Among the best educated respondents (those witha || cglegegrad. 40 55 5=100
college degree or more), young people are just as apt to prefer || Somecollege 53 42 5=100
. . High school 62 33 5=100
reading and hearing the news as older people are. LessthanH.S 68 28 4=100
18-24 65 32 3=100
People who prefer reading and hearing are more likdy || 25-29 54 42 4=100
. . , 30-34 58 38 4=100
to be found among the regular audiencefor most print media, for || - /9 53 43 4=100
NPR, and for news-oriented websites. But for the most part, || 50-64 53 42 5=100
thosewho say they better understand the newsthrough pictures oo >3 40 7=100
are not disproportionately likdy to frequent tdevison news Lr;s;?e\';s
sources; with very few exceptions, these media draw about || High 49 46  5=100
equaly well frompeople who likereading and hearing about the 'C/'Oc\’:erale ?g ‘21‘11 gigg
news.

Many Want More Than the Headlines

Four-in-ten Americans say that for mgor news ories, they usudly want in-depth analysis of the
newsinadditionto the headlines and basic facts. A smilar proportion (37%) say they prefer the headlines
plus some reporting onthe facts, but not in-depthanaysis. Far fewer people (18%) say they prefer just the
headlines.

are not markedly different from those who only -Hard News Interest*-
express moderate interest in hard news. Half of Tota  Hich Mod Low
. . Preferred coverage % % % %
hard news consumers say they like in-depth || ;. headiines 18 1 19 31
andysis, while 36% prefer to get the headlinesand || Headlines plus some
. reporting on the facts 37 36 38 33
some coverage of the facts. Thisrepresentsonly a || |,-gepth analysis 40 50 39 24
bit more emphasis on analysis than among the || Don'tknow 2 3 4 12
- . . 100 100 100 100
mgority who are only moderately interested in
hard news (390/0 Of Whom also refer in-d th * High=follows intl., national, local, and business news
p q) very/somewhat closely. Low=follows none.
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coverage). Only those who are disengaged from hard news altogether show a clear preferencefor Smpler
news presentations.

There are ahandful of news outlets that attract adisproportionate share of the in-depth audience.
Fully 63% of regular NewsHour viewers say they want the news provided with in-depth andyss from
experts, far above both the nationa average and the audiencesfor dl other televisonnewsprograms. The
Internet, particularly the websites of mgor nationd newspaperslikethe New Y ork Timesand Wall Street
Journd, aso draws sgnificant interest from those who desire in-depth coverage.

News Styles: From Seriousto Lighthearted
Americans like many different styles of presenting the news, and their preferences range fromthe
seriousto the lighthearted. A solid mgority (55%) likes debates between people with different points of
view, and 46% like in-depth
interviews with leaders and
policymakers. But comparable
numbers like news presented by e Digike Dn(::tne'rt oK
reporters and anchors with pleasant || Likeor didikeitwhenanewssource.. % % % %

Likes and Dislikesin the News

personal ities (53%) and from news Presents depates between peoplg . 55 6 38 1=100
Reporters with pleasant personalities 53 3 43 1=100

sourcesthet are entertaining (48%) or || Includes ordinary Americans’ views 49 7 43 1=100
funny ( 465 /0)_ News enjoyable and entertaining 438 6 45 1=100
Has in-depth interviews 46 9 44  1=100

Is sometimes funny 46 6 47 1=100

About haf ofthe pubI ic ( 49%) Shares your point of view 36 5 58 1=100

Stirs your emotions 29 12 56 3=100

likes news sources that present the
views of ordinary Americans. Fewer
(36%) express a pogtive opinion of news sources sharing ther point of view on politics and issues; a
majority (58%) says this does not matter to them. Just 29% of Americans want to be moved emotiondly
by the news, while 12% didike news amed at stirring the emotions.

Regardless of their views of various styles of presenting the news, the vast mgority of Americans
(87%) say they “want the news to contain information that is hdpful in my daily life.” Nearly half of
Americans (47%) completely agreewiththat statement, while 40% mostly agree. Just 11% reject the idea
that news should have information that is hdpful in daly life.
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More Signs of Cynicism
Thepublicisincreasingly cynicd toward the
news media, as reflected in the dumping credibility

Opinions about the News

ratings for many outlets. More generaly, amgority Dis-

: . Agree agree DK
of Americans (53%) agree with the statement “I % % %
often don't trust what news organizations are || 'domttrustthenews 58 4 47100
sayi ng.,, And while 43% disagree with that Editors are out of touch 48 48 4=100

. ) L The news depresses me 44 54 2=100
satement, just 9% completely disagree with it.

| lack background to keep up 42 56 2=100

I’m too busy to keep up 36 62 2=100

Feelings of mistrugt of news organizaions

arefarly widespread. About six-in-ten Republicans

(58%) say they often do not trust what news organizations are saying, but nearly half of Democrats share
that opinion (47%). Older men, those age 50 and older, are particularly cynica toward the news media
62% say they oftendo not trust newsorganizations. Y ounger women are decidedly less negative, with 35%
of women under age 30 expressing mistrust for news outlets.

A rddivdy large percentage of the public (48%) also expresses the opinion that “people who
decide what to put on TV news or in the newspapers are out of touch with people like me.” Thisview is
prevalent among older Americans, who comprise the bulk of the audiencefor network evening news and
severd other news sources. A mgority (55%) of those age 50 and older believe news organizations are
out of touch, compared with 44% of those under age 50.

Somewhat fewer Americans (44%) say they are often depressed by the news, while a mgority
(54%) disagrees. There is a wide gender gap in these attitudes, as a mgority of women (53%) say they
find the news often depressing. By comparison, only about a third of men (34%) acknowledge getting
depressed by the news.

Barriersto Following the News

Americans increasingly crowded schedules are often cited as a mgor reason why some
people do not keep up with the news, but a lack of background information is actudly a bigger factor.
About four-in-ten (42%) say they oftendo not have enough background informationtofollowstories, while
somewhat fewer (36%) say they are often “too busy” to keep up.

Half of those with ahigh school education cite a lack of necessary background information as a
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barrier to following the news; fewer than three-in-ten college graduates agree (27%). However, young
people are not sgnificantly more likely than older Americans to cite alack of background asareasonfor
not keeping up with the news.

Age is a mgor factor in the question of whether people are too busy to follow the news, but
educationinfluencesthese attitudes aswel. HaAf of those under age 25 say they are oftentoo busy to follow
the news, while just 28% of those 65 and older cite time

congtraints as a reason for not keeping up. Less educated Drawing Distinctions Among News
Americans dso more often cite a lack of time as areason Sour ces
for not following the news. Trust News
somemore  media
Are News Media All the Same? than — aedl
others thesame DK
Most Americanslook at the media landscape and % % %
discernimportant distinctions among sources, but aszable Totd 54 4 1F0
. 0 . - College grad 69 30 1=100
minority (45%) views the news media*“ as pretty much the colege & 5 12100
sameto me” High school 45 53  2=100
Lessthan H.S. 4 55  4=100
Those at both ends of the political spectrum | Conserv-Repub. 71 28 17100
. . . o Mod/Lib Repub 56 43 1=100
perceive meaningful differences among newsorganizations, || independent 48 51  1=100
and trust some more thanothers. Seven-in-tenconsarvative || €onsMod Dem. 50 49 17100
] Liberal Democrat 66 33 1=100
Republicans (71%) say there are afew news sources they Interestin
trust more than others, and nearly as many (66%) liberal || hard news
Democrats share that view. High 66 33 17100
Moderate 53 46 1=100
Low 29 67  4=100

| ndependents and moderates, by contrast, aremore
divided in ther outlook. Roughly hdf of independents
(51%), and conservative and moderate Democrats (49%), regard news organizations asfarly smilar. Most
moderate and libera Republicans (56%) say there are afew news sourcesthey trust morethanothers, but
many (43%) do not differentiate among news organizations.

Two-thirds (66%) of those with a strong interest in hard news perceive clear digtinctions among



newsoutlets, but only about haf (53%) of those with amoderate
interest in hard news agree. And those with no interest in hard
newsoverwhdmingly view news organizations as“ pretty muchthe
same.”

By their nature, the newsoutlets that appeal to narrower,
hard news-oriented audiences are drawing viewers who see
important  differences between the credibility of news
organizations. By large margins, people who watch the O’ Rallly
Factor and the NewsHour saytheytrust certain sources morethan
others, as do those who regularly ligen to Rush Limbaugh and
read online news sources and weekly news magazines. By
comparison, regular viewers of the mgor network newsprograms
and readers of daily newspapers are less discriminating, though
even here most say they trust some sources more than others.

Most Ambivalent Toward News With a View

Appealing to Selective
Audiences

Audiences most likely to say

the news media are all the same
— Network evening news
—Loca TV news

—Morning TV news

— Network news magazines
—Réligiousradio shows

— Local weekly papers

— Daily newspapers

Audiences most likely to say they
trust some sources more than others
— O'Reilly Factor

—Rush Limbaugh

— Online news sources

— NewsHour

— News and business magazines
—Fox News Channel

Most Americans (58%) do not care if the news
reflects their own viewpoint on politics and issues. But the
minority of Americans that like the news to reflect their own
views (36%) are highly sdective in their choices of news

News That Shares
Your Point of View

Doesn’'t

outlets.

More members of both parties than independents —
and more Republicans than Democrats — say they like the
news to share their point of view. Roughly four-in-ten
conservatives (43%) likes news tha reflects their own
opinions, compared with athird of moderates and liberas.

More generdly, people who pay close attention to
hard news express a preference for newsthat suitsther point
of view. Among those who followinternationd, nationd, local
government, and business news, 43% say they likenewswith
their point of view. Among those who follow none of these
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%

%

%

%

Total 36 5 58 1=100
Republican 45 5 48 2=100
Democrat 36 4 59 1=100
Independent 29 5 65 1=100
Conservative 43 6 50 1=100
Moderate 33 5 61 1=100
Libera 33 3 63 1=100
Knowledge

High 42 3 53 2=100
Medium 35 5 59 1=100
Low 18 7 71 4=100
Interest in

hard news

High 43 4 51 2=100
Moderate 37 5 57 1=100
Low 13 7 78 2=100




topics closdy, just 13% say the same.

News With a View — Left and Right
There are severd key differences in some of the news consumption habits of liberds and

consarvatives who like the news to reflect their political views, dthough they turn to some mgor news
outlets (network evening news, among others) in about the same numbers.

Amongspecific programs, the O’ Rellly Factor,
religious radio shows and Rush Limbaugh's show are Where Those Seeking
. ) . Ther Point of View Go
important news sources for consarvatives — epecidly
those who like the news to reflect ther views. And Conser-
, . . Percent regularly vatives  Liberals
Comedy Centrd’s Daly Show, viewed regularly by || watchread/listen to % %
only 3% of Americans overdl, is a staple for 14% of || Loca TV news 66 54
. . . . . Daily newspaper 61 56
liberals who like news that reflects their point of view. || Nework evening news 3 %6
Fox News Channel 41 29
. . CNN 24 30
Beyond the ideologicd appeal of these || moming news %% 28
programs, the survey aso finds that the Fox News || Network news magazines 23 24
, . , . National Public Radi 13 33
Channel and National Public Radio draw people with Nev'vinpag% O'fcl SPSIO 12 2
strong ideological viewswho prefer news sourcesthat || Weekly news magazines 12 16
. . . . . Network TV websites 10 16
reflect those views. Liberals who like their point of || raigious radio shows 20 7
view reflected in the news are twice as likely asthe || O'Reilly Factor 21 2
, : Rush Limbaugh 20 5
nationa average (33% vs. 16%) to regularly ligento D‘;,y S'E:W?J V?,ith Jon Stewart 5 14
NPR. Smilarly, 41% of conservetives who like NeWS || gased on those who say they “like anews source to
th’dt §1&'€S tha-r point of vievv regulerly WatCh Fox share their point of view on politics and issues.

News Channel, compared with 25% of the public.

Weather News Top Draw
While there has been an increasein the number of Americans who follow hard news — especidly

internationa news— interest inmost news topics has remained stable in recent years. Far more Americans
(53%) say they track weather news very closely than express strong interest in any other subject.

About athird of those surveyed (32%) say they follow crime news very closdy, about the same
asin 2002 and 2000. There continuesto be awide racid digparity in public interest in crime news, 55%
of African Americans track crime newsvery closdy compared with28% of whites. African Americans so
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expressmoreinterest thanwhitesin community news, which
) . . Trend In News I nterest
draws close atention from 28% of the public. Four-in-ten
blacks say they follow news about people and events in || Typeof news 2000 2002 2004

. . . followed “ very closely” % % %
ther own community, compared with about a quarter of || weather N
whites (26%). Crime 30 30 32
Community 26 31 28
Health news 29 26 26
Hedlth news is followed more cdosdy by older || Sports 2t % B
people; 34% of people over age50 pay very closeattention || Washington news 22 24
L International affairs 14 21 24
tohealthnews compared withjust 20% of people underage || Local government 20 2 2
30. And athird of womensay they follow hedth news very || Religion 2119 20
Clogy Compa’aj with 18% of men. Science and technology 18 17 16
Entertainment 15 14 15
Business and finance 14 15 14
Common Concerns — Weather, Health Consumer news 212 13
L . . Culture and arts 10 9 10

Clearly, education isavery important factor in the

public’'s news interests. College graduates make up a
disproportionate percentage of the hard news audience and, in particular, the growing audience for
internationa news.

However, while people with a high school education display muchmore interest in weather news
thando college graduates (58% vs. 45%), the weather topsthe list
of news subjects for both groups. Similarly, heathnews is among
the leading interests of high school-educated people and college

Education and
News | nterests

graduates.
Top news interests
. . . . o College High School
Otherwise, thar leading news interests are quite different. Graduates or less
i i ; @ Weather Weather
Community news, crime and sports newsrate among the subjects ©  Irametionsl e

that mostinterest people withahigh school educetion; internetional || 3y washington ~ Community

. . : (4 Health Health
afairs, Waslm ngton news and science and technology are among 5 Siewea Tech Sports
the leading topics for college graduates.

Stewart Verdict Widely Known

About eight-in-ten Americans (79%) were able to recall that Martha Stewart was found guilty in
her recent trid. There dso isbroad awareness of the name of the terrorist group that carried out the Sept.
11 attacks. In an open-ended format, 71% volunteered al Qaeda or cited Osama bin Laden.
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By comparison, 56% know that the Republicans currently maintain a mgority in the House of
Representatives. And about the same number (55%) are able to correctly estimate the current number of
U.S. military deathsin Iraq as between 500 and 1,000 (the survey was in the fidd from April 19 to May
12, 2004). Those who were wrong on this last questionwere morelikely to underestimate the number of
casudties (28% sad they thought it was under 500) than overestimate (10% though it was 1,000 or more).

While older Americans generdly score better than younger people in the knowledge questions,
educationisanevenbigger factor. For example, three-quarters of college graduates (76%) knew that the
GOP has a mgority in the House, compared with just 44% of those with no more than a high school

education.

News Sources and Knowledge

Themost knowledgeabl e audiencesfor goecific K nowledaeable Audiences
: W udi
news outlets tend to be those where the typica reader, g
viewer or listener is well-educated, older, or both. For College Age  Know
example, roughly six-in-ten (59%) regular readers of fg;ﬁ;\;;g:r'gr”genas 9%3 SO;J W
0 0 0
literary magazines like the New Yorker and Atlantic || New Yorker/Atlantic 57 43 59
answered dl four current events questions correctly, \vaa(:reyklizjtgalr_]?v/e New Rep. ‘2"2 32 4518
highest among regular news audiences. The readership _
) ) O'Reilly Factor 34 52 47
of these magazines dso has the grestest proportion of || Daily Show 38 17 47
coll ege graduat&e NewsHOL_Jr 48 56 46
Talk Radio 51 45
Sunday AM talk 31 59 4
Smilarly, the readership for political magazines || e NewsMags B 4
like the New Republic and Weekly Standard is zugpki’\rlnbaugh 2‘; :g 2;
relatively knowledgesble and well-educated; fuly hdf || cnn 27 44 36
correctly answered dl four questions. By contrast, | NPR 2 B 6
regular viewersof Larry King Live scored about aswell '\D"S_:\‘ BNC ;? j: i
. . aily Newspaper
as those who read political magazines (49% dl four Nightly Network News 28 57 33
correct), athough just 24% completed college. || TV NewsMags 3 54 3
, . , CNBC 31 4 31
However, the audience for King's program indudes a
, NATIONAL AVG. 26 39 30
muchgreater proportion of those age 50 and ol der than
) Fox News Channel 21 45 29
the audience for any other source (72%). Local TV News 24 44 28
Late Night TV 21 41 28
. Morning News Shows 27 46 28
Those who say they regularly watch the Dally || rgigious Radio 20 a8 20
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Show withJon Stewart are muchyounger thanaverage — just 17% are 50 and older. But they are rdaively
well-educated — 38% are college graduates —and are fairly knowledgesable about current events (47% dl
four correct). Regular viewersof the Daily Show are about as knowledgeable as the regular audiencesfor
the O'Rellly Factor (47%), the NewsHour (46%), tadk radio (45%) and Sunday morning politica talk
shows (44%).

The audiences for cable networks and broadcast TV newsoutlets, whichtend to be broader and
more Smilar demographicdly to the nation as a whole, are somewhat |ess knowledgeable than some of
these more specidized audiences. Comparable numbers of regular viewers of CNN (36%), MSNBC
(34%) and the nightly network news programs (33%) correctly answered dl four current events questions.
Viewers of the Fox News Channd score dmost precisdy at the nationd average (29% answer dl four
correctly, compared to 30% nationwide), despite having fewer college graduates as regular viewers.
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V: Media Credibility Declines

Credibility ratings for the maor broadcast
and cable television outlets have falen somewhat in
recent years, due in large part to increased cynicism
toward the media on the part of Republicans and
conservatives. CNN no longer enjoysthe top spot as
the most credible TV news source; it is now in a
datigtica tiewith CBS s 60 Minutes.

From 1996 to 2002, CNN was viewed as
the most believable broadcast or cable outlet, but its
ratings have fdlengradudly over time. Today 32% of
those able to rate CNN say they can believe dl or
most of what they see on the cable network. Thisis
down from37% is 2002, 39%in 2000, and ahighof
42% in 1998. Retings for 60 Minuteshave remained
relatively stable over that period, and today 33% of

Broadcast & Cable Believability*

60 Minutes
CNN

C-SPAN
Fox News Channel
Local TV News

NBC News
ABC News
CBS News

NewsHour
NPR
MSNBC

Bedlieve
al or
most

4
%
33

32

27
25
25

24
24
24

23
23
22

3

%
36
40

38
38
38

41
40
39

36
33
42

2
%
21
19

25
27
27

26
26
26

27
29
26

Believe
amost
nothing
1
%
10=100
9=100

10=100
10=100
10=100

9=100

10=100
11=100
14=100

15=100
10=100

*  Percentages based on those who could rate each.

Can't
Rate
%
10
10

27
14

10

24
16

those who can rate it find the TV news magazine highly credible.

Jugt as CNN'’s credibility ratings have
falen, ratingsfor the mgjor broadcast networks
have declined as well. NBC News, ABC

Downward Trend in Credibility*

Believe all or most of

Newsand CBS News are rated about equaly || \hat organization says
in terms of believability by the public. Among || 60 Minutes

those able to rate NBC News, 24% find the

CNN
C-SPAN

network highly credible, down froma highof || Fox News Channel
30% in 1998. ABC News has followed an || Lo TV News

amilar pattern: 24% view it a highly

NBC News
ABC News

believable, compared with 31% in 1996. And || CBSNews
CBS News has moved from 32% who saw it || NewsHour

NPR

as believable in 1996 to 24% today. MSNBC

Ratings for the Fox News Channel

1996 1998 2000 2002 2004

%

38
30

29
31
32

%

35
42

32

*  Percentages based on those who could rate each.

% %
34 34
39 37
33 30
26 24
33 27
29 25
30 24
29 26
24 26
25 23
28 28

%

33
32

27
25
25

24
24
24
23

23
22
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have remained rdatively stable inrecent years. 25% now say they can believe dl or most of what they see
on Fox, which is virtudly the same asthe cable network’ srating in 2000 (26%). At the same time, ratings
for the cable network MSNBC have fdlen somewhat — 22% now view MSNBC as highly credible vs.
28% in2000. The public has become morefamiliar witheach of these cable news channds inrecent years.
IN2002, 21% of the public said they did not know enough about the Fox News Channel to giveit arating,
compared with 14% today. Smilarly, 23% were unable to rate MSNBC in 2002, and now 16% fdl into
that category.

C-SPAN’svishility also hasincreased. In 2002, 39% said they could not rate C-SPAN interms
of believability; that has dropped to 27%. Roughly a quarter of those able to rate C-SPAN (27%) say it
is highly believable, compared with 30% two years ago.

Credibility ratings for the NewsHour with IJm Lehrer have dropped margindly in recent years.
Among those able to rate the show, 23% see it as highly credible. Thisis down somewhat from 29% in
1998 and 26% in 2002. NPR is viewed as highly credible by an equal proportion of those ableto givea
rating (23%). Thisfigure is unchanged from 2002.

Wall Street Journal Declines
A smilar pattern of waning credibility canbe

seen for print news outlets. The changes have not Print Media Believability*

been dramatic, but there have been modest dhifts Bdieve Bdieve

downward across a broad range of print sources. al or almost

. . most nothing Can't

Two news organization share the top spot interms of 4 3 2 1 Rate

print news credibility. The weekly news magazine % % % % %
U.S. News 24 42 26 8=100 23

U.S. News & World Report and the Wall Street | |\ < soumal oa 42 23 11=100 26

Journal are viewed as highly credible by 24% of || time 22 41 25 12=100 19

tho% WhO ae d)'e to rate the’n New York Times 21 41 24 14=100 25
Newsweek 19 44 26 11=100 23
USA Today 19 41 29 11=100 23

In previous polls, the Wadl Street Journal Youdalypaper 19 36 32 13-100 8

stood well above the rest of the pack, but that isno || Associated Press 18 40 32 10=100 18

longer the case. Raings for the Journd have || People 720 41 32=100 22

. National Enquirer 5 7 11 77=100 20
plummeted inrecent years. In 1998 and 2000, 41%

of those ableto rate it said they could believe dl or

most of whet they read in the Wal Street Journal.

*  Percentages based on those who could rate each.
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That number fell to 33% in 2002 and now stands at 24%.

Mogt of the other print sources tested . o
. . o ] Trend in Print Credibility*
in the poll recave dgmila raings for
believability. Time Magazine isviewed as highly 1996 1998 2000 2002 2004

. o .. Believe all of most of % % % % %
believable by 22% of people familiar enoughto || \ynat organization says
rate it, and the New York Times gets a21% || U-S- News - - - 2 24

_ _ Wall St. Journdl 36 4 4 33 24
rating. Newsweek and USA Today get a high _

_ _ _ Time - 21 29 23 22
raing from 19%; that is dso the raing || New York Times - - - - 2z
respondents give to their own daily paper. The || Newsweek - 24 24 20 19
Associated Press is viewed as highly credible || V5% T 243 23 1919

. ] Your daily paper 25 29 25 21 19
by 18% of Americanswho can rateit. Associated Press 16 18 21 17 18
People - 10 10 9 7
Ratings for Time, Newsweek and USA || National Enquirer - 3 4 3 5
TOday ha/e fdle’] S)maNha[ in recent yea’s_ *  Percentages based on those who could rate each.

Ratings for loca daily newspapers have fdlen
more sharply. 1n 1998, roughly three-in-ten (29%) of those able to rate their local newspaper sad they
could believe dl or most of what it said. That has declined to 19% in the current survey.

Entertainment and tabloid news sources receive the lowest ratings overal. Just 7% of those who
canrateit say they canbelieve dl or most of what they read in People Magazine, and evenfewer (5%) find
the Nationa Enquirer highly believable.

Partisan Divisions Drive Credibility Slump

The fdloff in credibility for these news sources is linked to a growing partisan tilt in the ratings.
Republicans have traditiondly viewed the overal media more skepticaly than Democrats and this haslong
trandated into lower credibility ratings from Republicans for most news sources.

But Republicans have become even more negaive about the medid s believakility, widening the
partisan gaps and driving down the overal ratings of several mgor news organizations. In 1998, 44% of
Democrats and 39% of Republicans gave CNN very high ratings for bdievability. By 2002, the partisan
gap had widened significantly: 45% of Democrats and 32% of Republicans gave CNN the highest rating.
In the current survey, CNN’s rating among Democrats remains at 45%, while fdling further among
Republicans (to 26%).
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More surprising is the sharp decline among
members of both parties— but especialy Republicans —
in raings for the Wall Street Journd. In 1998,
Republicans were more trusting than Democrats of the
Wal Street Journal by a margin of 48% to 42%. That
wasdlill the case in 2002 when 35% of Republicans and
29% of Democrats gave the Journd avery highrating for
believability. Today, Democrats areactualy moretrusting
of the Journal — 29% give it a high rating vs. 23% of
Republicans.

Ratings for the NewsHour and the Associated
Press dso have changed dramaticdly among
Republicans. As recently as two years ago, farly
comparable percentages of Democrats (28%) and
Republicans (24%) gave high credibility ratings to the
PBS news program. Today, about the same proportion
of Democrats (29%) give the NewsHour high marksfor
believability, compared with only 12% of Republicans.

Even C-SPAN, the non-profit, public affars
network has seen its ratings become more paliticized. In

1998, Republicans were dightly more likely than Democrats to view C-SPAN as highly bdievable. By
2000, the balance of opinion had shifted, though Republicans and Democrats Hill hed fairly smilar views
about C-SPAN. Today sgnificantly more Democrats than Republicans give C-SPAN high marks for

believability (36% vs. 23%, respectively).

Credibility ratings for the mgor news networks have not changed as dramaticaly in recent years,
largely because they have long been divided dong partisan lines. In the case of NBC News, the partisan
gapisaslarge asit wasin 1998 (13 points), and partisan differencesin evauaions of ABC News have
grown only margindly. But ratings for CBS News have become more partisan: currently, 34% of
Democrats and just 15% of Republicans view CBS News as highly credible. The network’ s rating among
Democratsisabout the same asit was Sx years ago (33% in1998), whileits credibility among Republicans

has falen eight points (from 23%).
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Partisanship and Credibility*

Rep Dem
Believe all or most of % %
what the organization says
Broadcast & cable outlets:
CNN 26 45
CBS News 15 34
NPR 15 33
NewsHour 12 29
60 Minutes 25 42
ABC News 17 3#
MSNBC 14 29
C-SPAN 22 36
NBC News 16 30
Locd TV news 21 29
Fox News Channel 29 24
Print Outlets:
Associated Press 12 29
New York Times 14 31
Time 15 30
Newsweek 12 26
USA Today 14 25
Daily newspaper 16 23
Wall St. Journal 23 29

* Percentages based on those who could rate each.

+19
+19
+18

+17
+17
+17

+15
+14
+14

+8

+17
+17
+15
+14

+11
+7
+6




Opinions of the believahility of Time and Newsweek aso have become more partisan. In 1998,
34% of Democrats vs. 23% of Republicans gave Time a high bdievability rating. Today, 30% of
Democrats and 15% of Republicans view Time as highly believable. A smilar pattern can be seen for
Newsweek.

Fox Leads Among Reps, CNN Among Dems

As a conseguence of the increasing partisanship, the most trusted news sources for Democrats,
Republicans and independents vary widdy. Three news organizations, CNN, 60 Minutes and C-SPAN
make the list of the most trusted sources for dl three groups.

TheRepublicans most trusted source
is the Fox News Channd, which does not

M ost Believable News Sour ces*

appear in the top six for ether Democrats or Republicans Democr ats Independents
. . Fox News (29) CNN (45) 60 Minutes (29)
independents.  Smilarly, the Wadl Street CNN (26) 60 Minutes (42) CNN (28)
Journal and local tdevison news are among 60 Minutes (25) C-SPAN (36) C-SPAN (26)

_ Wall St. Journal (23)  ABCNews(34)  U.S. News(26)
the most trusted sourcesfor Republicans, but C-SPAN (22) CBSNews(34)  NBC News (24)
are not among the Democrats top pi cks. Loca TV news (21) NPR (33) NewsHour (24)

* Percent who believe al or most of what the organization reports,
based on those able to rate the organization.

Democrats find ABC News, CBS
News and NPR highly believable. Neither
Republicans nor independents place these sources in their top tier of credible news sources. For
independents, U.S. News & World Report, NBC Newsand the NewsHour are among the most trusted
news sources. But none of these news organizations make the Republicans or Democrats' lists of most
believable sources.
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FOLLOW INTERNATIONAL NEWS

—————————— April 2002 April 2004----------

Only when Only when Change in

something Most of something Most of Most of the

important the time DK/Ref  important the time DK/Ref time (N)

% % % % % %

TOTAL 61 37 2=100 47 52 1=100 +15 (3000)
SEX
Male 56 42 2 46 52 2 +10 (1350)
Female 66 32 2 48 51 1 +19 (1650)
AGE
18-29 72 26 2 58 40 2 +14 (519)
30-49 65 33 2 50 49 1 +16 (1127)
50-64 55 43 2 37 62 1 +19 (728)
65+ 45 51 4 39 59 2 +8 (581)
AGE/SEX
Men Under 30 69 30 1 57 41 2 +11 (271)
Women Under 30 76 23 2 60 39 1 +14 (248)
Men 30-49 58 40 2 48 51 1 +11 (486)
Women 30-49 72 25 3 51 48 1 +23 (641)
Men 50+ 46 51 3 37 61 2 +10 (576)
Women 50+ 54 43 3 39 60 1 +17 (733)
RACE
White 61 37 2 47 52 1 +15 (2474)
Non-white 65 33 2 49 50 1 +17 (473)
Black 64 33 3 43 57 0 +24 (295)
Hispanic* 67 32 1 52 45 3 +13 (207)
EDUCATION
College Grad. 52 47 1 42 57 1 +10 (1008)
Some College 63 36 1 47 52 1 +16 (751)
High School Grad. 64 33 3 48 51 1 +18 (954)
< High School Grad. 66 28 6 53 44 4 +16 (269)
FAMILY INCOME
$75,000+ 54 45 1 41 59 * +14 (697)
$50,000-$74,999 61 38 1 45 55 0 +17 (441)
$30,000-$49,999 65 34 1 51 48 1 +14 (639)
$20,000-$29,999 58 38 4 46 52 2 +14 (323)
<$20,000 63 33 4 51 47 2 +14 (448)
* The designation Hispanic is unrelated to the white-black categorization.
Question: Which one of the following two statements best describes you: | follow INTERNATIONAL news

closely ONLY when something important or interesting is happening OR | follow
INTERNATIONAL news most of the time?
CONTINUED ...

46



TOTAL

REGION
East
Midwest
South
West

PARTY ID
Republican
Democrat
Independent

CABLE TV
Subscriber
Non-subscriber

ONLINE USE
Internet User
Non an Internet User

LIFE CYCLE
Under 30:
Single w/out children
Married
30-49:
Single w/out Children
Married w/out Children
Married with Children
50-64:
Married
Not Married
65+
Married
Not Married

Working Mother
Single Mother

__________ April 2002

Only when

something Most of

Only when

something Most of

April 2004

important the time DK/Ref important the time DK/Ref
% % % % % %
61 37 2=100 47 52 1=100
59 39 2 49 49 2
60 38 2 45 53 2
63 34 3 46 53 1
61 37 2 48 51 1
59 39 2 43 56 1
61 38 1 47 52 1
60 37 3 48 51 1
62 36 2 46 53 1
60 36 4 53 46 2
62 37 1 47 52 1
59 37 4 46 52 2
70 28 2 58 40 2
73 25 2 55 45 *
63 34 3 54 45 1
60 37 3 51 47 2
66 32 2 47 52 1
53 45 2 37 63 *
58 40 2 39 60 1
42 56 2 37 62 1
48 46 6 41 56 3
74 24 2 47 52 1
71 27 2 54 45 1

47

Change in
Most of the
time

+15

+10
+15
+19
+14

+17
+14
+14

+17
+10

+15
+15

+12
+20

+11
+10
+20

+18
+20

+6
+10

+28
+18

(N)
(3000)

(529)
(768)
(1078)
(625)

(943)
(1021)
(758)

(2509)
(411)

(2049)
(951)

(283)
(153)

(251)
(177)
(540)

(485)
(243)

(275)
(306)

(310)
(269)



MEDIA USE "YESTERDAY"

Read a Newspaper Yesterday Watched TV News Yesterday
Yes  No DK Yes No DK

% % % % % %
TOTAL 42 58  *=100 60 40 *=100
SEX
Male 47 53 * 60 40 *
Female 37 63 * 60 40 *
AGE
18-29 23 77 0 44 55 1
30-49 39 61 * 58 42 *
50-64 52 48 * 67 33 *
65+ 60 40 * 74 25 1
AGE/SEX
Men Under 30 27 73 0 41 59 0
Women Under 30 20 80 0 48 51 1
Men 30-49 45 55 * 59 41 0
Women 30-49 33 67 * 57 43 *
Men 50+ 61 39 * 72 28 *
Women 50+ 50 50 * 69 31 *
RACE
White 44 56 * 60 40 *
Non-White 36 64 * 60 40 0
Black 35 65 * 65 35 0
Hispanic* 32 68 0 57 43 0
EDUCATION
College Grad.+ 56 44 * 61 39 0
Some College 41 59 * 57 43 *
High School Grad. 38 62 * 62 38 1
< High School Grad. 30 70 0 58 42 0
FAMILY INCOME
$75,000+ 55 45 0 60 40 0
$50,000-$74,999 53 47 0 58 41 1
$30,000-$49,999 37 63 * 60 40 0
$20,000-$29,999 33 67 0 61 39 *
<$20,000 27 73 0 60 40 *

QUESTION: Did you get a chance to read a daily newspaper yesterday, or not?
Did you watch the news or a news program on television yesterday, or not?
* The designation Hispanic is unrelated to the white-black categorization.

CONTINUED ...
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Read a Newspaper Yesterday Watched TV News Yesterday

Yes No DK Yes No DK
% % % % % %

TOTAL 42 58 *=100 60 40 *=100
REGION
East 45 55 0 59 41 *
Midwest 45 55 * 61 39 *
South 40 60 * 60 40 *
West 40 60 * 60 39 1
PARTY ID
Republican 45 55 * 60 39 1
Democrat 46 54 * 64 36 *
Independent 39 61 * 57 43 *
CABLE TV
Subscriber 45 55 * 62 38 *
Non-Subscriber 31 69 * 50 50 *
ONLINE USE
Internet User 43 57 * 59 41 *
Not an Internet User 40 60 * 63 37 *
LIFE CYCLE
Under 30:

Single w/out Children 26 74 0 39 61 0

Married 18 82 0 49 50 1
30-49:

Single w/out Children 38 62 0 60 40 0

Married w/out Children 44 56 * 58 42 0

Married With Children 40 60 * 57 43 *
50-64:

Married 61 39 * 68 32

Not Married 36 64 0 66 33 1
65+:

Married 73 27 * 78 22 0

Not Married 49 51 * 71 28 1
Working Mothers 34 66 0 55 44 1
Single Parent 28 72 0 55 44 1
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MEDIA USE "YESTERDAY"

Read a Magazine Yesterday Listened to Radio News Yesterday
Yes  No DK Yes  No DK

% % % % % %
TOTAL 25 75 *=100 40 59 1=100
SEX
Male 23 77 * 45 55 *
Female 26 74 * 37 63 *
AGE
18-29 26 74 * 28 71 1
30-49 24 76 0 47 53 *
50-64 23 77 0 47 53 *
65+ 27 73 * 33 67 *
AGE/SEX
Men Under 30 26 74 * 32 67 1
Women Under 30 25 74 1 24 75 1
Men 30-49 22 78 0 48 52 *
Women 30-49 26 74 0 45 55 *
Men 50+ 24 76 * 48 52 *
Women 50+ 25 75 0 35 65 *
RACE
White 25 75 * 41 58 1
Non-White 24 76 0 36 63 1
Black 24 76 0 33 66 1
Hispanic * 23 77 0 34 66 0
EDUCATION
College Grad.+ 33 67 * 51 49 *
Some College 24 76 * 43 57 *
High School Grad. 22 78 0 36 63 1
< High School Grad. 17 83 0 27 72 1
FAMILY INCOME
$75,000+ 29 71 * 51 48 1
$50,000-$74,999 26 74 0 49 51 *
$30,000-$49,999 23 77 0 41 58 1
$20,000-$29,999 25 75 * 36 64 *
<$20,000 19 81 * 27 72 1

QUESTION: Thinking about yesterday, did you spend any time reading magazines?

About how much time, if any, did you spend listening to any news on the radio yesterday, or
didn’t you happen to listen to the news on the radio yesterday?

* The designation Hispanic is unrelated to the white-black categorization. CONTINUED ...
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Read a Magazine Yesterday Listened to Radio News Yesterday

Yes No DK Yes No DK
% % % % % %

TOTAL 25 75 *=100 40 59 1=100
REGION
East 24 76 0 46 53 1
Midwest 23 77 * 44 55 1
South 23 77 0 36 63 1
West 29 71 * 38 62 *
PARTY ID
Republican 25 75 0 48 52 *
Democrat 24 76 * 38 61 1
Independent 25 75 0 38 62 *
CABLE TV
Subscriber 26 74 * 40 59 1
Non-Subscriber 20 80 * 42 58 *
ONLINE USE
Internet User 26 74 * 44 55 1
Not an Internet User 21 79 * 33 66 1
LIFE CYCLE
Under 30:

Single w/out Children 27 73 * 30 69 1

Married 23 77 0 33 67 0
30-49:

Single w/out Children 23 77 0 40 59 1

Married w/out Children 28 72 0 48 52 0

Married With Children 23 77 0 50 50 *
50-64:

Married 24 76 0 50 50

Not Married 20 80 0 41 58 1
65+:

Married 30 70 0 39 61 0

Not Married 25 75 * 28 71 1
Working Mothers 23 77 0 40 60 0
Single Parent 26 74 0 35 65 *
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VIEWERSHIP OF SELECTED PROGRAMMING

Nightly Network News Cable News Channels
Regu- Some- Hardly Regu- Some- Hardly
larly times Ever Never DK larly times Ever Never DK  (N)
% % % % % % % % % %

TOTAL 34 28 16 22 *=100 38 33 10 19 *=100 (1493)
SEX
Male 30 28 17 24 1 41 32 9 18 *  (660)
Female 37 28 14 21 0 35 33 12 20 *  (833)
AGE
18-29 18 35 17 30 0 29 37 12 22 0 (250)
30-49 26 30 20 24 * 37 33 12 18 0 (577)
50-64 42 23 15 19 1 40 31 9 19 1 (359)
65+ 57 22 6 16 * 46 28 6 19 1 (287)
AGE/SEX
Men Under 30 16 33 20 31 0 31 40 9 20 0 (122)
Women Under 30 20 36 15 29 0 27 36 14 23 0 (128)
Men 30-49 22 30 21 26 1 38 31 12 19 0 (251)
Women 30-49 30 30 19 21 0 35 35 13 18 0 (326)
Men 50+ 46 21 13 19 1 49 27 6 17 1 (278)
Women 50+ 51 23 10 16 0 38 31 9 21 1 (368)
RACE
White 34 27 16 23 * 38 31 11 20 *  (1230)
Non-White 31 33 17 19 0 38 36 8 18 * (232)
Black 30 32 15 23 0 38 39 7 17 0  (145)
Hispanic * 24 35 13 28 0 26 42 9 23 0 (95)
EDUCATION
College Grad.+ 35 24 20 21 * 43 29 12 16 0 (506)
Some College 29 28 21 22 0 35 35 12 18 *  (358)
High School Grad. 37 30 11 21 1 32 35 10 22 1 (492)
< High School Grad. 32 30 10 27 1 43 29 6 21 1 (131)
FAMILY INCOME
$75,000+ 36 23 19 22 0 44 31 13 12 0  (350)
$50,000-$74,999 31 31 15 22 1 42 35 9 13 1 (215)
$30,000-$49,999 33 26 15 26 * 35 33 10 22 0  (320)
$20,000-$29,999 33 31 15 20 1 38 29 9 24 0 (167)
<$20,000 33 30 15 21 1 31 33 9 26 1 (226)
QUESTION: Now, I'd like to know how often you watch or listen to certain TV and radio programs. For each

that I read, tell me if you watch or listen to it regularly, sometimes, hardly ever or never ... (the
national nightly network news on CBS, ABC or NBC? This is different from local news shows
about the area where you live; cable news channels such as CNN, MSNBC, or the FOX News
CABLE Channel).

* The designation Hispanic is unrelated to the white-black categorization. CONTINUED ...
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TOTAL

REGION
East
Midwest
South
West

PARTY ID
Republican
Democrat
Independent

CABLE TV
Subscriber
Non-Subscriber

ONLINE USE
Internet User
Not an Internet User

LIFE CYCLE
Under 30:
Single w/out Children
Married
30-49:
Single w/out Children
Married w/out Children
Married With Children
50-64:
Married
Not Married
65+:
Married
Not Married

Working Mothers
Single Parent

Nightly Network News
Regu- Some- Hardly

larly times Ever Never DK
% % % % %
34 28 16 22 *=100
38 33 10 19 *
34 27 15 23 1
35 25 17 23 *
27 30 19 24 *
31 25 17 26 1
36 29 19 16 0
35 28 13 23 1
35 27 16 22 *
28 31 16 25 *
30 28 18 24 *
41 29 11 19 *
17 34 22 27 0
20 30 17 33 0
26 33 21 20 0
37 24 24 15 0
24 31 18 27 0
44 24 14 17 1
39 21 18 22 0
62 20 4 13 1
52 23 7 18 0
33 28 19 20 0
23 33 15 28 1
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Regu- Some- Hardly

Cable News Channels

larly times Ever Never DK
% % % %
38 33 10 19
37 39 10 14
36 27 12 25
41 31 11 16
33 35 9 22
46 27 11 16
36 36 10 17
36 32 1 21
43 35 1 11
8 21 9 61
36 34 13 17
40 30 6 23
32 39 11 18
23 38 14 25
35 30 20 15
40 31 13 16
35 36 10 19
45 32 8 14
32 28 1 27
50 31 6 13
43 26 5 24
35 33 15 17
35 32 10 23

%

(N)

*=100 (1493)

P PP O %

*

[E

*

= [

o o

o o

N O

o o

(257)
(381)
(549)
(306)

(466)
(509)
(380)

(1254)
(204)

(1023)
(470)

(139)
(68)

(121)
(90)
(279)

(232)
(127)

(137)
(150)

(156)
(148)



VIEWERSHIP OF SELECTED PROGRAMMING

Local News In Viewing Area News Magazine Shows
Regu- Some- Hardly Regu- Some- Hardly
larly times Ever Never DK larly times Ever Never DK  (N)
% % % % % % % % % %
TOTAL 59 23 8 10 *=100 22 42 16 20 *=100 (3000)
SEX
Male 56 24 9 11 * 17 40 19 24 *  (1350)
Female 61 23 7 9 * 26 44 13 17 *  (1650)
AGE
18-29 46 30 10 14 * 12 43 18 27 *  (519)
30-49 58 24 7 11 0 19 44 18 19 * (1127)
50-64 64 21 8 7 * 28 40 15 17 0 (728)
65+ 70 16 4 9 * 34 39 9 18 *  (581)
AGE/SEX
Men Under 30 43 28 13 16 * 8 40 22 30 * (271)
Women Under 30 48 31 8 13 0 16 46 14 24 0 (248)
Men 30-49 56 25 7 11 0 16 42 19 23 *  (486)
Women 30-49 60 23 7 10 0 22 46 16 16 0 (641)
Men 50+ 63 20 8 9 0 25 38 16 22 *  (576)
Women 50+ 69 18 6 7 * 36 41 10 13 *  (733)
RACE
White 58 24 8 10 * 22 42 16 20 *  (2474)
Non-White 59 22 7 11 1 24 41 14 20 1 (473)
Black 72 19 2 6 1 30 40 13 16 1 (295)
Hispanic * 51 29 8 12 0 15 46 12 27 0 (207)
EDUCATION
College Grad.+ 54 24 12 10 0 21 43 19 17 0  (1008)
Some College 58 27 7 8 0 22 44 19 15 *  (751)
High School Grad. 62 22 6 10 * 23 43 12 22 0 (954)
< High School Grad. 58 22 6 14 * 21 36 13 30 * (269)
FAMILY INCOME
$75,000+ 58 22 9 11 0 23 44 17 16 *  (697)
$50,000-$74,999 58 24 9 9 0 17 46 20 17 0 (441)
$30,000-$49,999 60 25 5 10 0 22 41 15 22 *  (639)
$20,000-$29,999 62 18 7 13 0 23 42 14 21 0 (323)
<$20,000 57 25 7 11 0 24 40 12 23 1 (448)
QUESTION: Now, I'd like to know how often you watch or listen to certain TV and radio programs. For each

that I read, tell me if you watch or listen to it regularly, sometimes, hardly ever or never ... (Watch
the local news about your viewing area which usually comes on before the national news in the
evening and again later at night; news magazines shows such as 60 Minutes, 20/20, or Dateline).

* The designation Hispanic is unrelated to the white-black categorization. CONTINUED ...
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TOTAL

REGION
East
Midwest
South
West

PARTY ID
Republican
Democrat
Independent

CABLE TV
Subscriber
Non-Subscriber

ONLINE USE
Internet User
Not an Internet User

LIFE CYCLE
Under 30:
Single w/out Children
Married
30-49:
Single w/out Children
Married w/out Children
Married With Children
50-64:
Married
Not Married
65+:
Married
Not Married

Working Mothers
Single Parent

Local News in Viewing Area

Regu- Some- Hardly

larly times Ever Never DK
% % % % %
59 23 8 10 *=100
57 23 9 11 *
63 22 7 8 *
62 21 6 11 *
49 29 10 12 0
60 23 7 10 *
64 21 7 8 *
53 26 9 12 *
60 23 7 10 *
50 27 8 15 *
57 25 8 10 *
62 21 7 10 *
35 37 12 16 *
61 22 6 11 0
52 27 9 12 0
62 23 6 9 0
59 24 7 10 0
64 21 9 6 0
62 21 6 10 1
74 12 3 11 0
67 20 5 8 *
59 22 9 10 0
56 24 7 13 0

55

News Magazine Shows

Regu- Some- Hardly

larly times Ever Never DK
% % % %
22 42 16

22 41 16 21
21 42 17 20
25 43 13 19
19 42 18 21
21 42 19 18
26 43 14 17
20 43 14 23
23 42 16 19
18 44 14 25
20 44 18 18
27 39 11 23
10 42 21 27
13 48 16 23
23 40 17 19
21 46 16 18
15 47 20 18
28 41 17 14
30 38 11 21
34 39 10 17
33 39 8 19
21 47 16 16
19 40 15 26

%

(N)

20 *=100 (3000)

¥ O * *

o

*

(529)
(768)
(1078)
(625)

(943)
(1021)
(758)

(2509)
(411)

(951)
(2049)

(283)
(153)

(251)
177)
(546)

(485)
(243)

(275)
(306)

(310)
(269)



VIEWERSHIP OF SELECTED PROGRAMMING

C-SPAN NewsHour with Jim Lehrer
Regu- Some- Hardly Regu- Some- Hardly
larly times Ever Never DK larly times Ever Never DK

% % % % % % % % % %
TOTAL 5 18 17 59 1=100 5 15 14 65 1=100
SEX
Male 6 20 20 53 1 5 16 16 62 1
Female 4 17 15 63 1 4 14 12 68 2
AGE
18-29 5 15 17 63 1 2 11 13 73 1
30-49 4 18 17 61 * 4 13 13 69 1
50-64 6 21 19 53 1 6 18 17 59 *
65+ 8 18 15 55 4 8 21 13 55 3
AGE/SEX
Men Under 30 6 17 19 58 * 2 14 14 69 1
Women Under 30 3 13 15 68 1 2 8 12 77 1
Men 30-49 4 21 21 54 * 5 13 16 66 *
Women 30-49 4 16 13 66 1 3 12 11 72 2
Men 50+ 8 21 19 50 2 8 20 17 54 1
Women 50+ 5 18 16 58 3 6 19 14 59 2
RACE
White 5 17 18 59 1 4 15 14 66 1
Non-White 7 22 13 56 2 6 17 15 60 2
Black 8 23 11 56 2 5 16 14 63 3
Hispanic * 4 18 15 62 1 3 14 15 67 1
EDUCATION
College Grad.+ 5 22 22 50 1 9 17 17 56 1
Some College 4 22 20 53 1 3 16 17 63 1
High School Grad. 4 15 15 65 1 3 12 12 72 1
< High School Grad. 6 13 10 68 3 4 15 8 69 4
FAMILY INCOME
$75,000+ 5 22 22 50 1 6 15 15 63 1
$50,000-$74,999 6 17 19 57 1 5 13 17 64 1
$30,000-$49,999 5 18 19 57 1 5 15 13 66 1
$20,000-$29,999 4 20 12 62 2 2 16 14 67 1
<$20,000 6 15 12 65 2 4 16 12 65 3
QUESTION: Now I'd like to know how often you watch or listen to certain TV and radio programs. For each

that I read, tell me if you watch or listen to it regularly, sometimes, hardly ever or never ... (C-
SPAN; the NewsHour with Jim Lehrer ).

* The designation Hispanic is unrelated to the white-black categorization. CONTINUED ...
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TOTAL

REGION
East
Midwest
South
West

PARTY ID
Republican
Democrat
Independent

CABLE TV
Subscriber
Non-Subscriber

ONLINE USE
Internet User
Not an Internet User

LIFE CYCLE
Under 30:
Single w/out Children
Married
30-49:
Single w/out Children
Married w/out Children
Married With Children
50-64:
Married
Not Married
65+:
Married
Not Married

Working Mothers
Single Parent

C-SPAN
Regu- Some- Hardly
larly times Ever Never DK
% % % % %
5 18 17 59 1=100
6 18 17 58 1
5 18 14 62 1
5 18 19 56 2
4 18 17 59 2
4 17 20 58 1
6 19 18 55 2
6 18 16 59 1
6 20 19 54 1
3 11 8 77 1
5 19 19 56 1
6 16 13 62 3
5 15 16 64 *
4 13 22 60 1
4 19 15 62 *
3 23 16 58 0
3 17 21 58 1
6 23 19 51 1
6 17 18 58 1
9 20 17 51 3
7 16 13 59 5
3 17 17 63 *
4 16 13 66 1

57

NewsHour with Jim Lehrer

Regu- Some- Hardly
larly times Ever Never
% % % %
5 15 14 65
6 16 14 63
4 14 13 68
3 14 14 67
7 15 15 62
4 14 14 68
5 15 15 63
5 16 14 63
4 15 15 65
8 15 11 65
5 14 15 66
5 17 11 65
3 10 14 72
0 10 17 71
7 13 12 67
5 16 11 69
3 13 14 69
6 19 18 57
5 16 16 62
9 18 14 58
8 24 11 53
2 10 13 74
3 9 12 74

DK
%
1=100

PN

*

N



LISTENERSHIP OF SELECTED RADIO PROGRAMMING

National Public Radio Political Talk Radio Shows
Regu- Some- Hardly Regu- Some- Hardly
larly times Ever Never DK larly times Ever Never DK

% % % % % % % % % %
TOTAL 16 19 15 49 1=100 17 23 22 38  *=100
SEX
Male 18 20 16 45 1 21 23 23 33 *
Female 15 18 14 52 1 13 23 21 43 *
AGE
18-29 11 22 13 54 * 12 25 23 40 0
30-49 19 19 15 46 1 20 24 23 33 *
50-64 19 18 17 45 1 20 22 22 36 0
65+ 12 18 15 53 2 12 16 18 53 1
AGE/SEX
Men Under 30 13 22 16 49 * 14 24 26 36 0
Women Under 30 9 21 10 60 0 10 25 21 44 0
Men 30-49 20 19 16 44 1 25 24 23 28 0
Women 30-49 18 18 15 49 * 16 24 22 38 *
Men 50+ 17 18 18 45 2 21 20 21 37 1
Women 50+ 15 17 15 52 1 12 20 20 48 *
RACE
White 16 19 15 50 1 17 22 22 39 *
Non-White 19 20 16 44 1 17 27 21 35 *
Black 21 20 15 43 1 18 29 21 32 *
Hispanic * 18 17 15 49 1 15 22 23 40 0
EDUCATION
College Grad.+ 26 20 19 34 1 22 24 26 27 1
Some College 13 21 15 50 1 18 23 22 37 *
High School Grad. 13 17 14 55 1 15 23 20 42 *
< High School Grad. 11 17 13 57 2 10 17 20 52 1
FAMILY INCOME
$75,000+ 21 20 16 43 1 23 26 25 26 *
$50,000-$74,999 16 21 19 44 * 21 24 22 33 *
$30,000-$49,999 15 18 18 48 1 17 23 23 37 *
$20,000-$29,999 14 19 12 54 1 14 19 22 45 *
<$20,000 13 18 12 56 1 11 21 19 49 *
QUESTION: Now I'd like to know how often you watch or listen to certain TV and radio programs. For each

that I read, tell me if you watch or listen to it regularly, sometimes, hardly ever or never ...
National Public Radio.

How often, if ever, do you listen to radio shows that invite listeners to call in to discuss current
events, public issues and politics— regularly, sometimes, rarely, or never?

* The designation Hispanic is unrelated to the white-black categorization. CONTINUED ...
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National Public Radio Political Talk Radio Shows

Regu- Some- Hardly Regu- Some- Hardly
larly times Ever Never DK larly times Ever Never DK
% % % % % % % % % %

TOTAL 16 19 15 49 1=100 17 23 22 38 *=100
REGION
East 19 18 14 48 1 17 24 22 38 *
Midwest 14 20 16 49 1 17 23 24 36 *
South 16 19 16 48 1 16 22 21 41 *
West 16 20 13 50 1 19 23 21 37 0
PARTY ID
Republican 13 18 18 50 1 24 23 21 32 *
Democrat 19 19 15 46 1 13 22 23 42 0
Independent 17 20 13 49 1 16 23 23 38 *
CABLE TV
Subscriber 15 19 15 50 1 17 23 22 38 *
Non-Subscriber 22 17 16 44 1 18 23 22 37 0
ONLINE USE
Internet User 19 19 16 46 * 19 24 24 33 *
Not an Internet User 12 18 13 55 2 13 20 18 49 *
LIFE CYCLE
Under 30:

Single w/out Children 11 22 15 52 * 12 20 27 41 0

Married 16 24 13 47 0 13 32 18 37 0
30-49:

Single w/out Children 23 19 12 45 1 18 20 23 39 0

Married w/out Children 21 21 14 43 1 19 24 23 34 0

Married With Children 17 17 18 48 * 22 25 25 28 *
50-64:

Married 17 18 20 44 1 22 23 21 34 0

Not Married 21 17 14 47 1 15 20 25 40 0
65+:

Married 12 20 18 48 2 15 15 19 50 1

Not Married 12 16 12 58 2 10 17 18 54 1
Working Mothers 18 19 10 53 0 14 27 23 36 0
Single Parent 15 19 12 55 * 16 26 19 39 0
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VIEWERSHIP OF SELECTED PROGRAMMING & PUBLICATIONS

Morning Shows Literary Magazines
Regu- Some- Hardly Regu- Some- Hardly
larly times Ever Never DK larly times Ever Never DK

% % % % % % % % % %
TOTAL 22 21 14 43 *=100 2 8 11 79  *=100
SEX
Male 16 18 16 50 * 2 8 11 79 *
Female 28 24 12 36 * 3 8 10 79 *
AGE
18-29 16 22 14 48 0 2 9 9 80 *
30-49 22 20 15 43 * 2 7 10 81 0
50-64 26 20 14 40 * 3 10 13 74 0
65+ 26 22 11 40 1 2 5 9 83 1
AGE/SEX
Men Under 30 11 19 13 57 0 2 10 10 78 *
Women Under 30 22 24 14 40 0 2 8 9 81 0
Men 30-49 12 17 19 52 0 2 7 9 82 0
Women 30-49 30 24 11 35 * 3 7 10 80 0
Men 50+ 22 18 14 45 * 3 8 12 77 *
Women 50+ 30 23 11 35 1 3 8 11 78 *
RACE
White 23 20 13 44 * 2 7 10 81 *
Non-White 21 23 16 40 * 3 10 14 73 0
Black 26 23 14 36 1 3 10 15 72 0
Hispanic * 22 24 11 43 * 2 8 12 78 0
EDUCATION
College Grad.+ 23 19 16 42 0 5 12 16 67 0
Some College 21 20 18 41 * 1 8 11 80 *
High School Grad. 23 22 11 44 * 1 5 8 86 *
<High School Grad. 23 22 11 43 1 2 7 6 85 *
FAMILY INCOME
$75,000+ 23 19 15 43 * 4 11 12 73 *
$50,000-$74,999 21 20 16 43 * 2 7 11 79 1
$30,000-$49,999 23 20 14 43 0 1 7 11 81 0
$20,000-$29,999 22 23 12 43 0 1 5 10 84 0
<$20,000 22 25 13 40 * 1 8 8 83 *
QUESTION: Now, I'd like to know how often you watch or listen to certain TV and radio programs. For each

that I read, tell me if you watch or listen to it regularly, sometimes, hardly ever or never ... Watch
the Today Show, Good Morning America or the Early show; read magazines such as The Atlantic,
Harpers or The New Yorker.

* The designation Hispanic is unrelated to the white-black categorization. CONTINUED ...
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Morning Shows Literary Magazines

Regu- Some- Hardly Regu- Some- Hardly
larly times Ever Never DK larly times Ever Never DK
% % % % % % % % % %

TOTAL 22 21 14 43 *=100 2 8 11 79  *=100
REGION
East 22 20 14 44 0 3 12 14 71 *
Midwest 21 21 12 46 * 1 5 7 87 0
South 26 22 14 38 * 2 7 10 80 1
West 18 19 15 48 0 4 8 12 76 *
PARTY ID
Republican 22 19 14 45 * 1 6 9 84 0
Democrat 25 22 14 39 * 3 9 12 76 *
Independent 19 21 14 46 0 3 9 10 78 0
CABLE TV
Subscriber 23 20 14 43 * 2 8 11 79 *
Non-Subscriber 16 24 15 44 1 3 8 10 78 1
ONLINE USE
Internet User 21 21 15 43 * 3 8 13 76 *
Not an Internet User 24 21 11 43 1 2 7 6 85 *
LIFE CYCLE
Under 30:

Single w/out Children 12 20 15 53 0 2 12 10 76 *

Married 22 25 13 40 0 0 4 8 88 0
30-49:

Single w/out Children 20 18 17 45 0 3 9 11 77 0

Married w/out Children 26 17 13 44 0 2 6 11 81 0

Married With Children 21 22 15 42 0 2 8 8 82 0
50-64:

Married 25 20 14 41 * 3 10 13 74 0

Not Married 28 22 12 38 0 1 11 15 73 0
65+:

Married 25 21 13 41 * 2 5 11 82

Not Married 27 22 10 40 1 3 5 7 84 1
Working Mothers 28 23 11 38 0 2 5 8 85 0
Single Parent 22 22 11 44 1 3 4 12 81 0
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READERSHIP OF SELECTED PUBLICATIONS

News Magazines Business Magazines
Regu- Some- Hardly Regu- Some- Hardly
larly times Ever Never DK larly times Ever Never DK

% % % % % % % % % %
TOTAL 13 34 18 35 *=100 4 16 14 66  *=100
SEX
Male 13 34 19 34 * 6 19 16 59 *
Female 12 34 16 38 * 2 14 12 72 0
AGE
18-29 12 39 15 34 * 3 14 14 69 *
30-49 12 35 19 34 * 5 19 14 62 0
50-64 12 36 18 34 * 5 18 15 62 *
65+ 17 24 17 42 * 3 11 12 73 1
AGE/SEX
Men Under 30 13 38 16 32 1 6 17 16 61 *
Women Under 30 10 39 14 37 0 1 10 11 78 0
Men 30-49 12 34 21 33 0 7 20 17 56 0
Women 30-49 11 36 18 35 * 3 18 12 67 0
Men 50+ 14 32 20 34 * 6 19 15 59 1
Women 50+ 14 29 16 41 * 3 12 12 73 0
RACE
White 12 34 18 36 * 4 15 13 68 *
Non-White 14 37 17 32 0 6 21 16 57 *
Black 15 35 15 35 0 6 23 14 56 1
Hispanic* 10 41 14 35 0 4 19 14 63 0
EDUCATION
College Grad.+ 21 37 23 19 0 8 24 19 49 *
Some College 15 37 18 30 * 6 19 17 58 *
High School Grad. 9 32 15 44 * 2 11 11 76 0
< High School Grad. 3 29 13 54 1 1 9 8 81 1
FAMILY INCOME
$75,000+ 18 39 20 23 * 9 26 16 49 *
$50,000-$74,999 14 38 22 26 * 5 18 18 59 0
$30,000-$49,999 12 33 19 36 * 3 15 13 69 *
$20,000-$29,999 10 38 12 40 0 2 10 12 76 0
<$20,000 7 30 14 49 0 1 12 12 75 *

QUESTION: Now I'd like to know how often you read certain types of publications. As I read each, tell me if
you read them regularly, sometimes, hardly ever or never ... (News magazines such as Time, U.S.
News, or Newsweek; Business magazines such as Fortune and Forbes).

* The designation Hispanic is unrelated to the white-black categorization. CONTINUED ...
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News Magazines Business Magazines

Regu- Some- Hardly Regu- Some- Hardly
larly times Ever Never DK larly times Ever Never DK
% % % % % % % % % %

TOTAL 13 34 18 35 *=100 4 16 14 66 *=100
REGION
East 14 32 19 35 0 5 14 15 66 0
Midwest 12 34 17 37 * 3 16 14 67 *
South 12 33 18 37 * 4 17 13 66 *
West 13 38 17 32 0 5 18 14 63 *
PARTY ID
Republican 13 33 21 33 * 6 17 13 64 *
Democrat 15 34 17 34 * 4 14 15 67 *
Independent 11 37 17 35 0 4 19 14 63 0
CABLE TV
Subscriber 13 34 18 35 * 4 17 14 65 *
Non-Subscriber 10 35 18 37 * 4 13 15 68 0
ONLINE USE
Internet User 14 37 20 29 * 5 20 16 59 *
Not an Internet User 9 29 14 48 * 2 10 10 78 *
LIFE CYCLE
Under 30:

Single w/out Children 13 39 14 33 1 4 17 13 66 *

Married 10 39 17 34 0 3 10 16 71 0
30-49:

Single w/out Children 15 33 17 35 0 7 17 15 61 0

Married /out Children 12 38 22 28 0 6 18 17 59 0

Married With Children 11 36 21 32 * 4 20 14 62 0
50-64:

Married 12 38 19 31 * 5 18 16 61 0

Not Married 10 33 16 41 0 4 18 13 65 0
65+:

Married 19 23 20 38 * 5 15 13 66 1

Not Married 15 25 15 45 * 1 8 11 78 1
Working Mothers 9 43 15 33 0 1 20 10 69 0
Single Parent 10 35 13 42 0 3 15 10 72 0
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TOTAL

SEX
Male
Female

AGE
18-29
30-49
50-64
65+

AGE/SEX

Men Under 30
Women Under 30
Men 30-49
Women 30-49
Men 50+

Women 50+

RACE
White
Non-White
Black
Hispanic *

EDUCATION
College Grad.+
Some College
High School Grad.

< High School Grad.

FAMILY INCOME
$75,000+
$50,000-$74,999
$30,000-$49,999
$20,000-$29,999
<$20,000

QUESTION:

VIEWERSHIP OF SELECTED PROGRAMMING

Larry King Live

Regu- Some- Hardly

larly times Ever Never
% % % %
5 22 17 56
4 20 20 56
5 24 15 56
2 15 18 65
2 22 18 58
6 23 18 53
11 29 13 47
2 15 21 62
1 16 16 67
2 20 19 59
3 25 16 56
7 22 20 50
9 29 12 50
4 22 18 56
6 24 14 56
5 24 13 58
1 23 17 58
4 24 20 52
4 19 19 58
6 22 14 58
4 24 16 55
4 20 25 51
4 26 16 54
3 22 18 57
4 21 10 65
6 19 16 58

DK
%
*=100

*

P OO * = OO % O *OO0O0OOo * O OO

R OOOoOOo

The O’Reilly Factor

Regu- Some- Hardly
larly times Ever Never DK
% % % % %
8 18 11 63 *=100
8 21 11 60 0
7 17 10 65 1
5 16 11 68 0
7 17 10 66 *
10 24 13 53 0
11 18 7 63 1
6 18 11 65 0
4 14 12 70 0
8 17 12 63 0
6 17 9 68 *
10 26 10 54 0
10 18 11 60 1
9 19 11 61 *
3 18 11 67 1
2 16 11 70 1
3 19 8 70 0
10 20 13 57 0
6 21 15 58 *
7 16 8 69 0
8 16 7 68 1
8 25 15 52 0
13 21 7 59 0
9 19 10 62 *
7 17 7 69 0
5 11 10 74 1

Now, I'd like to ask you about some other television and radio programs.

For eac

me if you watch or listen to it regularly, sometimes, hardly ever or never ... Larry
O’Reilly Factor with Bill O’Reilly.

* The designation Hispanic is unrelated to the white-black categorization.
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TOTAL

REGION
East
Midwest
South
West

PARTY ID
Republican
Democrat
Independent

CABLE TV
Subscriber
Non-Subscriber

ONLINE USE
Internet User
Not an Internet User

LIFE CYCLE
Under 30:
Single w/out Children
Married
30-49:
Single w/out Children
Married w/out Children
Married With Children
50-64:
Married
Not Married
65+:
Married
Not Married

Working Mothers
Single Parent

Regu- Some- Hardly

Larry King Live

larly times Ever Never
% % % %
5 22 17 56
4 31 16 49
5 18 16 61
6 21 17 56
3 21 20 56
5 21 16 58
6 23 18 53
3 25 17 55
5 25 18 52
1 10 13 76
3 23 19 55
7 21 14 58
3 14 19 64
0 17 18 65
3 28 23 46
5 25 22 48
1 20 16 63
6 26 18 50
7 19 18 56
7 33 16 44
15 25 10 50
2 25 17 56
3 19 15 64

DK
%
*=100

¥ O O

¥ O

[l o o o o o

o o
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The O’Reilly Factor

Regu- Some- Hardly
larly times Ever Never
% % % %
8 18 11 63
8 20 13 58
8 17 9 66
7 19 10 64
8 18 12 62
16 24 9 51
3 15 12 69
6 18 12 64
9 20 11 60
3 11 8 78
8 20 11 61
8 16 9 66
5 15 14 66
6 17 9 68
8 14 11 67
7 17 12 64
8 19 11 62
12 27 14 47
6 19 11 64
14 22 8 56
9 14 7 68
6 19 10 65
3 16 8 73

DK
%
*=100

O x ¥

= O

N O o o o o o
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% Who Follow
Each “Very

Closely”

News about political figures
and events in Washington

Sports

Business & finance
International affairs
Local government
Religion

People/events in your
own community

Entertainment
Consumer news
Science & technology
Health News

Crime

Culture & the arts

* - Based on Read a daily newspaper regularly

AUDIENCE INTEREST PROFILE

Based on "Regular” Viewers, Listeners, Readers

Daily Nightly Cable Local TV TV FOX (Read)

News- Network News TV  News Morning News MS- News- Talk News
Total paper* News Channels News Mags. Shows CNN Channel CNBC NBC C-SPAN Hour NPR radio Mags.
% % % % % % % % % % % % % % % %
24 32 36 42 28 36 31 39 35 35 39 55 46 37 44 43
25 29 20 28 27 25 25 31 29 30 31 29 26 20 31 29
14 19 18 19 16 17 15 21 22 29 23 24 22 20 25 26
24 30 33 37 25 34 29 37 31 34 37 46 49 37 39 42
22 30 33 30 29 36 32 30 28 28 36 43 33 24 29 39
20 22 25 25 23 28 25 24 27 22 25 33 21 22 25 23
28 36 38 34 35 39 39 32 32 43 37 43 31 28 31 36
15 15 14 15 16 21 19 24 20 28 23 20 16 13 14 16
13 17 20 19 16 20 19 16 13 22 21 22 27 17 20 22
16 19 18 20 16 18 17 21 18 26 26 26 33 27 26 29
26 31 38 34 32 39 38 34 31 41 36 42 33 28 32 40
32 37 41 41 39 44 45 40 44 42 36 44 35 30 36 38
10 13 10 10 10 14 12 15 10 20 18 20 25 20 13 21

** - Based on Go online at least 3 days per week.
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Late

Night Internet

v
%

29
35
16
32
28

20

34
28
17
23
32
44

17

News**
%

36
30
21
35
24

16

27
16
16
25
25
32

14



ABOUT THE SURVEYS

Results for the 2004 Biennial Media Consumption survey are based on telephone interviews conducted
under the direction of Princeton Survey Research Associates International among a nationwide sample of 3,000
adults, 18 years of age or older, during the period April 19-May 12, 2004. For results based on the total sample, one
can say with 95% confidence that the error attributable to sampling is plus or minus 2 percentage points. For results
based on either Form 1 (N=1,493) or Form 2 (N=1,507), the sampling error is plus or minus 3 percentage points.

Results for the Believability survey, in which respondents are asked to rank how much they believe various
news organizations on a scale from 4 to 1, are based on telephone interviews conducted under the direction of
Princeton Survey Research Associates International among a nationwide sample of 1,001 adults, during the period
May 3-9, 2004. For results based on this sample, the sampling error is plus or minus 3.5 percentage points.

In addition to sampling error, one should bear in mind that question wording and practical difficulties in
conducting surveys can introduce error or bias into the findings of opinion polls.

SURVEY METHODOLOGY IN DETAIL

The sample for this survey is a random digit sample of telephone numbers selected from telephone
exchanges in the continental United States. The random digit aspect of the sample is used to avoid "listing" bias and
provides representation of both listed and unlisted numbers (including not-yet-listed). The design of the sample
ensures this representation by random generation of the last two digits of telephone numbers selected on the basis of
their area code, telephone exchange, and bank number.

The telephone exchanges were selected with probabilities proportional to their size. The first eight digits of
the sampled telephone numbers (area code, telephone exchange, bank number) were selected to be proportionally
stratified by county and by telephone exchange within county. That is, the number of telephone numbers randomly
sampled from within a given county is proportional to that county's share of telephone numbers in the U.S. Only
working banks of telephone numbers are selected. A working bank is defined as 100 contiguous telephone numbers
containing three or more residential listings.

The sample was released for interviewing in replicates. Using replicates to control the release of sample to
the field ensures that the complete call procedures are followed for the entire sample. The use of replicates also
insures that the regional distribution of numbers called is appropriate. Again, this works to increase the
representativeness of the sample.

At least 10 attempts were made to complete an interview at every sampled telephone number. The calls
were staggered over times of day and days of the week to maximize the chances of making a contact with a potential
respondent. All interview breakoffs and refusals were re-contacted at least once in order to attempt to convert them
to completed interviews. In each contacted household, interviewers asked to speak with the "youngest male 18 or
older who is at home." If there is no eligible man at home, interviewers asked to speak with "the oldest woman 18
or older who is at home." This systematic respondent selection technique has been shown empirically to produce
samples that closely mirror the population in terms of age and gender.

Non-response in telephone interview surveys produces some known biases in survey-derived estimates
because participation tends to vary for different subgroups of the population, and these subgroups are likely to vary
also on questions of substantive interest. In order to compensate for these known biases, the sample data are
weighted in analysis.

The demographic weighting parameters are derived from a special analysis of the most recently available
Annual Social & Economic Supplement data from the Census Bureau (March 2003). This analysis produced
population parameters for the demographic characteristics of households with adults 18 or older, which are then
compared with the sample characteristics to construct sample weights. The analysis only included households in the
continental United States that contain a telephone. The weights are derived using an iterative technique that
simultaneously balances the distributions of all weighting parameters.

Copyright (c) 2004 Tides Center
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QUESTIONNAIRES
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PEW RESEARCH CENTER FOR THE PEOPLE AND THE PRESS
BIENNIAL MEDIA CONSUMPTION SURVEY

FINAL TOPLINE

April 19 - May 12, 2004

Total N=3000

Form 1 N=1493
Form 2 N=1507

Q.1 Do you approve or disapprove of the way George W. Bush is handling his job as president? [IF DK
ENTER AS DK. IF DEPENDS PROBE ONCE WITH: Overall do you approve or disapprove of the

way George W. Bush is handling his job as President? IF STILL DEPENDS ENTER AS DK]

April-May, 2004
Late April, 2004
Early April, 2004
Late March, 2004
Mid-March, 2004
February, 2004
Mid-January, 2004
Early January, 2004
2003

December, 2003
November, 2003
October, 2003
September, 2003
Mid-August, 2003
Early August, 2003
Mid-July, 2003
Early July, 2003
June, 2003

May, 2003

April 10-16, 2003
April 9, 2003

April 2-7, 2003
March 28-April 1, 2003
March 25-27, 2003
March 20-24, 2003
March 13-16, 2003
February, 2003
January, 2003

2002

December, 2002
Late October, 2002
Early October, 2002
Mid-September, 2002
Early September, 2002
Late August, 2002
August, 2002

Late July, 2002
July, 2002

June, 2002

44
48
43
47
46
48
56
58

57
50
50
55
56
53
58
60
62
65
72
74
69
71
70
67
55
54
58

61
59
61
67
63
60
67
65
67
70

Dis- Don’t
Approve approve know
44  12=100
43 9=100
47  10=100
44 9=100
47 7=100
44 8=100
34 10=100
35 7=100
34 9=100
40 10=100
42 8=100
36 9=100
32 12=100
37 10=100
32 10=100
29 11=100
27 11=100
27 8=100
22 6=100
20 6=100
25 6=100
23 6=100
24 6=100
26 7=100
34  11=100
36 10=100
32 10=100
28  11=100
29 12=100
30 9=100
22  11=100
26  11=100
27  13=100
21  12=100
25 10=100
21  12=100
20 10=100
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April, 2002

Early April, 2002
February, 2002
January, 2002

2001

Mid-November, 2001
Early October, 2001
Late September, 2001
Mid-September, 2001
Early September, 2001
August, 2001

July, 2001

June, 2001

May, 2001

April, 2001

March, 2001
February, 2001

Dis-
Approve approve know

Don’t

69
74
78
80

84
84
86
80
51
50
51
50
53
56
55
53

18
16
13
11

9
8
7
9
34
32
32
33
32
27
25
21

13=100
10=100
9=100
9=100

7=100

8=100

7=100
11=100
15=100
18=100
17=100
17=100
15=100
17=100
20=100
26=100



On a different subject...
Q.2 Do you happen to read any daily newspaper or newspapers regularly, or not?

Yes No Don’t Know
April, 2004 60 40 *=100
April, 2002 63 37 *=100
April, 2000 63 37 *=100
November, 1998 70 30 0=100
April, 1998 68 32 *=100
April, 1996 71 28 1=100
June, 1995 69 34 *=100
March, 1995 71 29 *=100
October, 1994 73 27 *=100
July, 1994 74 26 *=100
February, 1994 70 30 0=100
January, 1994 71 29 *=100
June, 1992 75 25 *=100
July, 1991 73 27 *=100
May, 1991 70 30 *=100
January, 1991 72 27 1=100
November, 1990 74 26 0=100
October, 1990 72 28 0=100
July, 1990 71 29 0=100
May, 1990 71 29 0=100

Q.3 Do you happen to watch any TV news programs regularly, or not?

Yes No Don’t Know
April, 2004 79 21 *=100
April, 2002 78 22 *=100
April, 2000 75 25 *=100
April, 1998 80 20 *=100
April, 1996 81 19 0=100
June, 1995 78 22 *=100
March, 1995 82 18 *=100
October, 1994 81 19 *=100
July, 1994 81 19 *=100
February, 1994 84 16 0=100
January, 1994 85 15 *=100
June, 1992 85 15 *=100
July, 1991 84 16 *=100
May, 1991 84 16 *=100
January, 1991 88 12 *=100
November, 1990 80 20 *=100
October, 1990 81 19 0=100
July, 1990 81 19 0=100
May, 1990 80 20 0=100
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Q4 Do you listen to news on the radio regularly, or not?
Yes No Don’t Know
April, 2004 49 51 *=100
April, 2002 48 52 *=100
April, 2000 46 54 *=100
April, 1998 52 48 *=100
April, 1996 51 49 *=100
June, 1995 50 50 *=100
March, 1995 54 46 *=100
October, 1994 51 49 *=100
July, 1994 52 48 0=100
February, 1994 53 47 0=100
January, 1994 52 48 *=100
June, 1992 54 46 *=100
May, 1991 53 47 *=100
January, 1991 55 45 *=100
November, 1990 55 45 *=100
October, 1990 54 46 0=100
May, 1990 56 44 *=100
Q5 We're interested in how often people watch the TV NETWORK EVENING NEWS programs — by this we mean
ABC World News Tonight with Peter Jennings, CBS Evening News with Dan Rather, NBC Nightly News
with Tom Brokaw, and the PBS NewsHour with Jim Lehrer. Do you happen to watch TV EVENING NEWS
PROGRAMS REGULARLY, Of not?
April  April  April  April  March May  Aug May
20021 2000 1998 1996 1995 1990 1989 1987
52 Yes 53 50 59 59 65 67 67 71
47 No 47 50 41 41 35 32 33 28
1 Don't know/Refused * * * * x> 1 * 1
100 100 100 100 100 100 100 100 100
Q.6 Now | will read a list of some stories covered by news organizations this past month. As | read each item,
tell me if you happened to follow this news story very closely, fairly closely, not too closely, or not at all
closely? [INSERT ITEM, ROTATE]
Very Fairly Nottoo Notatall
Closely Closely Closely Closely DK/Ref
a. News about the current situation in Iraq 54 33 8 5 *=100
Mid-March, 2004 47 36 12 4 1=100
Early February, 2004 47 38 10 4 1=100
Mid-January, 2004 48 39 9 4 *=100
December, 2003 44 38 11 6 1=100
November, 2003 52 33 9 5 1=100
October, 2003 38 40 14 7 1=100
September, 2003 50 33 10 6 1=100
Mid-August, 2003 45 39 10 5 1=100
Early July, 2003 37 41 13 8 1=100
June, 2003 46 35 13 6 *=100
! In 2002, “PBS NewsHour with Jim Lehrer” was added to the question wording.
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Q.6 CONTINUED... Very Fairly Nottoo Notatall
Closely Closely Closely Closely DK/Ref

May, 2003 63 29 6 2 *=100
April 11-16, 20032 47 40 10 2 1=100
April 2-7, 2003 54 34 9 2 1=100
March 20-24, 2003 57 33 7 2 1=100
March 13-16, 2003° 62 27 6 4 1=100
February, 2003 62 25 8 4 1=100
January, 2003 55 29 10 4 2=100
December, 2002 51 32 10 6 1=100
Late October, 2002 53 33 8 5 1=100
Early October, 2002 60 28 6 5 1=100
Early September, 2002 48 29 15 6 2=100
b. News about candidates for the 2004 presidential election 31 33 19 16 1=100
Mid-March, 2004 35 34 18 13 *=100
Late February, 2004 24 40 23 12 1=100
Early February, 2004* 29 37 20 13 1=100
Mid-January, 2004 16 30 27 26 1=100
Early January, 2004 14 32 30 23 1=100
December, 2003 16 26 27 30 1=100
November, 2003 11 26 34 28 1=100
October, 2003 12 27 28 32 1=100
September, 2003 17 25 30 27 1=100
Mid-August, 2003 12 27 27 33 1=100
May, 2003 8 19 31 41 1=100
January, 2003 14 28 29 28 1=100
April, 2000 18 39 22 20 1=100
March, 2000 26 41 19 13 1=100
February, 2000 26 36 21 17 *=100
January, 2000 19 34 28 18 1=100
April, 1996 23 35 25 17 *=100
March, 1996 26 41 20 13 *=100
January, 1996 10 34 31 24 1=100
May, 1992 32 44 16 8 *=100
March, 1992 35 40 16 9 *=100
January, 1992 11 25 36 27 1=100
May, 1988 22 46 23 6 3=100
November, 1987 15 28 35 21 1=100
2 From March 20 to April 16, 2003 the story was listed as “News about the war in Irag.”
3 From October 2002 to March 13-16, 2003 the story was listed as “Debate over the possibility that the U.S. will take
military action in Irag.” In Early September 2002 the story was listed as “Debate over the possibility that the U.S. will
invade Iragq.”

From May 2003 to Early February 2004 and in March 1992, the story was listed as “The race for the Democratic
nomination.” In January 2003, the story was listed as “Recent announcements by prominent Democrats about plans to run
for president in 2004.” In 2000, the story was listed as “News about candidates for the 2000 presidential election.” In
1996, the story was listed as “News about the Republican presidential candidates.” In January 1992 and 1987, the story was
listed as “News about the Democratic candidates for the Presidential nomination.” In 1988, the story was listed as “News
about the presidential campaign in 1988.”
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Q.6 CONTINUED... Very Fairly Nottoo Notatall
Closely Closely Closely Closely DK/Ref

c. The Sept 11 Commission’s hearings on the 2001

terrorist attacks 26 36 21 16 1=100
Early April, 2004 29 34 20 16  1=100

d. The high price of gasoline these days 46 30 15 8 1=100
Early April, 2004 58 23 10 8 1=100

Mid-March, 2004 47 27 14 10  2=100

September, 2003 45 27 15 11 1=100

March, 2003 52 27 11 9 1=100

February, 2003 53 25 12 9 1=100

June, 2001 56 31 7 5 1=100

May, 2001 61 26 6 6 1=100

Early October, 2000 56 25 12 6 1=100

June, 2000° 61 25 9 5 *=100

March, 2000 58 28 10 4 *=100

October, 1990 62 26 8 4 *=100

September, 1990 56 28 11 5 *=100

August, 1990 57 27 10 5 1=100

e. The issue of gay and leshian marriage 20 27 25 27 1=100
Mid-March, 2004 29 33 20 17 1=100

Early February, 2004° 26 32 22 19 1=100

Mid-August, 2003 19 30 22 28  1=100

[INTERVIEWER NOTE: FOR QUESTIONS 7 thru 13 PLEASE DETERMINE WHAT DAY OF THE
WEEK IT IS. IF THE DAY OF THE WEEK IS SUNDAY, PLEASE READ "FRIDAY." IF THE DAY OF
THE WEEK IS NOT SUNDAY, READ "YESTERDAY."]

Q.7 Now, on another subject... Did you get a chance to read a daily newspaper yesterday, or not?
FORM 1 ONLY:

IF "YES" (Q.7=1) ASK:

Q.8F1 About how much time did you spend reading a daily newspaper yesterday? [DO NOT READ]

Late
Nov Apr Apr Sept Nov Apr Nov Apr Jun Mar Feb Jan Mar Gallup
Total Form1 2002 2002 2000 1999 1998 1998 1997 1996 1995 1995 1994 1994 1991 1965
42 42 Read the paper 39 41 47 47 47 48 50 50 52 45 58 49 56 71
5 Less than 15 min. - 7 9 9 8 8 8 7 7 9 7 7 nla nla
11 15-29 min. - 10 14 12 11 14 14 15 15 14 15 15 n/a nla
17 30-59 min. - 15 16 16 16 17 17 18 18 16 21 17 nla nla
9 1 hour or more - 8 8 10 11 9 10 10 11 6 14 10 n/a n/a
*  Don't know - 1 * * 1 * 1 * 1 0 1 * nfa nla
58 58 Didn't read paper 61 59 53 53 53 52 50 50 48 55 42 50 44 29
_* _* Dontknow *» 0 x x *x *x 0 * * * 0 1 * 0
100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100
° In August 1990 through June 2000 the question was worded "Recent increases in the price of gasoline.”
6 In Early February 2004 and 2003 the story was listed as “The debate about allowing gays and lesbians to marry.”
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ASK ALL:

Q.9 Didyou watch THE NEWS OR A NEWS PROGRAM on television yesterday, or not?

FORM 1 ONLY:

IF "YES" (Q.9=1) ASK:

Q.10F1 About how much time did you spend watching the news or any news programs on TV yesterday? [DO NOT
READ]

Late
Nov Apr Apr Sept Nov Apr Nov Apr Jun Mar Feb Jan Mar Gallup
Total Form1 2002 2002 2000 1999 1998 1998 1997 1996 1995 1995 1994 1994 1991 1965
60 60 Watched TV News 61 54 56 62 65 59 68 59 64 61 74 72 68 55
3 Lessthan15min. - 3 4 6 5 3 4 3 3 4 3 3 nla nla
6  15-29 min. - 6 8 7 8 7 11 6 8 9 8 8 nla nla
20  30-59 min. - 19 20 21 21 21 23 21 24 21 25 25 nla nla
31 1 hour or more - 26 23 28 30 28 30 29 28 27 37 36 nla nla
*  Don't know - * 1 * 1 * % 1 = 1 * nla nla
40 40  Did not watch 39 46 44 37 35 41 31 40 35 38 26 27 32 45
_* _* Dontknow x> 1 > > 1 1 1 1 0 1 * 0
100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100
ASK ALL:
Q.11 Apart from news, did you watch anything else on television yesterday, or not?
FORM 1 ONLY:

IF "YES" (Q.11=1) ASK:
Q.12F1 About how much time did you spend watching TV yesterday, not including the news? [DO NOT READ]

Late
April April Sept Nov June Feb
Total Form1 2002 20007 1999 1997 1995 1994
63 63 Yes 58 57 63 64 59 69
1 A half hour or less 2 3 1 2 1 2
5 Thirty minutes or less than one hour 3 5 6 5 4 3
12 About an hour or more 11 10 13 15 10 11
6 More than one hour but less than two hours 5 8 6 7 6 7
19 Two hours to less than three hours 17 15 18 16 16 19
8 Three hours to less than four hours 8 7 9 11 10 12
11 Four hours or more 12 8 10 8 11 14
1 Don’t know/Refused * * * * 1 1
36 36 Did not watch 41 42 37 36 40 31
_1 _1 Don’tknow 1 1 0o > 1 0
100 100 100 100 100 100 100 100
7 April 2000 is from a survey conducted for the Pew Internet & American Life Project (March 1 - May 1, 2000; N=6,036).
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ASK ALL:
Q.13  About how much time, if any, did you spend listening to any news on the radio yesterday, or didn't you

happen to listen to the news on the radio yesterday? [DO NOT READ]

Late

Apr Apr Sep Nov Apr Nov Apr Jun Mar Feb Jan Jun Mar Mar Feb Jan Gallup

02 00 '99 98 98 97 96 95 95 94 94 92 91° '90 90 90 65

40 Yes, listened 41 43 44 41 49 44 44 42 AT 47 47 47 54 52 55 51 58
8 <15 min. 10 14 12 13 16 12 12 13 16 14 15 15 23 22 24 21 nla

7 15-29 min. 7 9 8 8 9 9 11 9 12 11 10 11 9 11 11 12 nla
10 30-59min. 10 9 10 8 10 9 100 9 9 9 100 100 8 10 9 9 nfa
15 1 hour + 14 11 14 12 14 14 11 11 10 13 12 11 14 9 11 9 n/a
59 Didn'tListen 58 56 56 57 51 55 55 56 52 52 52 52 46 47 44 48 42
_1 Don't know i1 > 2 > 1 1 2 1 1 1 1 =* 1 1 1 O
100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100

8 Form 1 wording’s results are presented.
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[INTERVIEWER: IF THE DAY OF THE WEEK IS SUNDAY, BEGIN THIS SERIES WITH “Now, thinking

about yesterday...” OTHERWISE BEGIN WITH “Again, thinking about yesterday...”]

Q.14 Did you spend any time reading magazines?
FORM 1 ONLY:
IF “YES” (Q.14=1) ASK:

Q.15F1 About how much time did you spend reading magazines yesterday? [DO NOT READ]

Late

April April Sept April

Nov June Feb

Total Form1 2002 2000 19991998 1997 1995 1994
25 25 Yes 23 26 28 29 32 31 33
2 Less than 15 minutes 3 4 4 4 6 4 5
7 15 to less 30 minutes 5 6 8 7 8 8 9
9 30 minutes to less than one hour 9 8 9 10 9 11 10
7 One hour or more 6 8 7 8 9 8 9
*  Don’t know/Refused * * * * * * *
75 75 No 7 74 72 71 68 69 67
> _* Don’tknow > x xx x x*x * 0
100 100 100 100 100 100 100 100 100
FORM 1 ONLY:

Q.16F1 Not including school or work related books, did you spend any time reading a book yesterday? [IF YES
ASK: Was it a work of fiction or non-fiction?]

IF “YES” (Q.16=1,2,3,5) ASK:

Q.17F1 About how much time did you spend reading books yesterday? [DO NOT READ]

Late
April Sept Nov June Feb
2002 1999 1997 1995 1994
35 Yes 34 3 3 30 31
SUBJECT
15 Fiction 13 16 16 14 14
18 Non-fiction 19 16 17 14 17
1 Both 1 2 1 1 *
1 Don’t know 1 1 1 1 0
TIME
1 Less than 15 minutes 1 3 2 1 2
4 15 to less than 30 minutes 5 6 5 4 3
10 30 minutes to less than one hour 10 9 10 8 9
20 One hour or more 18 17 17 17 17
0 Don’t know * * 1 0 0
65 No 66 6 65 70 69
_* Don’t know/Refused 0 0 *x* *
100 100 100 100 100 100
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ASK ALL:
Q.18 Did you get any news ONLINE through the Internet yesterday, or not?
FORM 1 ONLY:

IF "YES" (Q.18=1) ASK:
Q.19F1 About how much time did you spend reading news online yesterday? [DO NOT READ]

Total
24

76

*

100

Form1
23 Yes

2  Less than five minutes
3 Five to less than ten minutes
4 Ten to less than 15 minutes
4 15 to less than 20 minutes
3 20 to less than 30 minutes
5 30 minutes to less than one hour
2 One hour or more
*  Don’t know/Refused

77 No

_* Don't know/Refused

100

ASK FORM 1 ONLY:
Q.20F1 As | read from a list tell me if you did this yesterday or not. Yesterday did you... [INSERT ITEM,
ROTATE]? (Yesterday, did you... [NEXT ITEM]?) [DO NOT ASK ITEM c IF DAY OF WEEK IS

SUNDAY OR MONDAY]

Doesn’t DK/
Yes No Apply NA
a.F1  Get some kind of vigorous exercise such as jogging,
working out at a gym, or playing a racquet sport 38 61 1 *=100
April, 2002 39 60 -- 1=100
April, 1998 36 64 -- 0=100
June, 1997 37 63 -- *=100
February, 1994 26 74 -- *=100
b.F1  Go online from home 38 59 3 *=100
April, 2002 34 63 -- 3=100
April, 1998 17 82 -- 1=100
c.F1  Go online from work 20 75 5 *=100 (N=1194)
April, 2002 20 75 5 *=100
April, 1998 12 85 3 *=100
WENT ONLINE YESTERDAY (NET)® 47 53=100
April, 2002 43 57=100
April, 1998 25 75=100
June, 1995 4 96=100
° The net figure represents the percent who went online yesterday either from work or from home. Based on Tuesday

through Saturday interviews only.

77



Q.20F1 CONTINUED...

d.F1

e.F1

f.F1

g.F1

h.F1

i.F1

j.F1

Have a family meal together
April, 2002
April, 1998
February, 1994

Go shopping for something other than food or medicine
April, 2002
June, 1997
February, 1994

Pray
April, 2002
February, 1994

Watch a movie at home on video, DVD or pay-per-view
April, 2002

Call a friend or relative just to talk
April, 2002
November, 1998
April, 1998
June, 1997
June, 1995
February, 1994

Send an e-mail to a friend or relative
April, 2002

Play a game on your computer or a video game console

ASK ALL:
How much do you enjoy reading... A lot, some, not much, or not at all?

Q.21

June

1995

53 A lot 53
31 Some 32
10 Not much 10
5 Not at all 4
_1 Don't know/Refused (VOL) 1
100 100
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Yes
65
63
67
64

28
27
30
23

66
66
56

24
23

66
63
52
67
65
56
63

28
27

17

Feb
1994

53
32
10
4
1

100

No
33
36
32
36

72
73
70
77

34
34
44

76
77

34
37
48
33
35
44
37

70
72

81

Doesn’t
Apply

DK/
NA
0=100
1=100
1=100
*=100

*=100
*=100
*=100
*=100

*=100
*=100
*=100

*=100
*=100

*=100
*=100
*=100
*=100
*=100
*=100
*=100

*=100
1=100

0=100



Q.22  Now I'd like to know how often you watch or listen to certain TV and radio programs. For each that I read,
tell me if you watch or listen to it regularly, sometimes, hardly ever, or never. (First) how often do you ...
[READ AND ROTATE ITEMS a. THRU v.]

Hardly Don't
ASK FORM 1 ONLY: Reqularly Sometimes Ever Never Know
a.F1 Watch the national nightly network news on CBS,
ABC or NBC? This is different from local news
shows about the area where you live 34 28 16 22 *=100
April, 2002 32 29 15 24 *=100
April, 2000 30 28 16 25 1=100
August, 1999 40 33 16 11 *=100
April, 1998 38 29 15 18 *=100
February, 1997 41 31 14 14 *=100
April, 1996 42 29 15 14 *=100
March, 1995 48 28 14 10 *=100
May, 1993 60 28 5 6 1=100
February, 1993 58 23 10 9 *=100
b.F1 Watch cable news channels such as CNN,
MSNBC, or the Fox News CABLE Channel 38 33 10 19 *=100
April, 2002 33 35 11 21 *=100
NO ITEM c.
ASK FORM 2 ONLY:
d.F2 Watch the CBS Evening News with Dan Rather 16 30 16 38 *=100
April, 2002 18 29 18 35 *=100
e.F2 Watch the ABC World News Tonight
with Peter Jennings 16 31 16 36 1=100
April, 2002 18 30 19 33 *=100
f.F2 Watch the NBC Nightly News
with Tom Brokaw 17 31 17 35 *=100
April, 2002 20 29 18 33 *=100
g.F2 Watch Cable News Network (CNN) 22 33 12 32 1=100
April, 2002 25 31 12 32 *=100
April, 2000 21 34 16 29  *=100
April, 1998 23 34 13 30 *=100
February, 1997 28 30 14 28 0=100
April, 1996 26 33 14 27 *=100
March, 1995 30 28 13 28 1=100
July, 1994 33 36 7 24 *=100
February, 1994 31 32 8 29  *=100
May, 1993 35 34 7 24 *=100
June, 1992 30 32 10 27  1=100
July, 1990 27 28 8 36 1=100
June, 1990 30 27 6 37 *=100
May, 1990 27 25 7 40 1=100
April, 1990 26 29 7 37 1=100
March, 1990 22 28 8 41 1=100

79



Q.22 CONTINUED... Hardly Don't
Regularly Sometimes Ever Never Know

February, 1990 23 29 8 40 0=100
January, 1990 26 25 7 41 1=100
h.F2 Watch the Fox News CABLE Channel 25 29 11 34 1=100
April, 2002 22 26 15 37 *=100
April, 2000 17 28 17 37 1=100
April, 1998 17 30 14 38 1=100
i.F2 Watch MSNBC 11 31 16 39 3=100
April, 2002 15 30 16 37 2=100
April, 2000 11 27 17 42  3=100
April, 1998 8 23 15 51 3=100
j.F2 Watch CNBC 10 31 17 40 2=100
April, 2002 13 30 17 38 2=100
April, 2000 13 29 18 37 3=100
April, 1998 12 27 17 42  2=100

ASK ALL:
k. Watch the local news about your viewing area
which usually comes on before the national news

in the evening and again later at night 59 23 8 10 *=100
April, 2002 57 24 8 11 *=100
April, 2000%° 56 24 9 11 *=100
April, 1998 64 22 6 8 *=100
February, 1997 72 16 7 5 0=100
April, 1996 65 23 7 5 *=100
March, 1995 72 18 6 4  *=100
May, 1993 77 16 5 4  *=100
February, 1993 76 16 5 3  *=100

. Watch C-SPAN 5 18 17 59 1=100
April, 2002 5 18 18 57  2=100
April, 2000 4 17 22 56 1=100
April, 1998 4 19 18 58 1=100
April, 1996 6 21 18 53 2=100
March, 1995 8 17 20 53 2=100
July, 1994 9 26 12 52 1=100
February, 1994 7 20 15 56  2=100
May, 1993 11 25 13 48  3=100
February, 1993 7 18 14 45  16=100
June, 1992 6 19 18 54  3=100

m. Listen to National Public Radio (NPR) 16 19 15 49 1=100
April, 2002 16 16 15 52 1=100
April, 2000 15 17 16 51  1=100
April, 1998 15 17 18 49  1=100
April, 1996 13 18 16 52 1=100

10 In 2000 and earlier, the question was asked: “Watch the local news about your viewing area? This usually comes on before

the national news and then later at night at 10 or 11."
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Q.22 CONTINUED... Hardly Don't
Regularly Sometimes Ever Never Know

March, 1995 15 17 21 46  1=100
July, 1994 9 18 11 62 *=100
February, 1994 9 13 12 65 1=100
May, 1993" 15 20 15 49  1=100
June, 1992 7 16 17 59  1=100
July, 1990 9 13 8 70  *=100
June, 1990 9 10 11 69 1=100
May, 1990 7 11 10 72 *=100
April, 1990 7 12 9 71 1=100
March, 1990 7 9 10 74 *=100
February, 1990 8 10 8 74 *=100
January, 1990 5 10 7 78  *=100
n.  Watch news magazine shows such
as 60 Minutes, 20/20 or Dateline 22 42 16 20 *=100
April, 2002 24 42 16 18  *=100
April, 2000 31 41 15 13 *=100
August, 1999 35 40 16 9 *=100
April, 1998 37 41 12 10 *=100
April, 1996* 36 38 15 11 *=100
July, 1994 43 43 8 6 *=100
February, 1994 45 36 11 8 0=100
May, 1993 52 37 6 5 *=100
February, 1993 49 32 11 8 *=100
June, 1992 46 40 8 6 *=100
July, 1990 46 38 8 8 *=100
June, 1990 50 36 6 8 *=100
May, 1990 45 37 8 10 *=100
April, 1990 47 37 7 9 *=100
March, 1990 41 42 7 10 *=100
February, 1990 39 41 10 10 0=100
January, 1990 43 40 8 9 *=100
0.  Watch the NewsHour with Jim Lehrer 5 15 14 65 1=100
April, 2002 5 13 15 66 1=100
April, 2000 5 12 15 66  2=100
April, 1998 4 14 14 67 1=100
April, 1996 4 10 11 73 2=100
July, 1994 7 23 11 58 1=100
February, 1994 6 16 11 66 1=100
May, 1993 10 24 14 51 1=100
June, 1992 6 19 17 56  2=100
July, 1990 7 16 11 66  *=100
1 In 1993 and earlier, the question was asked: "Programs on National Public Radio, such as Morning Edition or All Things
Considered."

12 In 1996 and earlier, the question was asked "Watch news magazine shows such as 60 Minutes or 20/20."

3 In 1996, the question was asked “Jim Lehrer NewsHour.” Prior to that, the question was asked “MacNeil-Lehrer
NewsHour.” The change in the program name may have contributed to the decline in viewership.
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Q.22 CONTINUED...

June, 1990
May, 1990
April, 1990
March, 1990
February, 1990
January, 1990

Watch the Weather Channel
April, 2002
April, 2000
April, 1998

Watch Sports News on ESPN
April, 2002
April, 2000
April, 1998

Watch late night TV shows such as
David Letterman and Jay Leno
April, 2002

Watch TV shows such as Entertainment
Tonight or Access Hollywood

April, 2002

April, 2000

April, 1998

February, 1997

June, 1992

April, 1990

March, 1990

February, 1990

January, 1990

Watch the Today Show, Good Morning
America or The Early Show

April, 2002

April, 2000

April, 1998

Watch Univision or some other Spanish-
language television network

April, 2002

April, 2000

14

15

16

Hardly Don't

Regularly Sometimes Ever Never Know
7 16 12 64 1=100
8 15 11 65 1=100
6 16 11 66 1=100
5 19 12 63 1=100
5 15 11 69 0=100
6 15 12 67 *=100
31 30 15 24  *=100
32 28 15 25 *=100
32 28 15 25  *=100
33 27 13 27  *=100
20 20 11 49  *=100
19 19 12 50 *=100
23 18 13 46  *=100
20 20 15 45  *=100
12 23 19 46  *=100
12 22 18 48 *=100
10 26 18 46  *=100
9 24 19 48  *=100
8 26 22 44 *=100
8 27 24 41  *=100
9 29 23 39 *=100
11 30 24 35 *=100
14 30 17 39 *=100
15 31 15 39 *=100
11 31 16 42  0=100
11 34 16 39 0=100
22 21 14 43  *=100
22 19 14 45  *=100
20 18 15 47  *=100
23 19 17 41  *=100
3 6 6 85 *=100
4 5 6 85 *=100
3 4 7 86  *=100

In 1998, the question was asked "Watch ESPN Sports News."

In 1998 and earlier, the question was asked “Watch Entertainment Tonight.”

In 1998, the question was asked "Watch the Today Show, Good Morning America or CBS This Morning."
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Q.22 CONTINUED... Hardly Don't
Regularly Sometimes Ever Never Know

v.  Watch Sunday morning news shows such as

Meet the Press, This Week or Face the Nation 12 20 15 53 *=100
May, 1993" 18 32 15 35 *=100
June, 1992 15 25 21 39 *=100
July, 1990 13 24 14 49  *=100
June, 1990 15 26 12 47  *=100
May, 1990 13 21 16 50 *=100
April, 1990 14 22 12 52  *=100
March, 1990 10 24 16 50 *=100
February, 1990 12 22 13 53 *=100
January, 1990 11 24 14 51 *=100

ASK FORM 1 ONLY:
Q.23F1 Now I'd like to ask you about some other television and radio programs. For each that | read, tell me if you
watch or listen to it regularly, sometimes, hardly ever, or never. (First) how often do you ... [READ AND

ROTATE]

Hardly Don’t
Reqgularly Sometimes Ever Never Know
a.F1 Watch Larry King Live 5 22 17 56  *=100
April, 2002 5 22 15 58  *=100
April, 1998 4 20 15 61  *=100
b.F1 Listen to Don Imus’ radio show 1 4 6 88 1=100
April, 2002 2 4 5 88 1=100
April, 1998 1 3 6 89 1=100
c.F1 Listen to Rush Limbaugh's radio show 6 10 10 74 *=100
April, 2002 4 10 9 77 *=100
April, 1998 5 11 11 73 *=100
June, 1997 5 11 12 71 1=100
April, 1996 7 11 11 70 1=100
July, 1994 6 20 13 61 *=100

d.F1 Listen to religious radio shows such
as "Focus on the Family" 11 15 10 64 *=100
April, 2002 8 16 9 67 *=100
April, 1998 10 16 11 63 *=100
June, 1997 11 17 15 57  *=100
April, 1996 11 14 13 62 *=100
e.F1 Watch “The O’Reilly Factor”with Bill O’Reilly 8 18 11 63 *=100
April, 2002 6 14 10 70  *=100
f.F1 Watch “The Daily Show” with Jon Stewart 3 12 10 75 *=100
April, 2002 2 10 8 79 1=100

7 In 1993 and earlier, item was listed as “...such as Meet the Press, Face the Nation or This Week with David Brinkley.”
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ASK ALL:

Q.24 Now I'd like to know how often you read certain types of publications. As I read each, tell me if you read
them regularly, sometimes, hardly ever or never. (First,) how often do you read... [READ AND
RANDOMIZE ITEMS a THRU f FOLLOWED BY ITEMS g AND h IN ORDER, FOLLOWED BY
RANDOMIZED ITEMS i THRU m] How about...

Hardly Don't
Regularly Sometimes Ever Never Know

a.  News magazines such as Time, U.S.

News, or Newsweek 13 34 18 35 *=100
April, 2002 13 35 18 34 *=100
April, 2000 12 34 19 35 *=100
April, 1998 15 36 17 32 *=100
April, 1996 15 35 20 30 *=100
July, 1994 18 41 18 23 *=100
February, 1994 16 31 23 30 *=100
May, 1993 24 39 14 23 *=100
June, 1992 20 39 18 23 *=100
July, 1990 18 34 18 30 *=100
June, 1990 21 39 16 24 *=100
May, 1990 17 34 19 30 *=100
April, 1990 20 35 16 29  *=100
March, 1990 16 35 19 30 *=100
February, 1990 17 36 18 29 0=100
January, 1990 18 34 17 31 0=100

b.  Business magazines such as Fortune and Forbes 4 16 14 66 *=100
April, 2002 4 16 14 66 *=100
April, 2000 5 15 15 65 *=100
April, 1998 5 16 15 64 *=100
April, 1996 5 17 16 62  *=100
July, 1994 5 21 21 53  0=100
February, 1994 6 15 17 62 *=100
June, 1992 5 17 21 57  *=100
July, 1990 5 15 14 66  *=100
June, 1990 6 16 16 62 *=100
May, 1990 4 14 15 67 *=100
April, 1990 5 15 14 66  *=100
March, 1990 5 14 14 67 0=100
February, 1990 4 12 14 70 *=100
January, 1990 5 13 14 68 0=100

c.  The National Enquirer, The Sun or The Star 3 11 9 77 *=100
April, 2002 3 9 10 78  *=100
April, 2000 3 9 12 76  *=100
April, 1998 3 12 9 76 *=100
February, 1997 5 6 12 77 0=100
April, 1996 5 11 12 72 *=100
July, 1994 5 13 16 66 *=100
June, 1992 5 13 14 68  *=100
March, 1990 5 15 13 67 *=100
February, 1990 7 13 13 67 *=100
January, 1990 7 12 13 68 0=100
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Q.24 CONTINUED...

d.  Personality magazines such as People
April, 2002
April, 2000
April, 1998
February, 1994
May, 1993
June, 1992
July, 1990
June, 1990
May, 1990
April, 1990
March, 1990
February, 1990
January, 1990

e.  Magazines such as The Atlantic,
Harpers or The New Yorker
April, 2002
April, 2000
April, 1998
February, 1994
June, 1992
July, 1990
June, 1990
May, 1990
April, 1990
March, 1990
February, 1990
January, 1990

f.  Political magazines such as The Weekly Standard

or The New Republic
April, 2002

g. A daily newspaper
August, 1999
February, 1997
May, 1993
February, 1992

h.  Local weekly community newspapers

i.  The news pages of Internet service providers such

as AOL News or Yahoo News

j. Network TV news websites such as CNN.com,

ABCnews.com, or MSNBC.com

18
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Hardly Don't

Regularly Sometimes Ever Never Know
7 25 17 51 *=100
6 26 18 50 *=100
6 27 18 49  *=100
8 29 18 45 0=100
9 22 22 47  *=100
12 25 19 44  *=100
8 28 25 39 *=100
9 25 18 48  *=100
10 28 19 43  *=100
7 24 19 50 *=100
9 25 20 46  *=100
8 25 20 47  *=100
8 24 19 49  *=100
9 23 19 49  0=100
2 8 11 79 *=100
2 7 11 80 *=100
2 7 11 80 *=100
2 8 11 79 0=100
2 6 14 78  *=100
2 9 16 73 *=100
2 8 11 79  *=100
2 8 13 77  *=100
2 7 12 79  *=100
2 6 12 80 *=100
2 7 13 78 0=100
2 7 10 81 *=100
2 7 11 80 0=100
2 7 9 82 *=100
2 6 9 83 *=100
54 25 8 13 *=100
52 28 13 7 *=100
56 24 9 11 *=100
66 19 7 8 *=100
71 19 5 4 1=100
36 26 11 26  1=100
13 17 8 62 *=100
10 19 10 61 *=100

In 1994 and earlier, the question also included “US” magazine.



Q.24 CONTINUED... Hardly Don't

Q.25

Q.26

Q.27

Q.28

Regularly Sometimes Ever Never Know

k.  The websites of major national newspapers such
as the USA Today.com, New York Times.com,
or the Wall Street Journal online 6 13 9 71 1=100

I.  The websites of your local newspaper or TV stations 9 19 11 61 *=100

m.  Other kinds of online news magazine and opinion sites
such as Slate.com or the National Review online 3 7 6 84 *=100

On another subject... Thinking about a typical weekday, do you normally start your morning with some type
of news, or not?

71
29

*

100

April 2002 April 1998
Yes 68 67
No 32 33
Don't know/Refused * *
100 100

On weekdays, do you typically read, watch, or listen to the news DURING THE COURSE OF THE DAY,

or not?

73
27
*

100

April 2002 April 1998
Yes 61 74
No 39 26
Don't know/Refused * *
100 100

On weekdays, do you typically read, watch or listen to the news AROUND THE DINNER HOUR, or not?

60
40
*

100

April 2002 April 1998

Yes 55 63

No 45 37

Don't know/Refused > =
100 100

On weekdays, do you typically read, watch or listen to the news LATE IN THE EVENING, or not?

63
37
*

100

April 2002 April 1998*

Yes 60 61

No 40 39

Don't know/Refused * el
100 100

19

20

21

In 1998 the question was worded: “Again, thinking about a typical weekday, do you normally read, watch, or listen to the
news during the course of the day, or not?”

In 1998 the question began, “And on a typical weekday, do you normally...”

In 1998 the question began “On a typical weekday, do you normally...”
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NO QUESTIONS 29 THRU 33

ASK ALL:
Just in general...

Q.34 How much do you enjoy keeping up with the news — a lot, some, not much, or not at all?

May  April  April  April  June Feb
2002 2002 2000 1998 1995 1994
52 A lot 52 48 45 50 54 53
37 Some 37 36 40 37 34 35
7 Not Much 7 11 12 11 8 9
3 Not at all 3 4 3 2 3 2
1 Don’t know/Refused 1 1 * * 1 1
100 100 100 100 100 100 100

Q.35 How often, if ever, do you listen to radio shows that invite listeners to call in to discuss current events,

public issues and politics — regularly, sometimes, rarely or never?

Reqularly Sometimes Rarely Never DK/Ref
April, 2004 17 23 22 38 *=100
April, 2002 17 20 22 41 *=100
April, 2000 14 23 23 40 *=100
August, 1999 18 23 24 35 *=100
Early September, 1998 23 25 23 29 *=100
April, 1998 13 22 24 41 *=100
October, 1997 18 28 25 29 *=100
August, 1997 17 24 28 31 *=100
Early September, 1996 15 25 22 37 1=100
July, 1996 16 24 27 33 *=100
June, 1996 17 25 26 31 1=100
April, 1996 13 23 25 39 *=100
March, 1996 18 28 24 30 *=100
October, 1995 18 33 25 24 *=100
June, 1995 15 19 27 39 *=100
April, 1995 19 30 24 27 *=100
November, 1994 16 31 26 26 1=100
July, 1994 17 29 24 30 *=100
December, 1993 23 22 25 30 0=100
April, 1993 23 32 23 22 *=100

Q.36  Some people say they feel overloaded with information these days, considering all the TV news shows,
magazines, newspapers, and computer information services. Others say they like having so much
information to choose from. How about you... do you feel overloaded, or do you like having so much
information available?

April ~ April  Nov  April  June
2002 2000 1998 1998 1995

28 Overloaded 26 30 28 28 23
64 Like it 66 62 62 67 64
5 Other (VOL) 6 5 6 2 11
3 Don’t know/Refused 2 3 4 3 2
100 100 100 100 100 100
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Q.37 Do you use a computer at your workplace, at school, at home, or anywhere else on at least an occasional
basis?
Q.38 Do you ever go online to access the Internet or World Wide Web or to send and receive email?

Based on Total Respondents:

Computer User Goes Online

Yes No DK/Ref Yes No DK/Ref
April, 2004 73 27 0=100 66 34 *=100
March, 2004% 75 25 *=100 68 32 *=100
August, 2003 77 23 *=100 67 33 *=100
Mid-July, 2003 75 25 *=100 65 35 *=100
January, 2003 76 24 0=100 67 33 *=100
December, 2002 76 24 *=100 67 33 *=100
Early October, 2002 75 25 *=100 63 37 *=100
August, 2002 78 22 *=100 69 31 *=100
June, 2002 74 26 *=100 66 34 *=100
May, 2002 75 25 *=100 66 34 *=100
April, 2002 71 29 *=100 62 38 0=100
February, 2002 71 29 *=100 62 38 0=100
January, 2002 73 27 0=100 62 38 0=100
Mid-November, 2001 73 27 0=100 62 38 0=100
Mid-September, 2001 72 28 *=100 62 38 *=100
June, 2001 72 28 *=100 62 38 0=100
May, 2001 75 25 *=100 64 36 0=100
April, 2001 72 28 *=100 62 38 0=100
February, 2001 72 28 0=100 60 40 *=100
January, 2001 71 29 *=100 61 39 0=100
July, 2000 68 31 1=100 55 45 *=100
June, 2000 68 31 1=100 56 44 *=100
April, 2000 68 32 *=100 54 46 *=100
March, 2000% 72 28 0=100 61 39 0=100
February, 2000 67 33 *=100 52 48 0=100
January, 2000 68 32 *=100 52 48 *=100
December, 1999 67 33 *=100 53 47 0=100
October, 1999 67 33 *=100 50 50 0=100
Late September, 1999 68 32 *=100 52 48 *=100
September, 1999 70 30 *=100 53 47 0=100
August, 1999 67 33 *=100 52 48 0=100
July, 1999 68 32 *=100 49 51 0=100
June, 1999 64 35 1=100 50 50 *=100
May, 1999 66 33 1=100 48 52 0=100
April, 1999 71 29 *=100 51 49 *=100
March, 1999 68 32 *=100 49 51 *=100
February, 1999 68 32 *=100 49 51 *=100
January, 1999 69 31 *=100 47 53 *=100
Early December, 1998 64 36 *=100 42 58 0=100
November, 1998 -- -- -- 37 63 *=100

2 Beginning in 2004, the online use question is asked of all respondents (in previous years it was asked only of those who

identified themselves as computer users). This modification was made to adjust to changes in technology and means of
access to the Internet, and increases the percent who are classified as Internet users by 1-2 percentage points.

= In March 2000, "or anywhere else" was added to the question wording.
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Q.37/38 CONTINUED... Based on Total Respondents:

Computer User Goes Online

Yes No  DKI/Ref Yes No  DKI/Ref
Early September, 1998 64 36 *=100 42 58 *=100
Late August, 1998 66 34 0=100 43 57 *=100
Early August, 1998 66 34 *=100 41 59 *=100
April, 1998 61 39 *=100 36 64 0=100
January, 1998 65 35 *=100 37 63 0=100
November, 1997 66 34 *=100 36 63 1=100
June, 1997 60 40 0=100 29 71 0=100
Early September, 1996 56 44 *=100 22 78 0=100
July, 1996 56 44 *=100 23 77 0=100
April, 1996 58 42 *=100 21 79 *=100
March, 1996 61 39 *=100 22 78 0=100
February, 1996 60 40 0=100 21 79 *=100
January, 1996 59 41 0=100 21 79 0=100
June, 1995% - - - 14 86 *=100

IF “YES” (Q.38=1) ASK:
Q.39  How frequently do you go online to get NEWS... would you say every day, 3 to 5 days per week, 1 or 2
days per week, once every few weeks, or less often?
Early Early
April April Oct Aug July June Dec Nov Sept April June
2002 2000 1999 1999 1999 1999 1998 1998 1998 1998 1995

27 Everyday 25 2 25 22 21 22 25 10 23 18 6
18 3-5 days per week 6 15 14 15 15 18 17 11 16 17 9
15 1-2 days per week 6 19 22 19 22 22 22 16 21 20 15
12 Onceevery fewweeks 13 12 11 15 14 14 10 13 14 15 13
17  Less often 212 18 20 20 19 18 18 20 19 21 28
11  No/Never (VOL.) 9 9 8 9 9 7 8 30 7 9 29
_* Don't know/Refused * * * * 0 0 * * * * *
100 100 100 100 100 100 100 100 100 100 100 100

NO QUESTION 40

ASK ALL:

Next | would like to ask you about some things that have been in the news. Not everyone will have heard about
them... [ROTATE Q.41 THRU Q.44]

Q.41 Do you happen to know which political party has a majority in the U.S. House of Representatives?

June  Aug Dec June  April  June
2001 1999 1998 1997 1996 1995

56 Republican (Correct) 31 55 56 50 70 73
8 Democratic 34 8 11 6 8 5
36 Don't know/Refused 35 37 33 44 22 22
100 100 100 100 100 100 100
i The 1995 figure combines responses from two separate questions: (1) Do you or anyone in your household ever use a

modem to connect to any computer bulletin boards, information services such as CompuServe or Prodigy, or other
computers at other locations? (IF YES, PROBE: Is that you, someone else or both?) (2) Do you, yourself, ever use a
computer at (work) (school) (work or school) to connect with computer bulletin boards, information services such as
America Online or Prodigy, or other computers over the Internet?
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Q.42 Do you know the name of the terrorist organization that is responsible for the September 11" attacks on the
United States? [DO NOT READ]

66 Al Qaeda (Correct)
5 Mentions of Osama bin Laden
5 Other name or reference
24 No, Don’t know
100

Q.43 Inthe recent trial involving Martha Stewart, can you recall whether [READ AND RANDOMIZE]?

79 She was found guilty (Correct)
1 She was found innocent [OR]

4 There was a mistrial
6

1 No, Don’t know (VOL. DO NOT READ)

100

Q.44  Since the start of military action in Iraq last March, about how many U.S. soldiers have been killed? To the
best of your knowledge, has it been under 500, 500 to 1000, 1000 to 2000, or more than 2000?
[INTERVIEWER: IF RESPONDENT GIVES A SPECIFIC NUMBER, ENTER IN THE
APPROPRIATE RANGE WITHOUT PROMPTING. IF RESPONDENT SAYS “500”, “1,000” OR
“2,000”, PROMPT “Would you say it is a little over or a little under 7]

28 Under 500
55 500 to 1,000 (Correct)
6 1,000 to 2,000
4 More than 2,000
7 Don’t know/Refused
100

Q.45  Now, I'm going to read you a list of different types of news. Please tell me how closely you follow this
type of news either in the newspaper, on television, or on radio...very closely, somewhat closely, not very
closely, or not at all closely? First, [READ AND ROTATE]

Very  Somewhat Not Very Notatall Don't
Closely  Closely Closely Closely Know

a.  News about political figures and

events in Washington 24 45 17 14 *=100
April, 2002 21 45 19 15 *=100

April, 2000 17 43 23 17 *=100

April, 1998 19 46 22 13 *=100

April, 1996 16 43 28 13 *=100

b.  Sports 25 27 17 31 *=100
April, 2002 25 28 18 29 *=100

April, 2000 27 25 19 29 *=100

April, 1998 27 28 18 27 *=100

April, 1996 26 28 21 25 *=100
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Q.45 CONTINUED ...

C.

Business and finance
April, 2002
April, 2000
April, 1998
April, 1996

International affairs
April, 2002
April, 2000
April, 1998
April, 1996

Local government
April, 2002
April, 2000
April, 1998
April, 1996

Religion
April, 2002
April, 2000
April, 1998
April, 1996

People and events in your own community
April, 2002
April, 2000
April, 1998
April, 1996

Entertainment
April, 2002
April, 2000
April, 1998
April, 1996

Consumer news
April, 2002
April, 2000
April, 1998
April, 1996

Science and technology
April, 2002
April, 2000
April, 1998
April, 1996

Very  Somewhat Not Very Notatall Don't
Closely Closely Closely Closely Know
14 37 24 25 *=100
15 35 25 25 *=100
14 36 27 23 *=100
17 36 24 23 *=100
13 37 31 19 *=100
24 44 16 16 *=100
21 44 18 17 *=100
14 45 24 17 *=100
16 46 23 15 *=100
16 46 26 12 *=100
22 42 20 16 *=100
22 43 19 16 *=100
20 43 21 16 *=100
23 44 20 13 *=100
24 43 21 12 *=100
20 35 22 23 *=100
19 36 22 22 1=100
21 32 24 23 *=100
18 33 25 24 *=100
17 31 29 23 *=100
28 45 16 11 *=100
31 44 14 11 *=100
26 47 17 10 *=100
34 45 14 7 *=100
35 44 14 7 *=100
15 42 25 18 *=100
14 42 25 19 *=100
15 41 28 16 *=100
16 43 27 14 *=100
15 42 29 14 *=100
13 46 21 19 1=100
12 41 25 22 *=100
12 45 24 18 1=100
15 46 22 17 *=100
14 45 26 15 *=100
16 42 21 21 *=100
17 40 21 22 *=100
18 45 20 17 *=100
22 41 19 18 *=100
20 42 24 14 *=100
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Q.45 CONTINUED ... Very  Somewhat Not Very Notatall Don't
Closely Closely Closely Closely Know

k.  Health news 26 46 14 13 1=100
April, 2002 26 45 16 13 *=100
April, 2000 29 45 15 11 *=100
April, 1998 34 46 12 8 *=100
April, 1996 34 44 14 7 1=100
l. Crime 32 45 14 8 1=100
April, 2002 30 46 14 9 1=100
April, 2000 30 45 16 9 *=100
April, 1998 36 44 13 7 *=100
April, 1996 41 43 10 6 *=100
m.  Culture and the arts 10 33 27 29 1=100
April, 2002 9 31 28 32 *=100
April, 2000 10 32 28 29 1=100
April, 1998 12 33 29 26 *=100
April, 1996 9 34 32 25 *=100
n.  The weather 53 34 8 5 *=100

ROTATE SUBJECT OF QUESTIONS 46a THRU 46¢, KEEPING QUESTION WORDING IN ORDER:®

Q.46a Which of the following two statements best describes you: “I follow INTERNATIONAL news closely
ONLY when something important is happening” OR “I follow INTERNATIONAL news closely most of
the time, whether or not something important is happening”?

April — April  April
2002 2000 1998

Follow INTERNATIONAL news closely ONLY when

47 something important is happening 61 64 63
52 Follow INTERNATIONAL news closely MOST of the time 37 33 34
1 Don’t know/Refused 2 3 3
100 100 100 100

Q.46b  I’d like to ask the same question, but about NATIONAL news...Which best describes you: “I follow
NATIONAL news closely ONLY when something important is happening” OR “I follow NATIONAL
news closely most of the time, whether or not something important is happening”?

April — April  April
2002 2000 1998

Follow NATIONAL news closely ONLY when something

43 important is happening 45 50 46
55 Follow NATIONAL news closely MOST of the time 53 48 52
2 Don’t know/Refused 2 2 2
100 100 100 100

% In April 2002 and earlier the Q.46a-Q.46¢ series included the words “... something important or interesting is happening.”

Also in previous years, the questions were rotated and did not include the transitions presented here.
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Q.46c  And just once more about LOCAL COMMUNITY news...Which best describes you: “I follow LOCAL
COMMUNITY news closely ONLY when something important is happening” OR “I follow LOCAL
COMMUNITY news closely most of the time, whether or not something important is happening”?

April — April  April
2002 2000 1998

Follow LOCAL COMMUNITY news closely ONLY when

43 something important is happening 41 40 38
55 Follow LOCAL COMMUNITY news closely MOST of the time 56 58 61
2 Don’t know/Refused 3 2 1
100 100 100 100

On another subject...
Q.47 Do you currently live in an area where you could get Cable TV if you wanted it?

April — April  April  April Feb
2002 2000 1998 1996 1994

91 Yes 92 91 91 92 89
8 No 8 9 9 8 10

1 Don't know/Refused * * * * 1

100 100 100 100 100 100

ASK IF YES (1 IN Q.47):
Q.48 Do you currently subscribe to Cable TV?

BASED ON TOTAL RESPONDENTS: April — April  April  April Feb
2002 2000 1998 1996 1994
64 Yes 66 67 67 69 64
27 No 26 24 24 23 25
9 Don't know/Refused/No cable access 8 9 9 8 11
100 100 100 100 100 100
ASK ALL:
Q.49 Do you currently subscribe to a satellite television service such as DirecTV or the Dish Network?
25 Yes
74 No
1 Don't know/Refused
100

TREND FOR COMPARISON:
Do you happen to have [READ; ROTATE], or not? How about...

Yes No DK/Ref
A satellite dish

April, 2002 21 79 *=100
April, 2000 18 82 *=100
June, 1995% 6 94 *=100
February, 1994 4 96 *=100
% In 1995 and earlier, the question was worded: "Do you have a satellite dish that is hooked up to your TV? [READ IF

NECESSARY: "This is different than cable TV. It allows you to get reception directly from satellites."]"
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Q.50 Now I’'m going to read a series of statements about the news. For each statement, please tell me if you
completely agree with it, mostly agree with it, mostly disagree with it, or completely disagree with it. The

Q.51

Q.52

first one is... [READ AND ROTATE]

| find that | often watch the news with my
remote control in hand, flipping to other
channels when I’m not interested in the topic

People who decide what to put on TV news or
in the newspapers are out of touch with people

like me

I often don’t have enough background
information to follow news stories

I am often too busy to keep up with the news

Watching and reading the news often

depresses

I often don’t trust what news organizations

are saying

| want the news to contain information that is

helpful in

April, 2002
April, 2000
April, 1998

April, 2002
April, 2000

me

my daily life

(VOL)
Don't
Completely Mostly  Mostly Completely Watch

Agree  Agree Disagree Disagree the news
32 30 17 18 2
31 28 17 20 2
36 26 17 18 2
29 27 21 21 1
17 31 35 13 n/a
14 29 36 15 n/a
18 35 34 10 n/a
10 32 38 18 n/a
12 24 35 27 n/a
15 29 31 23 n/a
15 38 34 9 n/a
47 40 8 3 n/a

DK/
Ref

1=100
2=100
1=100
1=100

4=100
6=100
3=100

2=100

2=100

2=100

4=100

2=100

Are you more the kind of person who watches or listens to the news at regular times, or are you more the
kind of person who checks in on the news from time to time?

52
46
1
1
100

Watch/listen at regular times
Checks in from time to time

Neither [VOL]
Don’t know/Refused

April 2002

49
48
2
1

100

For major news stories, what do you usually want in the news? Are you mostly interested in the
HEADLINES, do you want the headlines PLUS some further reporting on what happened, or do you want

in-depth analysis of the news by experts?

18
37
40

5

100

The headlines

Headlines plus some reporting on what happened

In-depth analysis of the news by experts

Don’t know/Refused
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Q.53  Which comes closer to describing your view of the news media [READ AND ROTATE]

45 All the news media are pretty much the same to me
OR
54 There are a few news sources | trust more than others
1 [DO NOT READ] Don’t know/Refused [VOL..]
100

Q.54  There are a lot of different ways the news is presented these days. Do you generally LIKE it or DISLIKE it
when a news source [INSERT ITEM, RANDOMIZE], or doesn’t it matter to you?

Doesn’t Don’t Know/
Like Dislike Matter Refused

a. Is sometimes funny 46 6 47 1=100
b. Includes ordinary Americans giving their views 49 7 43 1=100
C. Has in depth interviews with political leaders

and policymakers 46 9 44 1=100
d. Shares your point of view on politics and issues 36 5 58 1=100
e. Presents debates between people with differing

points of view 55 6 38 1=100
f. Stirs your emotions 29 12 56 3=100
g. Makes the news enjoyable and entertaining 48 6 45 1=100
h. Has reporters and anchors with pleasant personalities 53 3 43 1=100

Q.55  What do you find gives you the best understanding of major news events? [READ AND ROTATE]

40 Reading or hearing the facts about what happened
OR
55 Seeing pictures and video showing what happened
5 [DO NOT READ] Don’t know/Refused [VOL..]
100

Q.56  Here are a couple of news stories from the past year. Did you happen to follow news about [INSERT
ITEM, ROTATE] very closely, fairly closely, not too closely, or not at all closely as it was developing??

Very Fairly Nottoo Notatall
Closely Closely Closely Closely DK/Ref

a. The murder of Laci Peterson 20 37 24 17 2=100
July, 2003 22 34 26 17 1=100
May, 2003 31 31 21 16 1=100

z Trends were asked with different introduction (standard News Interest Index intro). In 2003 the story was listed as “The

murder of Laci Peterson, the pregnant California woman whose husband has been charged in her death.”
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Q.56 CONTINUED... Very  Fairly Nottoo Notatall
Closely Closely Closely Closely DK/Ref

b. Basketball star Kobe Bryant being accused of
sexual assault 16 37 29 17 1=100
October, 2003 14 28 29 28 1=100
August, 2003 17 30 28 24 1=100

NO QUESTIONS 57 THRU 69

IF GOES ONLINE FOR NEWS ONCE A WEEK OR MORE (Q.39 = 1,2,3) ASK [N=1222]:

Earlier you said you get some news from the Internet...

Q.70  Since you started getting news online, are you using other sources of news MORE often, LESS often, or
about the same as you used to?

April  April Oct Nov  April  June
2002 2000 1999 1998 1998 1995

9 Yes, more often 10 10 9 16 8 4
15 Yes, less often 12 18 17 11 11 12
4 Yes, some more, others less 5 14 6 10 5 8
71 No, about the same 73 58 68 63 76 76
1 Don’t know/Refused * * * * * 0
100 100 100 100 100 100 100

IF “MORE OFTEN (Q.70=1) ASK [N=111]:
Q.71 Which sources are you using MORE often? [DO NOT READ LIST; ACCEPT MULTIPLE

RESPONSES.]
April  April  April  June
2002 2000 1998 1995
28 Newspapers 31 24 36 60
30 Television 31 38 47 58
6 Magazines 4 5 7 23
16 Radio 14 9 10 26
39 Other 33 30 22 13
3 Don’t know/Refused 4 9 0 0

IF “LESS OFTEN” OR “SOME MORE, SOME LESS” (Q.70=2,3) ASK [N=239]:
Q.72 Which sources are you using LESS often? [DO NOT READ LIST; ACCEPT MULTIPLE

RESPONSES.]

April — April  April  June

2002 2000 1998 1995
39 Newspapers 42 35 43 43
47 Television 36 41 52 37
8 Magazines 16 11 13 14
13 Radio 18 15 17 28
5 Other 9 8 2 10
5 Don’t know/Refused 4 9 4 3
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IF GOES ONLINE FOR NEWS (Q. 39=1-5) ASK [N=1806]:
Q.73 Do you sometimes get [INSERT ITEM] online, or not? [ROTATE ITEMS; READ FULL STEM FOR
EACH ITEM]

BASED ON THOSE WHO GO ONLINE FOR NEWS:
Yes  No DK

a. Political news 54 46 *=100
April, 2002 50 50 *=100
April, 2000 39 61 *=100
November, 1998 43 57 *=100
April, 1998 40 60 0=100
October, 1996 46 54 *=100
b. Sports news 45 55 *=100
April, 2002 47 53 *=100
April, 2000 42 58 *=100
November, 1998 47 53 0=100
April, 1998 39 61 0=100
October, 1996 46 54 0=100
c. International news 54 46 *=100
April, 2002 55 45 *=100
April, 2000 45 55 *=100
November, 1998 47 53 0=100
April, 1998 41 59 0=100
October, 1996 45 55 0=100
d. News about science and health 58 42 *=100
April, 2002 60 40 *=100
April, 2000 63 37 *=100
April, 1998 64 36 0=100
October, 1996 58 42 0=100
e. News about technology 53 47 *=100
April, 2002 54 46 *=100
April, 2000 59 41 0=100
November, 1998 59 41 0=100
April, 1998 60 40 0=100
October, 1996 64 36 *=100
f.  Weather 76 24 0=100
April, 2002 70 30 0=100
April, 2000 66 34 0=100
November, 1998 64 36 0=100
April, 1998 48 52 0=100
October, 1996 47 53 0=100
g. Entertainment news 46 54 *=100
April, 2002 44 56 *=100
April, 2000 44 56 *=100
November, 1998 58 42 *=100
April, 1998 45 55 0=100
October, 1996 50 50 *=100

97



Q.73 CONTINUED... Yes No DK
h. Local news 45 55 *=100
April, 2002 42 58 0=100
April, 2000 37 63 0=100
November, 1998 42 58 0=100
April, 1998 28 72 0=100
October, 1996 27 73 0=100
ASK FORM 1 ONLY:
i.F1 Business news 46 54 *=100 (N=904)
April, 2002 48 52 0=100
April, 2000 53 47 *=100
November, 1998 58 42 0=100
October, 1996 53 47 *=100
ASK FORM 2 ONLY:
j.F2 Business and financial news 49 50 1=100 (N=902)
April, 2002 51 49 *=100

IF GOES ONLINE FOR NEWS (Q.39 = 1-5) ASK [N=1806]:
Q.74 Do you use any news services that send you news updates either in your e-mail or directly to your computer

screen?

26 Yes

74 No
_* Don’t know
100

IF GOES ONLINE FOR NEWS (Q.39 = 1-5) ASK [N=1806]:

Q.75  Have you ever used search engines such as Google or Yahoo to search for news stories on a particular
subject you are interested in? [IF YES] How often do you do this, every day, 3 to 5 days per week, 1 or 2
days per week, once every few weeks, or less often?

7 Yes, Every day
12 Yes, 3-5 days per week
15 Yes, 1-2 days per week
18 Yes, Once every few weeks
18 Yes, Less often
30 No, Never done this
_* Don’t know/Refused [VOL.]
100
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IF INTERNET USER (Q.38=1) ASK [N=2049]:
Q.76 When you go online do you ever come across news when you may have been going online for a purpose
other than to get the news?
April  Nov Oct Nov  April Oct
2002 2000 1999%® 1998 1998 1996

73 Yes 65 45 55 48 54 53

27 No 35 53 44 51 45 45

_* Don't know/Refused * 2 1 1 1 2

100 100 100 100 100 100 100
ASK ALL:

Finally, I'd like to ask you a few questions for statistical purposes only.
Q.77 Do you have any type of personal computer, including laptops, in your home?

April  April  Nov  June Feb
2002 2000* 1998% 1995 1994

73 Yes 65 59 43 36 31
27 No 35 41 57 64 69
0 Don't know/Refused * * * * 0
100 100 100 100 100 100

Q.78 Do you happen to have [INSERT ITEM, IN ORDER], or not? How about...

Yes No DKI/Ref

a. A cell phone 68 32 *=100
April, 2002 64 36 *=100
April, 2000 53 47 *=100
June, 1995% 24 76 *=100
b. A Palm Pilot, Blackberry or other
similar product 14 83 3=100
April, 2002% 11 87 2=100
April, 2000 5 91 4=100
C. A DVD player 76 24 *=100
April, 2002 44 56  *=100
April, 2000 16 83 1=100
» In 2000 the question asked about “news and information about the 2000 elections.”
» In 1999 and 1998 the question was worded: “When you go online do you ever encounter or come across news and

information on current events, public issues or politics when you may have been going online for a purpose other than to
get the news?” In 1996 this question was asked: “are you ever exposed to news...”

0 In 2000 the question included, “...These do not include game machines such as Nintendo or Sega.”

3 In 1998 and earlier, the question was worded: "Do you have any type of personal computer, including laptops -- such as an
IBM PC or a Macintosh in your home? These do not include game machines such as Nintendo or Sega."”
32

In 1995, the question was worded: "Do you have a car phone or cellular telephone?"

s In 2002 the item was worded: “A palm pilot or other similar product.” In 2000 the item was worded: “A palm pilot.”
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Q.78 CONTINUED... Yes No DK/Ref

d. AVCR 92 8 *=100
February, 1994 85 15 *=100
e. A digital video recorder like Tivo that
automatically records TV programs
you select 13 86 1=100
April, 2002* 3 96 1=100
NO Q.79

IF EMPLOYED FULL-TIME OR PART-TIME, ASK [N=1926]:
Q.80 Isitimportant for your job that you keep up with the news, or not?

31 Yes

68 No

1 Don’t Know/Refused

100

i In 2002 the item was listed as: “A smart TV product like Tivo or UltimateTV.”
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PEW RESEARCH CENTER FOR THE PEOPLE AND THE PRESS
MAY 2004 POLITICAL/BELIEVABILITY
FINAL TOPLINE
May 3 - 9, 2004
N=1001

Q.23 Now, I’m going to read a list. Please rate how much you think you can BELIEVE each organization | name
on a scale of 4 to 1. On this four point scale, “4" means you can believe all or most of what the
organization says. “1" means you believe almost nothing of what they say. How would you rate the
believability of (READ ITEM. RANDOMIZE LIST) on this scale of 4to 1? (INTERVIEWERS:
PROBE TO DISTINGUISH BETWEEN “NEVER HEARD OF” AND “CAN’T RATE”)

Cannot Never

Believe Believe Heard Can't
4 3 2 1 of Rate
a. USA Today 15 32 22 8 2 21=100
May, 2002 15 36 19 6 1 23=100
May, 2000 17 31 20 7 2 23=100
May, 1998 18 35 21 5 2 19=100
April, 1996 20 34 20 9 3 14=100
February, 1993 20 36 21 7 1 15=100
August, 1989 21 32 18 5 6 18=100
June, 1985 13 26 13 2 4  42=100
b. ABC News 22 36 24 9 * 9=100
May, 2002 22 43 19 6 * 10=100
May, 2000 26 36 20 6 * 12=100
May, 1998 28 43 18 4 * 7=100
April, 1996 30 44 17 5 * 4=100
February, 1993 34 42 17 4 * 3=100
August, 1989 30 46 14 3 1 7=100
June, 1985 32 51 11 1 * 5=100
c. The Wall Street Journal 18 31 17 8 1 25=100
May, 2002 22 29 11 4 1 33=100
May, 2000 27 24 9 6 4  30=100
May, 1998 30 30 9 4 2 25=100
April, 1996 28 29 13 7 3 20=100
February, 1993 30 32 14 6 2 16=100
August, 1989 30 26 9 3 6 26=100
June, 1985 25 23 6 2 1 43=100
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Q.23 CONTINUED ... Cannot Never

Believe Believe Heard Can't
4 3 2 1 of Rate
d. The daily newspaper you
are most familiar with 17 33 30 12 * 8=100
May, 2002 20 39 25 9 0 7=100
May, 2000 23 38 24 8 * 7=100
May, 1998 27 36 24 7 * 6=100
April, 1996 24 37 26 8 * 5=100
February, 1993 22 41 25 8 * 4=100
August, 1989 26 41 24 7 * 2=100
June, 1985 28 52 13 2 * 5=100
e. The Associated Press 15 33 26 8 2 16=100
May, 2002 14 35 22 7 4  18=100
May, 2000 16 32 22 7 5 18=100
May, 1998 15 36 24 6 4 15=100
April, 1996 14 40 22 9 3 12=100
February, 1993 16 39 23 7 3 12=100
August, 1989 21 43 18 4 6 9=100
June, 1985 21 40 11 2 2 24=100
f. CNN 29 36 17 8 1 9=100
May, 2002 32 34 15 6 1 12=100
May, 2000 33 32 14 5 1 15=100
May, 1998 37 35 11 4 1 12=100
April, 1996 34 37 14 4 1 10=100
February, 1993 41 35 10 4 2 8=100
August, 1989 33 31 11 2 8  16=100
June, 1985 20 24 7 1 10  38=100
g. NBC News 22 39 24 9 * 6=100
May, 2002 23 43 19 6 * 9=100
May, 2000 26 37 21 7 * 9=100
May, 1998 28 42 20 4 * 6=100
April, 1996 28 46 18 5 * 3=100
February, 1993 31 42 18 6 * 3=100
August, 1989 32 47 14 2 * 5=100
June, 1985 31 51 12 1 * 5=100
h. CBS News 22 35 24 9 1 9=100
May, 2002 23 41 19 6 * 11=100
May, 2000 26 37 20 7 * 10=100
May, 1998 26 43 21 4 * 6=100
April, 1996 30 42 17 6 * 5=100
February, 1993 31 44 16 5 * 4=100
August, 1989 29 45 16 4 1 5=100
June, 1985 33 51 11 1 * 4=100
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Q.23 CONTINUED ...

Cannot Never

Believe Believe Heard
4 3 2 1 of
i. C-SPAN 20 28 18 7 4
May, 2002 18 26 12 5 8
May, 2000 21 24 11 6 10
May, 1998 20 26 12 4 12
April, 1996 19 24 12 9 10
j.  Time Magazine 18 33 20 10 *
May, 2002 18 35 16 7 1
May, 2000 22 30 16 6 2
May, 1998 21 38 17 4 1
June, 1985 27 38 10 2 *
k. People Magazine 6 15 32 25 1
May, 2002 7 20 31 15 1
May, 2000 8 18 30 20 2
May, 1998 8 21 34 16 1
June, 1985 8 22 28 12 1
. Newsweek 14 34 20 9 1
May, 2002 14 37 16 5 2
May, 2000 17 32 17 7 2
May, 1998 19 40 16 5 1
June, 1985 23 40 9 2 *
m. The National Enquirer 4 6 9 61 2
May, 2002 3 5 11 60 1
May, 2000 3 3 8 68 2
May, 1998 3 4 11 69 1
June, 1985 4 7 11 54 1
n. The NewsHour with Jim Lehrer 13 20 16 8 8
May, 2002 13 20 13 5 18
May, 2000 13 18 13 8 18
May, 1998 15 21 12 5 19
June, 1985% 18 17 6 2 29
0. Your local TV news 23 36 27 9 *
May, 2002 26 39 22 7 *
May, 2000 30 39 19 6 *
May, 1998 32 38 19 6 *
June, 1985 34 47 13 1 *
NO ITEM p.
3 In 1985 this item was worded “The MacNeil-Lehrer NewsHour.”
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Can't
Rate
23=100
31=100
28=100
26=100
26=100

19=100
23=100
24=100
19=100
23=100

21=100
26=100
22=100
20=100
29=100

22=100
26=100
25=100
19=100
26=100

18=100
20=100
16=100
12=100
23=100

35=100
31=100
30=100
28=100
28=100

5=100
6=100
6=100
4=100
5=100



Q.23 CONTINUED ...

g. 60 Minutes
May, 2002
May, 2000
May, 1998

r. MSNBC
May, 2002
May, 2000

s.  National Public Radio
May, 2002
May, 2000
May, 1998

NO ITEM t.

u. The Fox News CABLE Channel
May, 2002
May, 2000

v. U.S. News & World Report
May, 2002

w. The New York Times

Believe
4
29
30
31
32

18
21
19

17
16
16
13

21
19
19

19
18

16

3
33
39
37
37

36
34
29

25
28
21
34

33
34
28

32
33

31

2
19
15
17
20

22
17
15

22
20
18
17

23
20
19

20
14

18
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Can't
Rate
10=100
11=100
8=100
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14=100
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13=100
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21=100
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